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KING ALBERT-—by the Master Craftsmen 


Simple in outline, with lovely decoration, you 
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The Silverware and Jewelry Trade in Lille 











Mixed Character of People Reflected in Design and Decoration of Silverware 
—Jewelry Is Bright and Colorful but Extremes of Fasition Are 
Missing—Bronze and Brass Fittings for Automobiles Are 
‘Handsomely Carved and Engraved 














a is the great industrial and commer- 
cial capital of Northern France. Close 
to the Belgian frontier, it is also a centre 
of commerce for southern Belgium, and it 
has its own particular character, owing to 
the inhabitants being chiefly Flemings. Noted 
chiefly for its textile trade, Lille is also the 
centre of the trade in minerals for the de- 
partment of the Nord (North) iron and 
lead mines, as well as coal mines being found 
there. Marble is quarried in the department, 
too. Owing to the mixed character of the 
people—Flemings and some French—the 
mingling of Latin and Germanic culture at 
this meeting-place of two very different races, 
the modes both in silverware and jewelry 
have a strange dual character. Sometimes 
the Germanic prevails, sometimes it is the 
Latin. The flamboyant Flemish taste is 
seen, side by side with the more meagre 
Latin taste, the Flemish love of color, with 
the French desire for quiet, neutral tints. On 
top of all this, is the fact that Lille is both 
commercial and manufacturing. All cities 
in Europe, wherever one goes, that are cen- 
tres of commerce, have certain tendencies. 
The citizens being very often “new rich” de- 
sire very rich plate and jewelry, but dislike 
anything like display. Just as the jewelers’ 
wives, at the annual jewelers’ ball in Paris, 
wear the quietest of quiet ornaments, fearing 
that evil tongues may say that they are wear- 
ing all their husbands’ stock, so the manu- 
facturer’s wife prefers to dress herself quiet- 
ly. All these factors make the Lille shops 
very quiet, although the quality of the goods 
displayed is very good indeed. Money should 
not shout, say the Lillois. The same dictum 
applies to the silverware, although some of 
the most costly stuff in all France is found 
in the neighborhood. 

The trade in Lille does not cater only for 
the Lillois; every Wednesday there is the 
metal and rag market at Lille, and people 
crowd in from the provinces to put through 
big deals in the market square, over a glass 
of beer in an open-air cafe. When success- 
ful, the Fleming usually brings something 
home for his wife and daughters, who are 
essentially house-proud. It is for this class 
of people that the silversmiths produce their 
most magnificent wares. In these days of 
quick communications, the modes in silver- 
ware do not differ greatly in Paris, Lille, 
Brussels or Antwerp. There is the same 
tendency towards the broad and squat, in all 
the big towns. 

But the objects are considerably more 


massive in Lille than in Baris. The mould- 
ing, in high relief, but on a lower surface 
than the remainder of the article, is very 
deep. Teapots and coffee pots are moulded, 
when small and broad. Otherwise they are 
in the Slav fashions, that come from the 
East to Lille, with five sides and quite inno- 
cent of ornament. Another kind of silver- 
ware is beautifully engraved, and this it 
would appear is the most popular with the 
inhabitants of the Nord. Much smaller than 
either the broad and massive silverware or 
the tall and large Slav ware, the engraved 
tea-sets, dinner sets and silver vases are 
marvels of the engraver’s art. 

The tendency is towards the Empire 
wreath as a decoration. Practically every 
article is lined with the fashionable colored 
glass, where this is possible. Sugar basins, 
vases for flowers, fruit baskets have ruby, 
royal blue or opal glass linings, whether the 
design calls for them or not. When there 
is an open-work pattern, this glass looks very 
well, when the design leaves no lace-like 
holes for the glass to show through, it is less 
effective. Showing well above the silver 
utensil, the rim of colored glass gives a 
brightness to the table. The possession of 
vases lined with colored glass, makes the 
selection of flowers somewhat difficult, as 
the flowers must “go” with the glass lining. 
Salt cellars and mustard pots are of course 
lined to match the rest of the silverware, 
while salad bowls are also en suite. 

For use in country houses, there are blue 
and white table-cloths, silverware lined with 
royal blue to match, blue china sets and the 
whole table has a very gay and pleasing 
aspect. A cool ‘mpression is produced by 
selecting everything in sage or mignonette 
green. Scarlet is also used for this purpose 
and sets of cutlery with green, scarlet or 
blue handles are seen. These handles are 
made in some kind of composite; they look 
like ivory, and are quite plain. 

The knives are short and pointed, the forks 
to match take up very little room. Somehow 
the impression of a doll’s house set is pro- 
duced by these miniature sets of cutlery. 
Very frequently the knife, spoon and fork 
for dessert are gilt ones. The most marked 
fact about this cutlery was the absence of 
ornamentation, although there is a_ ten- 
dency to finish handles in a more ornamental 
manner than hitherto, with a single line, but 
ornamental all the same, which brings with 
it the promise of more elaborate engraving. 
The end of the line running round the 


handle with its rounded end, does not fin- 
ish abruptly, for instance, but is slightly 
curled, or curved, forming a pretty ending. 

All this promises that cutlery will follow 
the fashion in silverware, generally, and not 
only will silver knives and forks be orna- 
mented, with fine and delicate tracery, but 
that carved ivory or composite will also be 
seen. Ivoy of course lends itself most 
especially to carving in high relief, from a 
lower surface, and although very little ivory 
is seen for cutlery, at present, some of this 
type of thing is sold. Mother of pearl, 
carved very deep, is being used for the 
newest thing in handles, although the plain, 
straight unornamented colored goods really 
holds the market, at present. 

Serviette rings, now much in demand 
again, that damask and linen is being used 
again, after an interval of paper serviettes 
at Lille and neighborhood, during and after 
the Great War, are in a new shape. The 
circle is pressed almost flat, making a new 
form. The serviette—the French serviette 
is very large,—can thus be rolled and lies 
almost flat on the table, not breaking the 
line. Excepting for a rim, this serviette ring 
is unornamented. On the large side, it is 
a complete innovation. 

Just as the silverware is very colorful in 
Lille, the jewelry is bright and rich in tint, 
in obedience to the present law in modes 
that calls for color everywhere. Unlike 
Paris, however, Lille is subdued, even while 
following the fashions. The long, drop ear- 
rings rounded at the end, are in all the 
colors of the rainbow. From pebble to mere 
glass,—no precious stone exists in any but 
unique examples of sufficient size for these 
earrings—they are seen in scarlets, light 
and deep, in blues, greens and in all kinds 
of marbled pebbles. These earrings are 
worn very generally. They lighten up a 
dull toilette, are not expensive, and can be 
changed with the color scheme of the day. 

If the long pear-shape earring is not 
worn, the earring is extremely tiny, just a 
gem resting on the lobe of the ear. The 
Lille earring has special fastenings, not 
seen elsewhere. When large instead of being 
supported in two places, the supports being 
almost invisible, as in Paris, a huge catch, in 
platinum, silver or other white metal, is so 
constructed as to fasten over the ear, behind, 
out of sight, naturally, and thus relieve 
the lobe from all strain. The catch looks 
easy of adjustment, is very light in weight, 
but distributes all the strain over the whole 
ear. 

The “snake” bracelet is much worn. The 
Flemish woman inclines towards embon- 
point, and likes the bracelet to fit her arm, 
whatever the mode elsewhere. Thus she 
selects a gold band that will either clasp 
or wind round her wrist or upper arm. In 
some cases a serpent is carried out in gold, 
finely chiselled, the serpent eating its own 
tail. In other cases the one end of the 
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bracelet hooks into the other, fitting tightly, 
on the arm. The plain gold band, slightly 
rounded is much seen, seven or eight of these 
bracelets being worn on one arm, only, the 
other being bare of jewelry. 

The gold hoop with pearls on the upper 
side, outstanding, three quarters of the pearl 
being visible, is worn at Lille. In this case 
there is one bracelet with pearls and several 
plain bands. 

Bracelets made of emeralds, each emerald 
being set in two sets of “teeth” and con- 
nected with the next by a gold chain are 
seen. There are in this case several lines 
of jewels, held together by a gold band, at 
intervals. 

Watch chains, that have gone out entirely 
for the fashionable, are seen as they form 
part of the regular dress of the Flemish 
peasant. Rich and beautifully fashioned, 
they are purchased in spite of the mode, 
that claims watches to be pinned to the 
breast for women, to slip into a handbag, 
while for men, the watch is held in the 
waistcoast pocket by an almost invisible band 
of some kind or other. 


The backs of watches are much orna- 
mented, set in diamonds or pearls, just 
“dropped” anywhere, or with a mosaic of 
tiny pin-point jewels, they look very pretty. 
The rims are also set with jewels, but this 
mode is going out, to give place to the 
decoration of the back of the case, which 
is the only thing that is much seen. Watches 
run very “thin”, men’s watches have sharp 
sides; it would seem almost possible to cut 
paper, so sharp is the edge. Ladies watches, 
from their small size, are naturally thicker 
as the work must find room somewhere. 

A certain number of gun metal watches 
are seen, which is an innovation, this metal 
having completely disappeared for some time. 
Both for men’s and women’s watches this 
was seen, either for ordinary wear or for 
wrist watches. 

Clocks are apt to be large and handsome, 
pink; white and black marble enter largely 
into their composition. Standing high, per- 
haps over a foot, but broader than high, 
the clock itself is held in a small circle, 
a white dial has gold hands and black let- 
tering, with an ornamental gold circlet it is 
fixed in the marble stand. 

With two immense broad feet, one at 
either end, the large clock takes up a third 
of the length of the mantelpiece. Beautifully 
veined marble is used. It is usually encased 
in gold filagree work, or in brass work to 
look like gold. A variation of the plain 
white face is faced with pastoral scenes. 
These are painted in one color with a shad- 
ing of neutral tints.. For instance, if the mar- 
ble were white veined with pink, the scene 
would be in different shades of pink and 
neutral tint. With brown veined marble, 
brown—sepia for instance—alone is used, 
with green-veined marble the scene is de- 
Picted in green tints to match. Somehow 
these clocks call up a vision of urns; very 
handsome, they are suitable for farmhouse 
drawing-rooms or for the living rooms in 
mansions, as they would look very out of 
place in one of the miniature flats now usual 
in the great town. Indeed, they were never 
intended for anything of-the kind. They are 
replaced by the flat clock, that attached to a 
broad piece of ribbon, is pinned with an 
’ ornamental safety pin to the hangings in the 
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boudoir, and unfastened for the car, when 
required. 

There is a big business in mascots for 
automobiles, in the metal factories at Lille. 
No self-respecting private car goes out with- 
out a metal mascot attached to some part 
of the front of the vehicle. Dolls, in rag 
of some kind, swing by a bit of elastic, in 
the window behind. Sometimes they are re- 
placed by something in metal, that can be 
seen through the glass. Other metal figures 
are placed on the ash-trays inside the car; 
the figures of Saints are great favorites, but 
there are also many grotesque figures, copied 
from African gods and Japanese and Chinese 
gods. Anything that is new and has the 
excuse of being useful, as in the case of 
these mascots, is eagerly purchased. 

A large business is done in fitting the 
cars. Matchboxes in bronze are required, 
they vary little, as a certain size of match 
box has to be taken in all cases—matches 
being a State monopoly—but the ash trays 
vary considerably. Scent bottle cases are 
also to be seen as fixtures inside the cars. 
In brass or bronze, for the most part, they 
are handsomely carved or engraved, as the 
accessories are gradually becoming almost 
as important as the car itself. Then there 
are the electric fittings for the car, provided 
with a small battery they provide light and 
heat. All these fittings are made to match, 
and much care is taken in turning out some- 
thing suitable to the upholstering of the 
vehicle. In some cases there is an electric 
tea-kettle and a silverware set of cups and 
saucers for the convenience of making tea 
or even coffee while en route. All these 
things are kept en serie, to match whether 
in electro-plate or silver. Naturally electro- 
plate is preferred as a general thing, as 
there is the risk of silver being lost, while 
the car is in the garage during long journeys. 








New Edition of German Work on 
Artificial Stones 





SECOND edition of Dr. Hermann’s 

“Die Kiinstlichen Edelsteine” (The 
Artificial Precious Stones) is issued by 
Verlag Wilhelm Diebener, Leipzig 19, pub- 
lishers of Deutsche Goldschmiede-Zeitung. 
The author is director of the Mineralogico- 
petrological Division of the Natural History 
Museum. of Vienna and manager of the 
State-authorized Institute for Technical 
Research of Precious Stones, there. 

The work is composed of 477 pages with 
180 illustrations and two _ multicolored 
plates. Its chapters deal with such sub- 
jects as: creation of minerals in nature; 
purpose and method of mineral synthesis. 
The artificial construction of precious and 
decorative stones. Distinguishing artificial 
from natural stones. Influence of artificial 
stones on .price and sales.- The 
nomenclature of artificial’ stones. Export 
of artificial _stones to India (Ceylon). 
Faking of precious stones. Method of re- 
search with precious. stones and their imita- 
tion. Pearls; their creation, cultivation, 
imitation and examination. The facts are 
related as to examination methods under 
optical and luminescence appearance in 
ultra-violet rays and under cathode and 
Roentgen rays. 

The price is 25 Reichs marks. 


trade - 


45 


A Word on Bronze Founding 





S° many of us have but faint conception 

of the process of founding art bronzes 
and, again, many who long ago read descrip- 
tion of the work have forgotten it, that we 
think a few words on the subject taken 
from Russell Styrgis’s “The Artist’s Way 
of Working” (New York: Dodd, Mead & 
Co.) are well worthy of introduction here. 
He tells us, among much more information, 
as follows: 

“As to metal work that is cast before 
being’ finished, the most important of this 
is the bronze work which has always gone 
side. by side with carving of marble and 
other hard materials, and has with it been 
the principal aaterial for sculpture. 
Originally, bronze is cast in a mould which 
has been made in pieces upon the model 
furnished by the sculptor, or upon a plaster 
cast from this model which will furnish a 
harder surface. A bust may require that the 
mould be made in seven pieces; a statue or 
statuette may have a mould in 20 pieces or 
more, and where these pieces join there is 
a ridge left in each casting which is made 
from their conjunction—from their putting 
together into a single hollow matrix. 

“These ridges have to be filed down by 
hand, and this leads to finishing with files 
over a large part of the surface of the cast- 
ing, which finishing may seriously injure the 
piece as an artistic conception, or, if care- 
fully watched by the artist, may tend even 
to its further refinement. This is the usual 
process, as has been said, and the mould 
is taken apart after each casting has 
hardened, and put together again for the 
making of another casting. With proper 
care, therefore, many pieces may be made 
which will be practically close repetitions of 
each of all the others. In fact, even in 
modern commercial industry, the bronzes 
turned out by a first-rate firm in Paris or 
Vienna may be assumed to be accurate copies 
of the model, the somewhat inferior interest 
which such pieces possess being perhaps 
traceable to the reducing process by an ex- 
traordinary machine . and partly 
to modification introduced in the model 
itself in order to allow of more rapid and 
cheaper production. It is not meant here 
to imply that such changing is at all the 
regular practice; but the assured fact that 
the polished dark brown bronzes for sale at 
high prices and which pass as reproductions 
of modern statuary, are so often unsatis- 
factory may be explained in this way.”— 
oe <. 








The Sterling Division of the International 
Silver Co., has just produced a merchandis- 
ing piece in the nature of a house box for 
fostering the sale of baby silver. The-boxes 
are substantially made, covered with special 
full colored baby design, lined with tarnish 
proot silk velvet and incidentally containing 
an inside pocket which allows for the in- 
sertion of a haby booklet on etiquette. The 
houses are made in two sizes, one to take 
various flatware combinations and the other 
to take combinations of hollowware and 
flatware. Window cards are in colors and 
make an interesting display. The booklet on 
table etiquette is printed in red and black 
and in verse form. It should prove im- 
portant to all sellers of silver. 
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woven effect with a one-and-one-half inch inter 
woven drop, finished off with a pearl pendant 
Sterling silver and pearl clasp.......scccccsccce 


StyLeE 1036—A sixteen inch REGENT Peart, neck- 00 
lace of uniformly sized seed pearls, in an inter- e 
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Jewelry’s Place in the History of All Races 





Address of Nat. Ullman Before the Eighth Annual Convention of the Georgia 
Retail Jewelers’ Association 




















Our president, Mr. George E. Daniels of 
Marietta, has honored me by affording me 
the privilege of talking before you today on 
the history of jewelry. The element of 
time, together with the far flung manner in 
which jewelry has been a part of the chron- 
icle of the advance of civilization, allow me 
to only touch on my subject. The love of 
jewelry is deeply rooted in human nature, 
making an artistic and sentimental appeal— 
and filling a practical purpose. It is difficult 
to decide whether it is its ornamental side 
of its symbolic character that has made the 
more direct appeal—it is generally frankly 
worn. for its-beauty; formerly, however, per- 
sonal ornaments had an element of meaning. 
Often they were insignia of rank or had 
religious significance. 

We read no account of the life of ancient 
people without finding descriptions of their 
jewelry, and when buried treasures are dug 
up from the ruins of ancient cities, the 
remnants of jewelry are among the most 
frequent discoveries. With ancient Egypt, 
the remote in point of time, their tombs have 
yielded such a rich store of treasure that 
the aspect of their ornaments and jewelry 
is much more familiar to us than those which 
were made at some period nearer our own. 
It is the most extraordinary fact that among 
them goldwork is found which not only 
could not be surpassed at the present day, 
but has rarely ben equaled, even in the 
periods when goldsmiths’ work was the craft 
in which the leading artistic minds found 
expression. 

The jewelry of Egypt has another interest 
besides that of beauty of workmanship, in 
that ornamental devices introduced always 
had a meaning, the most usual of these being 
the beetle or scarab, which was an emblem 
of the resurrection of the dead; the human- 
headed hawk, which represented the union 
of the body, soul and spirit, and the heart. 
One feels that color and symbolism were 
the leading motives in the mind of these 
Egyptian workers, and to express them- 
selves they called most of the processes now 
used to their aid, except enamel on metal, 
which, strange to say, does not seem to have 
been employed until quite late in their his- 
tory, though they used cells exactly similar 
to those employed in cloisonné enamel, filling 
them with colored cement or stones, and 
also, strangely enough, used a vitreous glaze 
fused into cells of stone and pottery. Why 
they did not hit on enamel on metal is a 
mystery, but no piece has been discovered 
and it is supposed to have been introduced by 
the Romans. However, they carried the art 
of inlaying pieces of glass and stone into 
cells of gold to the utmost pitch of perfec- 
tion and nowadays none but the very clever- 
est workman could hope to equal the work- 
manship of these pieces. 

Among the goldsmiths, the ancient Greeks 
are universally acknowledged to hold front 
rank. The very early work is mainly em- 
bossed either by the repoussé method or by 
stamping. -Later they employed engraving, 





gem cutting and, above all, the delicate fili- 
gree work which has never reached the same 
degree of perfection of workmanship and 
design as in their hands. It was their ex- 
quisite .delicacy of taste which is most mar- 
velous. Rings appear to have been mostly 
used as a convenient way of carrying the 
signet or seal, either as an intaglio engraved 
on the ring or on a gem mounted in it. 

Very early Greek jewelry is almost all 
worked in repoussé, or stamped on very thin 
gold sheets. They had a very curious way 
of embossing the metal used for making but- 
tons and such things. The design was 
carved in wood, and covered by the gold 
which was fastened behind, pressure was 
then applied to the metal which sank into 
the grooves of the wood, so that the pattern 
showed through on to the face. 

The Etruscan jewelry follows, its general 
character resembling that of the Greeks. 
Three periods are noted; the first, which is 
discovered in the most ancient tombs, bears 
traces of some influence which would seem 
to show a kinship to, or acquaintance with, 
Egyptian art. The second, in which Greek 
influence clearly predominates and a perfect 
technique, is wedded to artistic design. The 
third, a period of decline. Roman jewelry 
is clearly a child of the Etruscan and 
Greek styles. First one of the races then 
the other yielded to the might of Roman 
arms. The conquerors were always ready 
to take advantage of any gifts possessed by 
those whom they subdued, and their gold 
work shows its origin very plainly. The 
earlier Roman jewelry seems to be derived 
from the Etruscan, though considerably 
altered in course of time, and later they 
brought Greek artists and workmen to 
Rome, who carried on their crafts and in- 
structed the Roman workmen in gem cut- 
ting and other branches in which the Greeks 


excelled, thus giving these arts a fresh 
stimulus. 
Thus the introduction of the fashion 


‘of splendidly carved gems, the fashion 
of jewelry to become a love of gorgeous- 
ness often mentioned in Roman history. The 
mother of Brutus receiving a pearl from 
Cesar valued at $250,000. The wife 
of Emperor Caligula at a betrothal feast 
adorned herself with emeralds and pearls 
worth in excess of a million dollars, This 
extraordinary extravagance being noted 
again and again. These larger figures, of 
course, refer to splendid gems and pearls 
rather than artistic gold work. 

Among the very rich of certain periods 
preposterously expensive ornaments were the 
vogue. There was also a style of Roman 
jewelry which, while lacking the exquisite 
taste of Greek workmanship, yet had the 
charm of varied color, this lacking to an ex- 
tent in Greek jewelry. 

So much for the ancient history of 
jewelry, but I would like to mention, while 
wedding rings are of very ancient origin, 
the use of the wedding ring was considered 
a pagan custom and was not adopted by 
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Christianity until about 850 A. D. The cus- 
tom of wearing them on the third finger of 
the left hand is supposed to have originated 
in the belief that a vein ran directly from 
that finger to the heart. 

I would like to give a brief detailed ac- 
count pertaining to diamonds, gold and silver 
—in this order. For years and years all 
diamonds came from India. In 1727 they 
were discovered in Brazil and for 140 years 
this was the chief diamond field of the 
world. They are still mined there. 

In 1829 they were discovered in Europe 
and in 1850 in this country, in 1851 in Aus- 
tralia. It was not until 1867 that the field 
which now produces nine-tenths of the world 
supply, South Africa, was discovered. This, 
to a degree, was an accident. A. Boer, Daniel 
Jacobs, had made his home on the banks of 
the Orange river, near the little settlement 
of Hopetown. His boys and girls had never 
seen a doll or toy of any kind, but the in- 
stinct of childhood will find playthings, and 
the Jacobs children were close to the -edge 
of a river that was strewn with uncommonly 
beautiful pebbles. So a poor farmer child 
found playthings that a prince might covet. 
In the early Spring of 1867 this child hap-. 
pened to carry home a particular stone and 
dropped it on the floor with a handful of 
other pebbles—the little white pebble 
sparkling in the sunlight caught the eye of 
the farmer’s wife. She did not pick it up, 
but spoke of it as a curious stone to a neigh- 
bor, Schalk van Niekerk. He asked to séé 
it, and when it was cleaned, it glittered so 
prettily he offered to buy it. It was given 
to him. Thinking perhaps it might have a 
value he put it in the hands of a traveling 
trader, John O’Reilly, who undertook to find 
out about it, and in due time it came under 
the eye of the civil commissioner of the 
Colesburg, Lorenzo Boyes. Mr. Boyes, 
finding it would cut glass, gravely observed 
he thought it to be a diamond. It was then 
sent to the foremost minerologist of the Col- 
ony. Dr. Atherstone determined it a ver- 
itable diamond weighing 21% carats and 
worth $2,500. 

Gold, as we know, has been found in 
greater and lesser quantities on all parts of 
the earth; however, to a comparative sparing 
degree, and despite the fact that gold has 
been mined from remote antiquity, the. 
amounts recovered have been small. } 








SIR E. OPPENHEIMER CHOSEN | 





Anglo-American Official Now a Director 
of the De Beers Consolidated Mines 


Lonpon, July 24,—A cable from Kimber- 
ley received here says that Sir Ernest Op- 
penheimer has been appointed a director 
of De Beers Consolidated Mines, the big 
diamond producer. 

Sir Ernest is chairman of the Anglo- 
American Corporation of South Africa and 
a director of the various mining concerns 
that comprise what is known as the “Anglo- 
American group.” These include Con- 
solidated Diamonds of South-West Africa 
of which he is deputy-chairman. 

This is taken as another- evidence of the 
unity of interests of the big diamond pro- 
ducer companies as was previously mani-, 
fested in the personnel of the present syndi- | 
cate which controls the output of all. - 
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The News from England 





Motor Dray—Monomark Brooch 


Pearls Popular—Display 








Increase in Price of Rough Diamonds—Jewelry Store Window Smashed by 
in Vogue—Latest Bracelets Have 
Enormous Gold Links Joined Together With Smaller Colored Ones— 
Jeweler’s Wife Robbed—Valuable Pearl Necklace 
from London and Court Holds Suspect—Ropes of Pink 
of Stainless 


Disappears 





Steel Cutlery 











Lonpon, July 23.—Rough diamonds con- 
tinue to increase in price, and since the 
continental cutters have apparently been un- 
able to make a profit on their polished goods 
in relation to the values of the raw material 
the rates for most all grades of goods, espe- 
cially small and méleés, are advancing. The 
advance is likely to continue since there is 
little trouble in disposing of the rough stones 
which are in demand upon arrival by the 
buyers from the world cutting centers. Com- 
menting on this position Backes & Strauss, 
the Kimberley House, Holborn Viaduct, gem 
merchants, say that with the increase in the 
raw material the prices of the polished goods 
will not get any lower. The firm says: 
“There is very little change to report in the 
state of the market. The demand for rough 
continues more insistent than ever, and al- 
though prices are very stiff, buyers from the 
cutting centers continue to flock to London 
and every shipment is sold out as soon as 
shown. The Amsterdam and Antwerp cut- 
ters complain that they have not been able 
to make a living profit on their polished dia- 
monds, and the last few weeks has witnessed 
a decided upward tendency in the rates of 
all grades of goods, which is more particu- 
larly noticeable in the case of méleés and 
small. That prices must go higher is prac- 
tically a certainty in view of the increase in 
the raw material. Trade in this country re- 
mains quiet, which is not surprising con- 
sidering the length of the coal stoppage, but 
there is every indication that things will re- 
vive quickly when once a settlement is 
reached.” 

x ok Ox 

Jewelry was scattered about the streets of 
Ludgate Hill the other afternoon when a 
motor dray crashed through the window of 
a jewelry store at the corner of St. Paul’s 
churchyard. Two shop assistants had just 
finished dressing the windows when the ac- 
cident occurred. The manager said that not 
a single piece of jewelry was lost although 
much of it was of considerable value and 
the streets were thronged with pedestrians 
at the time. 

* *k x 

The Daily Express says that a well-known 
firm of American jewelers having some 
3,000 installment accounts has been making 
a probe to discover which nationalities 
among its customers are the best payers and 
arrives at the conclusion that the palm in 
this respect must be handed to the English, 
French and Germans. According to the 
newspaper the firm has compiled a national- 
ity table based on the amount of pressure 
needed before payment was obtained for 
jewelry supplied. 

* * * 


Now that the vacation season is here many 
jewelers located in pleasure resort centers 
by the sea carry two-column display adver- 


tisements drawing the attention of visitors 
to their special holiday souvenir jewelry 
lines. Isle of Man jewelers, for instance, 
stress their Manx souvenirs in which a 
large Summer business is done. This adver- 
tising is mostly consumer press. 

x ok Ox 


The latest idea in decorative jewelry is 
the monomark brooch done in diamonds and 
onyx. The monomark, of course, is the pri- 
vate registered mark by which its owner 
can trace anything that is lost. Brooches 
being rather popular again now, chiefly 
owing to the scarf and Eton collar fashions 
which need a jeweled dagger or some simi- 
lar fastening, they lend themselves readily 
to monomark form of design, some of which 
are extremely pretty. 

* * * 


The newest bracelets are of enormous 
gold links joined together with much smaller 
colored ones in enamel. The colored enamel 
provides a brilliant color touch, the idea of 
the various tones being that they can har- 
monize with the color of the dress worn. 
There are wide ranges of colorings to select 
from. 

x ok Ox 

Gold production in the Transvaal during 
June reached another record, total output 
being 852,145 ounces against 849,214 ounces 
in May, and 780,251 ounces in June, 1925. 
There was a sharp decline in the native labor 
supply during the month, the number of Kaf- 
firs at work on the Rand mines at the end 
of June being 183,092 against 183,905 at the 
end of May. 

* Ok Ox 

By means of a bogus telephone call jewel 
thieves this week obtained $10,000 worth of 
jewelry belonging to the wife of a manu- 
facturing jeweler on holiday at Richmond, 
Surrey. The victim, a Birmingham woman, 
spent an afternoon away from the house with 
its owner who had just returned from <a 
Continental trip. Soon after the two women 
left, the elderly servant left in charge re- 
ceived word by telephone that her mistress 
and visitor had been involved in a rather 
bad accident. The agitated servant immedi- 
ately locked up the house and proceeded to 
the spot where the alleged accident had oc- 
curred. There was no accident, and_ the 
servant hastened back to the house. During 
her absence it had been broken into. The 
Birmingham woman’s dressing case had been 
ripped open and valuable diamond brooches, 
rings and pendants taken. According to the 
police the bedrooms were in a state of con- 
fusion and the thieves evidently spent some 
time in the place. 

x ok Ok 

A customer of a Regent St. jewelry firm 
was at Marlborough St. police court last 
week on a charge arising out of the dis- 
appearance from London of a $75,000 pearl 
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necklace which was later traced to Plymouth. 
Charles Packer & Co., Ltd., goldsmiths and 
jewelers, said they sent the necklace of 82 
graduated pearls to the Cavendish Hotel 
at the request of a customer of theirs. The 
necklace was left with him. Later an assist- 
ant from the Regent St. shop learned that 
the customer, in evening dress, had left the 
hotel. As he could not be found the jewel- 
ers communicated with the police the next 
day. The police discovered that he had 
chartered a special aeroplane at the Croydon 
aerodrome and, in evening dress, had jour- 
neyed to Paris. The next day he returned 
by aeroplane and was charged with the theft 
of the necklace when he reached Croydon. 
Evidence of arrest was given. The man 
when arrested said: “I posted the necklace 
and other pieces of jewelry to a lady at 
Plymouth, and asked her to mail the neck- 
lace on to me at Paris.” After hearing the 
evidence the court remanded him in custody, 
bond being refused. 
* * * 
The Daily Mail says that the jewelry craze 
of the moment is the long rope of pinkish- 
ivory pearls with long earrings to match. 
The pearls need not be real so long as they 
weigh the same as the very valuable rope. 
The correct manner of wearing them is to 
pass them once round the throat and knot 
the rope loosely well down on the breast. 
The tight necklace of large smoke-gray 
pearls was the thing last season. Now the 
pinkish pearl, not too large, and not always 
real, and more uneven than even, is the 
thing. 
* * x 
Silver and mother-o’-pearl turbans are 
decorated with a diamond butterfly by way 
of jeweled ornament. The diamonds are 
mounted on wire, the. effect being one of 
movement. Close-fitting headdresses that 
completely hide the hair are fashionable on 
the Continent. Diamond aigrettes are worn 
with the turban headdress. Judging from 
current jewelry displays in the. chic shops 
lapis lazuli is now being used in the manu- 
facture of clocks, cigarette boxes;. paper 
weights and the like. The stone, when used 
in the construction of such articles, is inlaid 
with fine lines of gold and mother-o’-pearl. 
oe e's 


A single row pearl necklace composed of 
65 well-matched and graduated pearls of the 
finest Orient, with a single brilliant snap, 
sold for $64,000 at Christie’s sales rooms in 
London recently. Several other lesser 
jewelry pieces realized large sums, the total 
proceeds running into several hundred thou- 
sand dollars. Practically every week now 
some handsome pieces of jewelry, both mod- 
ern and antique, are auctioned off at this 
rendezvous of connoisseurs. 


* * * 


Some very effective displays of stainless 
steel cutlery from carvers, table and dessert, 
down to fish and cheese knives, are being 
made this Summer by some of the leading 
suburban jewelers. Whole windows are 
given over to these displays, the knives 
being placed against the plate glass in cir- 
cular formation—like great cartwheels, the 
blades radiating outwards and the white 
horn handles composing a true circle. On 
the floor of the trim knives in half dozens 
are displayed in tastefully designed and col- 
ored cardboard containers. 
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Paris Jewelry Designer Discusses Style Trend 











Difference Between Daytime and Night Jewelry to Be More Sharply Marked— 
Necklaces Popular for State Functions—Several Flexible Diamond Bracelets 
Worn at One Time—Earrings Long and Slender—Single Large 
Platinum Mounted Diamond Rings Popular 














DESIGNER of fine jewelry, a man 

who is thinking of next Winter and 
the Spring and Summer to follow, rather 
than of the present season, says that an 
interesting «nd curious revelation is taking 
place in regard to jewelry fashions. One 
type of stone and jewelry is woin in the 
daytime and another at night. This has 
always been the case, to a certain cxient, 
but this fashion is crystalizing and the edicts 
of the mode in this respect will have to be 
listened to more carefully than hitherto, for 
the future, if jewelers are to tu-n out their 
clients with distinction, and not like the 
general herd of women, fitted out casually 
in one of the great mixed emporiums, where 
although the buyer and head of department 
is a jeweler and a specialist, he 1s rather 
hired to push the goods in stock, than to 
think of the best iuteresis of his clients, 
which are often quite a different thing from 
the momentary advantage of the shop which 
is to clear the stock in hand and get in some- 
thing fresh. 

At present, ene thing only is known with 
certainty about these new and divergent 
rules for day and night modes. Diamonds 
are to be worn for night or diamonds anid 
pearls together, and ir a lesser degree pearls 
alone. Emeraids an? sapphires, the jeweler 
said, are now distinctly “day” jewels. 
Night, in the jewelry sense, he said, only 
begins with dinner at eight or nine o'clock, 
day jewelry is woin until then. 

Diamond necklaces continue to be the 
wear for evenings, for all State functions, 
for receptions, balls and pla:es where dia- 
monds can be woru without anv risk of }ess. 
Some of these recklaces have a clasp in 
platinum with pearls, pink, white aid black 
pearls being used. Sometimes this clasp 
adds largely to the value of the necklace, 
rare pearls, of curious coloring heing espe- 
cially sought out. 

When a pearl necklace is worn, it should 
be sufficiently long to twist once round the 
neck and then fall to the waist easily. Small 
pearls or carefully matched and graduated 
pearls are preferred to large pearls for these 
necklaces. As a rule, the clasp is long- 
shaped, and made up of two rows of dia- 
monds set in platinum. Sometimes the clasp 
is shaped like a filbert nut cut in half, the 
broader half being retained. These two 
broader “halves,” with their slight bombed 
appearance, are set with diamonds of pin- 
point size and form the two ends of the 
diamond necklace or the clasp. Other 
shapes very similar, but always bombed are 
seen, to form clasps. 

Brooches, said the designer, are quite 
“out,” as far as the ultra fashionable are 
concerned. Barrettes are all the “wear.” 
Diamond barrettes mounted on platinum are 
at least 10 centimeters in length, if they are 
to be the thing at all. “We are making 
them rather longer than shorter for next 
Spring,” he went on. “JT am using nothing 


but platinum for mounting either necklaces 
or sautoirs or for making barrettes. The 
diamonds, whether cut in lines or in facets, 
stand well out from the setting as. you will 
see. 

“Flexible diamond bracelets are also 
mounted in platinum. As several are worn, 
these diamond bracelets are necessarily 
slight and unsubstantial looking. You may 
imagine into what sums we run. The one 
line of outstanding diamonds in its platinum 
setting looks so simple but costs so much. 
Multiply this by four or five, for it takes 
that at least, and you have some idea of 
what dressing a woman costs. 

“There are bracelets worn singly, but then 
they must be massive, of course. They are 
flexible, but made in rounded pieces, joined 
by hinges. Each rounded piece is studded 
in diamonds or encrusted in them in bombed 
designs. Small diamonds are necessary for 
this type of work as they must form a 
mosaic when finished, and they are very 
carefully graduated indeed. 

“In this type of ornament the designer’s 
task is very difficult and critical. You will 
see these bracelets with an _ occasional 
colored stone, recalling the jewelry of the 
Middle Ages. This is not my taste, what- 
ever other people may like, I prefer pure 
white, just platinum and diamonds. 

“Earrings, always in diamonds, are very 
long, but they are slender. The newest 
thing that I am turning out is the long 
pendantif with a circle of diamonds at the 
end. This tiny ringlet is worn Creole 
fashion, not straight of course. Sometimes 
this ring is made of diamonds that do not 
appear to be set or joined in any way, so 
cleverly are they mounted on the thin rim 
of platinum. Sometimes they are set deep 
in the tiny platinum circle. They hang at 
the end of the pendantif in platinum and 
diamonds that is fastened to the ear by spe- 
cial catches, The pendantif broadens towards 
the bottom and is often a mosaic in dia- 
monds that are not raised, all being on the 
same surface with the platinum and making 
a level flower bed, so to speak. Some of 
the earrings, again, appear to be entirely in 
diamonds, the platinum setting disappearing 
entirely, leaving a single row of fine dia- 
monds with the tiny ringlet, swing at the 
end. 

“The coming fashion in rings is a single 
large diamond mounted in platinum, the dia- 
mond and the setting covering the whole of 
the first phalange of the finger. Other 
models are made of diamonds, pin-point set 
in platinum in which case the design is 
bombed more or less, while filbert-shaped 
designs are also very popular.” 

“Pendantifs,.” said the designer, “are still 
worn and will be seen over the Summer and 
Autumn, but the demand is likely to slacken 
for the coming Winter, while they are 
threatened with disappearance altogether for 
next Summer—say. It is difficult to be 
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positive about anything of this kind, but I 
am getting no demands for designs either 
in brooches or pendantifs nor for watch 
chains. 

“Catering for a very high-class trade only, 
I am still astonished at the money being put 
into jewelry. It is most surprising. Noth- 
ing is too rich or too good for my cus- 
tomers. The only explanation, and the most 
natural one, can be fcund, of course, in 
the fact that jewelry forms an excellent in- 
vestment. Money put into precious stones 
can always be got at very easily, and this 
is the only thing that explains this readiness 
to put it into ornaments—a readiness encour- 
aged by the womenfolk, who think it an 
excellent thing to sport the spare capital of 
their men on their necks and arms.” 








National Association of Credit Men Reports 
Conviction of Over One Hundred 
Commercial Crooks 


Since June 1, 1925, the National Associ- 
ation of Credit Men has obtained the con- 
viction of 100 commercial crooks and to 
date has had 468 serious indictments in 864 
cases that were brought to the attention of 
the Credit Protection Department, J. H. 
Tregoe, executive manager of the associa- 
tion, stated in a report made public last 
week. 

There are now 312 indictments pending 
through the country that were obtained 
through 22 district offices of the Credit 
‘Protection Department, Mr. Tregoe says, 
and only 12 trials have been lost in 13 
months. In a number of cases the associ- 
ation had to abandon prosecution because of 
the practical impossibility of securing evi- 
dence that would bring conviction, he states. 
However, he says that many of those whe 
figured in these weak cases will be caught 
sooner or later, as the association’s past 
experience has proved. 

“These cases,” Mr. Tregoe reports, “have 
been of nationwide significance as creditors 
from all over the country figured in most 
of them. Besides they arose in numerous 
industries in some of which a conviction in 
a fraudulent bankruptcy has never occurred. 


~In New York city sentences in the past year 


have been heavier than ever before in the 
history of bankruptcy prosecution. Outside 
of New York we have met with similar 
success and have obtained convictions and 
indictments in districts where they were 
unknown in bankruptcies. 

The association has been engaged for two 
years in raising a fund of $1,750,000 for the 
reduction of commercial frauds particularly 
in relation to bankruptcies. All except 
$250,000 of this money has been subscribed, 
Mr. Tregoe reports, 








The authorities have been investigating a 
robbery in the L. M. Catlin jewelry store 
at Nicholas, N. Y. The loss is approximately 
$500. The robbers gained entrance to the 
jewelry store through a rear door which 
they opened with a key. Double doors ad- 
mitting to the store proper were forced. 
About 90 rings, four kodaks, 15 wrist 
watches, fountain pens and other articles 
were taken. The loss, it is stated, is at least 
partially covered by insurance. The police 
are working on the case. 
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Dress and Jewelry Fashions at Seaside Resorts 








Coral Jewelry a Favorite with Bathing Costumes—Jewelry Matches Japanese 
Sunshades in Color Tone—Antique Ivory and Amber Now in Vogue 
at the Seaside—Semi Precious Stones Popular 

















Diepre, July 15.—The marvelous Summer 
weather is taking everyone to the seaside, 
while the unusual heat for the time of year 
js driving even those accustomed to remain 
much later in town to Summer resorts. 

The keynote of the seaside fashions is 
cretonne, with grotesque patterns, black on 
a white ground, with very much check- 
board and domino patterns, mostly in black 
and white, but often in other colors, too. 
This is even seen in the bathing-gown, that 
is in cretonne or figured material of some 
kind, or in check-board, while being shorter 
than ever. The cap is to match and in the 
same material as naturally it is never meant 
to get wet at all. With these prints, 
cretonnes and similar materials, jewelry of 
sorts is worn. Mostly in an India rubber 
composite, that will not be damaged by the 
water, it is in black and white. Other 
jewelry worn of a morning is also suitable 
for bathing being in some material that 
takes the water. Besides black and white, 
coral is naturally worn, both pale pink and 
red. White coral is also seen and looks 
very effective, but this is worn with one of 
the apricot silk bathing gowns that are so 
popular, or with a taffeta or satin costume, 
in pure white, cream or pink. Opaline 
jersey costumes take imitation pearl or opal 
sautoir or necklaces, made in some water- 
proof substance, but while these silk jersey 
suits look charming they last very little 
time, the sea water ruining the tissue. 
Taffeta, especially black taffeta, trimmed 
with vivid greens, royal blues and scarlets 
is more successful. Satins, whether scarlet, 
and there is much scarlet on the beach, or 
taffeta is very durable, in jersey. It makes 
slight and pretty wearers look like water 
nymphs. 

Owing to the heat Japanese svnshades are 
being used very greatly whether in the 
water or on the sand. Very light to carry, 
they introduce a note of color and when 
white is worn, the jewelry corresponds to 
the sunshade, matching its tone, whether 
blue, green or yellow. 

Bathing shoes are of course de rigueur, 
for the fashionable costume, and the but- 
tons, two of which are used to fasten the 
white shoe, are to match the jewelry worn. 
A new fashion is the wearing of India rub- 
ber bathing shoes in blue and scarlet to 
match the costume, with white linings also 
fastened with buttons to match the jewelry 
worn with the bathing dress. Bathing 
gowns like everything else are shorter than 
ever. 

* * x 

The pleated skirt with the pull-on casaque 
or tunic, coming nearly to the bottom of the 
very short skirt, is the general wear. The 
tunic is often in very rich and coarse white 
lace. Open-work, it requires a satin or silk 
lming. On these tunics, when white or 
cream, white and cream sautoirs and other 
white jewelry is worn. If antique ivory is 
unobtainable, a necklace in composite -is 
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substituted, while amber is a _ favorite. 
Sometimes necklaces or sautoir in scarlet or 
blue “ivory” beads are seen, the beads must 
be very large and bold to be visible among 
the lace incrustations, or coarse work. 

Sometimes a white satin tunic will be 
hand-painted, in all kinds of grotesque 
figures and lines, under the coarse lace 
tunic. A new invention in coloring, which 
is washable and waterproof, permits of 
bathing gowns being hand-painted in crinkly 
lines, making queer patterns. Sometimes a 
design is prepared for this painting, or 
what might be better called brush-work, for 
it is not unlike Japanese work. Sometimes 
again, the material is simply crumpled up, 
into strange folds and lines, the outer sur- 
face being dabbed on the palette or other 
receptacle of the paint, making a queer de- 
sign. As only the edges that stand out re- 
ceive the paint. The remainder is un- 
touched. These materials call for jewelry 
that is a mass of spots and lines, all irregu- 
lar. The bird’s-egg patterns, too, are popu- 
lar for this wear. 

* * * 

The tree and leaf patterns, the twig and 
bough intricacies that are such favorites for 
muslins, call for a finish in the shape of lace 
cuffs and collarettes, very full and frilly. 
This introduction of ordered and of dis- 
ordered fussiness at the wrist and the throat 
should be carefully watched, for it always 
means a change in jewelry. Barettes be- 
come longer, the stones more outstanding to 
be seen at all outside the mass of lace and 
froth. Studs worn with the cuff, with the 
goffered lace frill, must match the ground- 
work of pattern tissue. Such studs are in 
pink composition, with a crazy branch and 
twig pattern, either complete, done in minia- 
ture or simply a portion of a very large 
pattern scheme. Blue, Dresden China tint 
or ochre is seen with the same pattern in 
black or in neutral tints. 

There is a riot of buttons, in semi-precious 
stones and materials. Mother-of-pearl but- 
tons, rounded, or egg-shape, are used as a 
trimming for blouses and gowns. Some- 
times there is a point-of blue or pink, made 
by the silk that sews them in place, which 
is quite peculiar. There are white pink, 
grey and sepia, mother-of-pearl buttons, 
sewn in rows, maybe three deep on the 
fashionable gown, while the pattern is re- 
peated on the sleeves. 

x * x 

Marbled buttons, made of pebbles are 
used, and some of the less precious materials 
such as amber and garnet are pressed into 
service, to make jewels to be used in em- 
broideries. Red silk embroideries will have 
points of garnet, as for instance a wide 
large flower pattern, traced in red silk will 
have a center of garnets. White flowers 
will be outlined in white coral beads or 
pink, in a deep shade of pink on a ligliter 
ground. All this riot of semi-precious and 
artificial jewels and substances is naturally 
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for the seaside and the seaside only, and, 
what amounts to the same thing, of course, 
for riverside resorts. 

The combination of very flimsy materials 
and beads or jewels, in the shape ci tiny 
buttons is very general, nothing but light, 
soft materials being in demand just now. 
Incrusted with lace these tissues are held 
down by the weight of ornamentation, but 
are only intended for very careful wear 
indeed. 








SEPTEMBER—SAPPHIRE * 





CLARA BELLE THOMPSON 


The asure light of sapphire stone 

Resembles that celestial throne, 

A symbol of each simple heart 

That grasps in hope the better part; 

Whose -life each holy deed combines 

And in the light of virtue shines. 
AN Indian legend pictures the Creator, 

encased in His Holiness, beholding the 

sin and remorse of mankind without com- 
prehension. In order, then, to be all under- 
standing, He compelled Himself to err. In 
the repentance that followed, He began to 
repeat the prayers of complete purification 
and from His eyes rained the hottest, clear- 
est tears that have ever fallen. The intense 
heat burned a way for thé drops into the 
depths of the earth; and when men found 
them later, they named them sapphires. 
Hence the September stone is one of the 
most powerful of all, as well as one of the 
loveliest. 

In the physical world it cures tumor, 
poisoning, fevers and every complaint of 
the eye, while mentally, it resolves doubt, 
rekindles blighted hope, outlaws fear, makes 
possible abiding friendship and pure love. 

Solomon was at his wisest when he wore 
his mystic sapphire ring and Helen of Troy, 
a cause of intrigue between two great na- 
tions, sailed safely through the tempest of 
battle with a sapphire talisman close to her 
heart. 

A famous Eastern traveler, Sir Richard 
Francis Burton, reported that he received 
better hotel accommodations and stronger 
horses for his journeys when he had a 
sapphire on his person. Perhaps the wily 
Orientals felt that a man who had the good 
taste to invest in sapphires would be likely 
to pay his obligations. 

Moses’ rod was studded with sapphires 
as a symbol of his authority, while the first 
tables of the Ten Commandments were made 
of sapphire to indicate the royalty of the 
edict. 

Tsuriel is the guardian angel of Septem- 
ber, with Thaddeaus the apostle, Libra the 
Zodiacal sign and morning glory the flower. 


* From the National Jewelers Publicity Associa- 
tion. 








About 35 rings valued at $2,000 sent to 
Fostoria, O., by a Toledo jewelry firm, were 
stolen early one morning recently by 
thieves who entered the Stever Bros. 
jewelry store. A search is being conducted 
in Toledo for the loot. Entrance was gained 
through the basement and then a furnace 
pipe was removed and the robbers crawled 
through a hole in the floor. A tray of 
15 rings was taken and the robbers took 
rings from other. trays. Search is being 
made, for the thigyes.. . 
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Philadelphia a Center of Historic Interest 





Convention City Holds Many Sights of Revolutionary Fame 
Visit in Addition to the Sesqui Centennial 





Exhibition 


that Jewelers Will Wish to 

















Philadelphia’s wide-flung reputation for 
hospitality. will not only be in evidence dur- 
ing “Jewelers’ Week” from August 8 to the 
14th, but it will be enhanced this year when 
the three great conventions of jewelers will 
be held here, by the Sesqui-Centennial Ex- 
position and by the fact that this year marks 
the 150th anniversary of the signing of the 
Declaration of Independence here. This 
gives the anniversary a greater significance 


streets of the early history of this country, 
of the stirring days of the Revolution, of 
the making of the new Republic and of the 
early combats against the foes that beset 
the infant nation. So much for the past. 
For those who live in the present, great 
establishments, manufacturing and mercan- 
tile, that supply the world with its needs in 
ships, locomotives, textiles, hats, saws, 
drugs, leather, street cars, and jewelry, are 




















INDEPENDENCE HALL WHERE DECLARATION OF 
COMMODORE BARRY 


and makes Philadelphia the mecca for every 
American. 

Some American cities “point with pride” 
to a glorious history; others, with but little 
background of the past, can boast of their 
present day accomplishments; still another 
group in the earliest stages of development 
are visualizing the deeds they believe will 
mark their future careers with prosperity. 

Philadelphia, alone of all the cities in 
America, possesses the rare combination of 
these three periods. All about lies the ‘evi- 
dence in the form of buildings, parks and 


INDEPENDENCE WAS SIGNED, WITH STATUE OF 
IN THE FOREGROUND 


here for the study of American manufac- 
turers and business men. There are im- 
mense colleges and universities, churches, 
institutions for art, music and culture of all 
kinds. There is the greatest single span 
suspension bridge in the world, just com- 
pleted linking this city with Camden in an- 
other State, there are miles of excellent 
roads, scores of fine hotels, the mighty Dela- 
ware river, bearing a big share of the com- 
merce of the world and also the Sesqui Ex- 
position, where the wares and art of the 
world are on display, and where the visit- 


ing jewelers will tind plenty to interest 
them in the show of rare and bizarre prod- 
ucts of their own craft. In historic lore 
and relics no city in America is richer. In 
this, the Sesqui-Centennial year, the minds 
of the delegates to the gatherings of “Jewel- 
ers’ Week” will, of course, be attuned to 
patriotism. They will find scores of places 
of rich interest in this field—places every 
patriot should visit. 

First of all, of course, comes Independ- 
ence Hall, the scene of the signing of the 
charter of American freedom, and its ad- 
joining building, the old State house. There 
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BETSY ROSS HOUSE WHERE FIRST AMERICAN 
FLAG WAS MADE 


is Carpenter's Hall, where the call for 
American liberty was sounded by the first 
Continental Congress. There is the home 
of Betsy Ross, maker of the first American 
flag. There is historic old Christ Church, 
where Washington worshipped often while 
here, and other places of rich historic value. 
Not far from the city is Valley Forge, 
where Washington and his ragged and 
hungry and freezing Continentals suffered 
through a Winter of torture, with the old 
residence that housed the Commander-in- 
Chief still standing. In Fairmont Park is 
the home of William Penn, the first brick 
house in America. In this park also is the 
cabin occupied by General U. S. Grant as 
his headquarters before Richmond. The 
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city, in fact, is replete with historic buildings 
and scenes. 

The visiting jewelers will find Philadel- 
phia ablaze with flags and decorations in 
honor of the anniversary of Liberty. 

The Sesqui Exposition will be on in full 
blast and the visiting jewelers will find many 


THE JEWELERS’ 

Philadelphia is the greatest manufacturing 
center in the country in many lines. Its 
huge locomotive building plant, Baldwin’s, 
sends its products all over the world. So, 
too, do its great saw manufacturing indus- 
try, its street car building plants, its hat 
makers and scores and scores of other indus- 
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establishments in the country.~ -Thoese - of 
Bailey, Banks & Biddle, J. E. Caldwell & 
Co., S. Kind & Sons, C. H. Hambly and 
scores of others will compare favorably with 
any similar establishments anywhere. Huge 
retail stores in other lines abound. The 
name of John Wanamaker still is the syno- 
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CARPENTERS HALL, 
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things to interest them in the exhibits, par- 
ticularly in the British and Oriental and some 
of the European exhibits. There is, un- 
fortunately, no exhibit of American jewelry, 
but this will be made up for by the displays 
at the Bellevue-Stratford Hotel, which will 
really be a jewelry exposition. 

Then, too, are the plants of Philadelphia’s 
own manufacturing jewelers where the visit- 
ors will be welcomed. If any are interested 
in other forms of manufacturing and indus- 
try, there are scores of huge establishments 
where all forms of manufacturing, most of 
them with a world-wide reputation, are car- 
ried on. 


WHERE FIRST CONTI- 
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THE FAMOUS LIBERTY BELL 


tries, including that of medicine, the largest 
private laboratory in the country being lo- 
cated here. 

Right in our own line, the visiting jewel- 
ers will see a number of the finest retail 





THE HEART AND CENTER OF 





PHILADELPHIA FROM THE AIR 


nym for a great department store, and there 
are many in that category here. A giant 
addition to the Gimbel Bros.’ store is now 
in the building, giving that firm almost an 
entire square in space. 

Known for many years as “The City of 
Homes,” Philadelphia still holds that title, 
and although the apartment house is plentiful 
in the center of the city, the main residential 
districts still cling to the two- and three-story 
home, owned in the majority of cases by the 
occupant. That is one of the main reasons 
for the city’s continued prosperity, the popu- 
lation being thrifty and spending wisely. 
Building and Loan societies abound and 
banks are numerous. 

Many of the inland visitors may be inter- 
ested in the city’s great water front, it being 
one of the largest ports in the United States. 
It extends for miles along the Delaware 
river, and thousands of vessels, both in 
American and foreign commerce are at its 
many fine piers. Practically the port ex- 
tends all the way to the Atlantic coast, for 
the Delaware from here to the sea is a tidal 
stream. 

The giant Delaware river bridge connect- 
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ing this city with Camden, N. J., will be of 
interest to the visitors. It has been only 
recently completed and was formally opened 
on July 1st. 

Beautiful parks have long been a feature 
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world in all lines of human endeavor. Then, 
too, are the huge stadium, the great Audi- 
torium, the various State buildings and the 
government model post office and national 
exhibit. Of course, there is a midway, only 
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THE GREAT DELAWARE RIVER BRIDGE CONNECTING WITH CAMDEN, N. J. 


of Philadelphia, and the city’s system is re- 
puted the largest in the country. This in- 
cludes Fairmount Park, with its miles upon 
miles of beautiful drives and byways. The 
suburban districts are noted for their beauti- 
ful estates and homes and are well worth a 
trip. 

Naturally, the visiting jewelers will be in- 
terested in the Sesqui-Centennial Exposition 
in South Philadelphia. At convention time, 
the great exposition will be in full swing. It 
has had more than the usual delays and 
handicaps incidental to such enterprises in 
America, but is a thing of beauty and magni- 
tude that will be certain to interest everyone 
who sees it. It occupies several hundred 
acres adjoining the famous League Island 
Navy Yard, and the three great centers for 
exhibitions are the Palace of Transportation, 
Machinery, Mines and Metallurgy; the Pal- 
ace of Agriculture and Food Products and 
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several foreign concessions. In the Japanese 
section of the Palace of Liberal Arts are a 
number of interesting displays of pearls and 
manufactured jewelry of the Orient. Here 
is the five-storied “pearl pagoda,” completely 
covered with mother of pearl with its crested 
spire of platinum weighing 266 grams and 
set with cultured pearls for whose production 
Japan is famous. In all 42,000 pearls of 
varying sizes are used in the construction of 
the pagoda, which is 42 inches high and con- 
tains in its sanctuary a great pearl weighing 
13.2 grams. 

It is, however, in the British section of the 
Palace that the most wonderful display of 
jewelry is to be seen. Here are $2,000,000 
worth of jewelry from India and Ceylon, in- 
cluding great displays of rubies and emeralds 
and gold and silver work of Hindoo crafts- 
men, The London jewelers have a wonder- 
ful display, including many unique features, 
chief among them being the showing of but- 
terfly jewelry, now a fad on the Continent, 
the bodies of real butterflies. of the most 
varied hues being used as the base of gold, 
and platinum and diamond incrustations, pro- 
ducing beautiful results. 

In the Palace of Agriculture, Rumania, 
that picturesque country of the Balkans, is 
represented, and its unique jewelry is well 
worth a visit. It includes a wonderful col- 
lection of ikons of gold set with precious 
and semi-precious stones, amber elaborately 
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THE U. S. MINT 
the Palace of Liberal Arts and Manufac- 
tures. 

In these are now housed the most modern 
products of the nation and of the civilized 





AT PHILADELPHIA 
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in this case it is “The Gladway,” where all 

forms of amusement devices are on. 
Jewelers, however, will be especially inter- 

ested in the exhibits of their craft in the 


PUBLIC LIBRARY ON 


THE PARKWAY 


and near precious 
enhancing their 


carved and other precious 
stones with the carving 
beauty. 

In the South American exhibits also are 
specimens of jewelry, some quaint, some 
beautiful, while in the displays of other for- 
eign countries jewelry work has an important 
part. 

All the jewelry exhibits of Philadelphia 
are not confined to the Sesqui. In the lead- 
ing retail stores are wonderful collections of 
jewels on display, not only for the Sesqui 
period, but as an ordinary feature of busi- 
ness. One of these is in the jewelry depart- 
ment of Wanamaker’s, where one case holds 
a $2,000,000 display of pearls, one necklace 
of smoky pearls being valued at $1,000,000. 
There are splendid displays also at Bailey, 
Banks & Biddle and at J. E. Caldwell & Co., 
and in the other notable retail jewelry estab- 
lishments where visiting jewelers will be 
cordially welcomed during the Convetnion. 
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Revised Program for Annual Convention of American 
National Retail Jewelers’ Association at 
Philadelphia, Aug. 9-13 

















The revised program for the Conven- 
tion of the American National Retail Jewel- 
ers’ Association at Philadelphia, Pa., Aug. 
9-13, inclusive, is as follows: 


Monday, Aug. 9 


9a. M. to 9 Pp. M.—Registration, The Roof, 
Hotel Bellevue-Stratford. 

8 p. M—Meeting of executive committee. 
A. N. R. J. A., Hotel Bellevue-Stratford. 


Tuesday, Aug. 10 


9 a. M—Registration, The Roof, Hotel 
Bellevue-Stratford. ; 

9:50 a. M.—Convention called to order in 
Convention Hall. 

10 a. M.—lInvocation by the Reverend 
Augustus Pohlman. pastor, Christ Lutheran 
Church, Philadelphia. 

Address of Welcome—The Honorable W. 
Freeland Kendrick, Mayor of Philadelphia 
and chairman, Sesqui-Centennial Interna- 
tional Exposition. 

Address of Welcome in behalf of Pennsyl- 
vania Jewelers—Frank L. Davis, President, 
Pennsylvania Retail Jewelers’ Association, 
Philadelphia. 

Response—J. P. Archibald, Past President, 
A. N. R. J. A., Blairsville, Pennsylvania. 

President’s Address—Conrad J. Brotherly, 
Newark, New Jersey. 

12 Noon—Adjournment. 


TUESDAY AFTERNOON 


2:30 pv. M.—Joint meeting of retailers, 
wholesalers and manufacturers in A. N. R. 
J. A. Convention Hall. 

Addréss- Bartley J. Doyle, Philadelphia, 
Pa, 

3:30 ep. m—Advantages of the Horological 
Institute of America, Paul Moore, secretary 
of the H. I. A. 

3:50 p. m.—Address: “Window Dressing 
Demonstration,” Arthur Cuff, Displayologist, 
Toronto, Canada. 

(Note—All of the demonstrations pres- 
ented by Mr. Cuff will be illustrated by a 
full reproduction of a jewelry store window, 
dressed to suit various types of displays.) 

4 p. mM.—Adjournment. 


Wednesday, Aug. 11 


9:25 a. M.—Convention called to order in 
Convention Hall. 

9:30 a. m.—Address: “Present-Day Crim- 
inal Activities in the Jewelry Industry,” H. 
S. Mosher, Superintendent, Pinkerton’s Na- 
tional Detective Agency, ‘ew York City. 

10. a. m.—Address: “Safeguarding the 
Future,” Richard P. Lennihan, Director of 
Research, Harvard Bureau of Business Re- 
search, Cambridge, Massachusetts. 

10:30 a. m.—Address: “Accomplishments 
of the National Jewelers’ Publicity Associa- 
tion,” P. J. Coffey, chairman, National 
Jewelers’ Publicity Association, Newark, 
N. J. 

11 a. M—Address: “Ways that Win,” Dr. 
Stanley L. Krebs, president, Institute of 
Mercantile Art, Indianapolis, Ind. 


12 Noon—Address: “Window Dressing 


Demonstration,” Arthur Cuff, Toronto, Can- 
ada. 
12:30 p. M—Adjournment. 


WEDNESDAY AFTERNOON 


1:50 p. m——Convention called to order in 
Convention Hall. 

2:00 p. m.—Report of Ellis Gifford, re- 
gional vice-president, Fall River, Mass 

2:20 pvp. m—Report of Ed O. Little, 
regional vice-president, Auburn, ‘Ind. 

2:40 p. m—Report of James A. Cayce, 
regional vice-president, Nashville, Tenn. 

3 p. M—Report of Chas. P. Woodbury, 
regional vice-president, Kansas City, Mo. 

3:20 p. M—Report of Armand Jessop, re- 
gional vice-president, San Diego, Calif. 

3:40 p. M—Report of A. W. Anderson, 
secretary, Neenah, Wis. 

4:10 p. m—Report of Chas. T. Evans, 
treasurer, Buffalo, N. Y. 

4:30 p. m.—Address: “Window Dressing 
Demonstration,” Arthur Cuff, Toronto, 
Canada. 

5 p. M—Adjournment. 


THURSDAY, AUuG. 12 


8 a. Ma—Breakfast Conference, The Clover 
Dining Room, Hotel Bellevue-Stratford. 
Address: “Developing the Market for Ster- 
ling Silver,” Alexander Vincent, Secretary, 
Sterling Silversmiths Guild of America. 

9:25 a. M.—Convention called to order in 
Convention Hall. 

9:30 a. M.—Address: “Our Greatest Pre- 
sent Problem.” 

10:30 a. m—Address “The Hallmark of 
Fashion,” or, “Fashion as a salesman for 
Jewelry and Silverware,” Miss Margaret 
Case, of the Editorial Staff of the Conde 
Nast Publications, New York City. 

11:30 a. m.—Address: “Window Dressing 
Demonstration,” Arthur Cuff, Toronto, Can- 
ada. 

12 Noon—Adjournment. 


THURSDAY AFTERNOON 


1:50 p. M—Convention called to order in 
Convention Hall. 

2 p. M.—Report of Legislative Committee 
—Wilson A. Streeter, chairman, Mount 
Vernon, New York. 

2:20 p. M—Address: “The Truth About 
the Installment Plan,” Creighton J. Hill, 
Babson’s Statistical Organization, Babson 
Park, Mass. 

3:20 vp. m.—Report of Silverware Com- 
mittee—Emil J. Scheer, chairman, Rochester, 
N.Y. 

3:40 p. m—Report of Watch Inspection 
Committee—W. L. Jones, chairman, Martins- 
burg, W. Va. 

4 pvp. m—Report of Special Excise Tax 
Elimination Committee—Ralph Roessler, 
chairman, Marion, Ind. 

4:20 p. m.—Address: “Window Dressing 
Demonstration,” Arthur Cuff, Toronto, 
Canada. 

4:50 p. m.—Adjournment. 
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Friday, Aug. 13 


9:25 a. M—Convention called to order in 
Convention Hall. 

9:30 a. Mi—Report of auditing committee. 

9:45 a. M.—Report of resolutions commit- 
tee. Edward H. Hufnagel, chairman, Mount 
Vernon, New York, 

10:15 a. m.—Elections. 

10:45 a. m.—Reports will be received from 
State secretaries. 

Unfinished business. 

Invitations will be received for place of 
next national convention. 

12:30 Pp. Mm—Adjournment. 

1 p. M.—Meeting of National Executive 
Committee in Convention Hall. 


Entertainment 


In addition to the opportunities that will 
be afforded for attending the- Sesqui-Cen- 
tennial International Exposition, an elaborate 
program of entertainment for members, 
delegates and visitors hag been arranged. 
This includes a motor trip to Valley Forge; 
a vaudeville entertainment and dance; a 
boat ride on the Delaware River, with 
luncheon at Camden; luncheon and musicale 
recital at Wanamaker’s; and an evening 
devoted to attending the great spectacle, 
“Freedom,” in the Stadium of the Sesqui- 
Centennial. In this schedule, ample pro- 
visions have been made for the daytime en- 
tertainment of ladies who will visit the con- 
vention, while men are in attendance at the 
business sessions. The evening features 
have been planned for the entertainment of 
both ladies and gentlemen, as no evening 
business sessions have been devised. In 
addition to the above, other forms of enjoy- 
ment have been planned. The dates and 
hours on which these events are to take 
place will be noted on the programs which 
will be distributed in the convention hall. 


Prizes for Attendance 


It has been arranged that attendance 
prizes will be awarded during each business 
session of the convention. These prizes 
will be worthwhile, and will be distributed 
at some time during each session, beginning 
on the morning of Wednesday, Aug. 11; 
prizes for each morning and afternoon ses- 
sion, up to and including Friday, Aug. 13 
will be given. 

Notes—All social events will be informal. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U. S. Gov’t New York 

Date Oficiai Assay Bars Official 
We? ere ecieks 291% 66% 63% 
“ 0. Oe 2556 66% 644% 
a So 29% 66% 64% 
a | ee 29 Fe 66% 63% 
a Coe 2934 66 6354 
yt a ar eee Holiday 6534 63% 








Diligent and faithful service of three of 
Philip H. Caplan’s employes is to be re- 
warded with one half of the store’s prof- 
its. The employes participating in this di- 
vision are Miss Margaret Doepke, Max I. 
Klass and John A. Blouch. Mr. Caplan 
conducts a jewelry store in the Caplan 
building at Harrisburg, Pa. 
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Changes in Program for Nineteenth Annual Convention 
of National Wholesale Jewelers’ Association at 
Philadelphia Aug. 9, 10 and 11 

















PHILADELPHIA, Pa., Aug. 2.—A number 
of changes have been made in the program 
of the 19th convention of the National 
Wholesale. Jewelers’ Association at the 
Bellevue-Stratford Hotel, opening on Mon- 
day morning, Aug. 9. Several topics and 
addresses scheduled for the Monday after- 
noon session go over to Tuesday morning, 
these being, “The Silverware Situation,” 
“The Activities of the Jewelers’ National 
Crime Committee,” by G. H. Niemeyer, 
vice-chairman of the committee and the 
“Discussion of the Insurance Situation,’ 
scheduled to be opened by Marcel M. Mira- 
- beau, of Lissauer & Co., New York. 

The discussion on “The Watch Situation,” 
originally set for the Tuesday morning ses- 
sion, has been eliminated, while that on “Is 
Simplification Possible in the Jewelry 
Business ?” will be held on Monday afternoon 
instead. Another item for the Tuesday 
moriiing gathering will be a.discussion on 
the silverware. situation, which will be 
opened by Pierpont B. Noyes, president of 
the Oneida Community, Ltd. There is some 
doubt whether the address on ‘“Economics 
of the Jewelry Industry,” by Herbert -W. 
Hess, of the faculty of the Wharton 
School of Business ana Finance of the 
University of Pennsylvania, will be delivered 
and that by Mr. Noyes may take its place. 

For Wednesday afternoon a new topic, 
“Watchman,. What of the Watch,” is down 
to be delivered by Emil N. Zolla, of the 
American Watch Importers’ Association. 

In other respects the program stands as 
announced in the tentative draft and is as 
follows: 

Monday, August 9 
8:30 to 10:15 a. m. 


Registration of Delegates and 
Badges. 


10:15 a. M. 


Opening remarks by President Ccoper. 
Chorus—‘America.” 
My country ’tis of thee 
Sweet Land of Liberty 
Of thee I sing, 
Land where my fathers died 
and of thy Pilgrim’s pride 
From every mountain side 
let Freedom ring. 
Annual address of president—William R. Cooper, 
S. H. Clausin & Co., Minneapolis, Minn. 
Report of secretary—-George A. Fernley. 
Address: The Publicity Movement—Conrad J. 
Brotherly, president American National Retail 
Jewelers’ Association and treasurer of Na- 
tional Jewelers’ Publicity Association. 


Distribution of 


MONDAY AFTERNOON 


Discussion of the report of the secretary. 
Report of the overhead cxpense committee—R. J. 


Petersen, chairman, Tetersen, Max & Co., 
Buffalo, N. Y. 
Discussion: Fair Play as the Better Business 


Bureau Would Like to See It in the Jewelry 
Industry-—Byron L. Shinn, resident counsel 


National Better Business Bureau, Inc., New 
York City. 
Discussion: Is Simplification Possible in the 


Jewelry Business? 

(a) Is the multiplicity of patterns and styles 
responsible for excessive cost and slow 
turnover ? 

(b) Has the simplification of silverware been 
beneficial 


(c) Are there too many varieties of watch 


cases and if so could this line be simpli- 
fied 
Major A. E. Foote, Division of Simpli- 
fied Practice, Department of Commerce, 
Washington,. D. C 

Question box. 

Adjournment—4:15 Fr. M. 


Tuesday, August 10 
10 o’clock. 


Discussion: The Insurance Situation—Marcel M. 
Mirabeau, Lissauer & Co., New York City. 
Remarks: The Activities of the Jewelers’ National 

Crime Committee—G. H. Niemeyer, vice-chair- 


man. 

Address: “The Insurance Company’s Point of 
View’—A. B. Jackson, Si. Paul Fire & Marine 
Ins. Co., St. Paul, Minn. 

Remarks: Some Thoughts on Insurance—Fred N. 
Davie, H. L. Ford, Marsh & McLennan, New 
Yerk City. 

Discussion: The Silverware Situation—Pierpont B. 
Noyes, president Oneida Community, Ltd., 
Oneida, N. Y. 

Discussion: Are Lines Now. Manufactured in Keep- 
ing with the Times? 

Adjournment—12:15 Pp. M. 

TUESDAY AFTERNOON 
2:30 o’clock. 

Combined session of American National Retail 
Jewelers’ Association, Pennsylvania State Re- 
tail Jewelers’ Association and National Whole- 
sale Jewelers’ Association. 

Address: Economics cf the Jewelry Industry—- 
Dr. Herbert W. Hess, professor of mer- 
chandising, Wharton School of Business. and 
Finance, University of Pennsylvania. 

Address: Windcw Dressing Demonstration—Mr. 
Arthur Cuff, Displayologist, Toronto, Canada, 
(Note—The demonstration presented by Mr. 

Cuff will be illustrated by a full repro- 
duction of a Jewelry Store Window, dressed 
to suit various types of displays.) 

Adjournment—4:00 P. M. 


QUESTION BOX 


The Situation Created by States Endeavoring to 
Tax Wholesale Jewelers for Doing Business 
Within Their Borders. 

Does Nationally Advertised Merchandise Increase 
Turnever? 

What Is the Remedy for the Abuses Arising From 
Shipping Goods on Memoranda? 

Who Is Carrying the Burden of the High Rate of 
Insurance in the Jewelry Industry? 

What Is the Best Method of Disposing of Slow- 
Selling Lines? 

What Is the Remedy for the Abuse of Guarantees? 


Wednesday, Aug. 11 
9:30 o’clock 


Report of treasurer—L. P. White, L. P. White, 
Philadelphia. 

Remarks: The Salesmanship of Packages—Howard 
P. Beckett, commissioner, National Paper Box 
Manufacturers’ Assn. 

Report of Resale Price Legislation Committee—D. 


J. Gleeson, chairman, Gleeson Jewelry Co., 
Louisville, Ky. 
Discussion: Effect of Installment Buying and 


Selling on the Jewelry Industry. 

Remarks: The Service of the National Jewelers’ 
Board of Trade to Wholesalers—P. J. Coffey, 
president National Jewelers’ Board of Tradr. 
Newark, N. J. 

Adjournment—12:30 P. M. 


Wednesday Afternoon, August 11 
Remarks: Watchman, What of the Watch—Emil 
N. Zolla, American Watch Importers’ Asso. 
Question Box 
Expression of preference regarding 
Twentieth Annual Convention. 
Report of Nominating Committee. 
Election of officers. 
Unfinished business. 
New business, 
Adjournment—4:30 P. M. 


place of 
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CANADIAN PLATINUM 





Production of Metals of Platinum Group 


Derived from Copper-Nickel Ores of 
Sudbury District 


Toronto, Can., July 30.—Finally revised 
statistics on the production of the metals 
of the platinum group as reported by the 
Mining, Metallurgical and Chemical Branch 
of the Dominion Bureau of Statistics at 
Ottawa show that except for a small amount 
of platinum which was recovered from 
placer deposits of the Tulameen and 
Quesnel Rivers of British Columbia, the out- 
put was derived from the copper-nickel-ores 
of the Sudbury district. 

Small recoveries are also made at the 
Royal Mint from treatment of scrap and 
old jewelry, but platinum reclaimed in this 
manner is not included in the mineral pro- 
duction of Canada. 


Propuction OF METALS OF THE PLATINUM GRoUP 
By Provinces—1925 





Palladium, 
Rhodium, 
Plat- Iridium, 
inum Ete. 
(a) From Canadian ores 
treated in British and 
United States refineries, 
fine ounces 8,692 8,288 
value..... $1,027,477 $648,969 
(b) Recovered from British 
Columbia _placers, 
fine ounces 6 
value..... $715 
Total ..fine ounces 8,698 8,288 


value. . ..». $1,028,192 $648,969 








Mike Kaplan, Norfolk, Va., Offers Creditors 
Settlement of 20 Percent at Meeting 
in New York 


A meeting of the creditors of Mike Kap- 
lan, retail jeweler at 244 E. Main St. 
Norfolk, Va., was held Monday morning in 
the Hotel Pennsylvania, New York, at which 
time the debtor’s attorney submitted a state- 
ment showing assets of approximately $39,- 
200 and liabilities of about $51,865. Of the 
assets the largest amount is the merchandise, 
inventoried at cost at $20,570, and. accounts 
receivable $11,331. There is merchandise 
amounting to $6,819 pledged for $5,000 and 
furniture and fixtures of $431. Of the lia- 
bilities the amount due merchandise credit- 
ors and open accounts is given as $6,543, 
loans, $2,012, accommodation paper, $1,935 
and notes payable to creditors, $34,434. 

The debtor’s attorney offered a settlement 
of 20 cents in two notes of 10 cents each 
due in October and December. No definite 
action was taken on the offer, it being the 
opinion that a thorough appraisal should be 
made of the value of the merchandise. 








The police of La Grande, Ore., are search- 
ing for the person who entered the J. H. 
Peare & Son jewelry store one night re- 
cently and escaped with about $60 worth 
of rosary beads. The burglar entered the 
store from a skylight, took the cash from 
the register and grabbed the beads from 
the counter overlooking several hundred 
dollars worth of pearls and other jewelry 
and made his escape by breaking the win- 
dow in the back door. Blood stains through- 
out the store indicate that he cut himself 
in effecting an entrance. 
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G. W. SEIFRIED CO. 
Gold and Silver Refiners 


Sweep Smelters and Assayers 
Pure Gold, Alloyed Gold and Chloride of 
Gold. Pure Silver, Alloyed Silver and 
Nitrate of Silver. Platinum Sheet and 
Wire. 





| ie 
Gold and Silver Sheet Rolled for the 
Trade 


115-117 W. Sth St., 


Cincinnati, O. 




















THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 

for all sizes of scarf- _ 

pin wire. Guaranteed. 


EAR WIRES F @- 


for unpierced ears. 


SAFETY CATCH 
fer Breeches, etc. 
Can be applied to any 
werk where pin tongues 


Closed. Open. Closed. 
sage Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special @rder Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.¥. 





_ Burglar. Alarm Supplies - 
Protection Against Window Smashers, 
Burglars and Bandits 

Complete Outfits—Install Your Own 
Tin Foil—Instruments—Big. Bells—Relays— 
Controls 

Midnight Alarm System 


Catalog 3218 Cambridge St., Toledo, Ohio 
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Interesting Exhibits of Watches, Jewelry, Gems and Kindred 
Lines to Be Found at the Sesqui-Centennial Exposition 

















Exhibit of the A. Wittnauer Co. 


Among the interesting exhibits at the 
Sesqui-Centennial Exposition is that of the 
A. Wittnauer Co. in building No. 2. The 
exhibit occupies 850 square feet and is in 
keeping with other high class exhibits in the 
building. 

The most original pieces shown at the 
Exhibit are especially constructed move- 
ments. The bridges of these movements are 
built in such a way as to indicate the year 
1776, in Arabic figures (the Declaration of 
Independence ). These movements were made 
entirely by hand, and the workmen took sev- 


regularly is sold by: Longines all over the 
world. One section shows articles for 
Europe, such as watches in silver and metal 
sold in Switzerland, fancy watches in plati- 
num and gold for France, sturdy men’s 
straps for England, and hunting watches 
sold in Holland and Belgium. Spain and 
Italy are represented, thin model watches for 
men as well as large size models for rail- 
road use are shown. Germany’s model is 
Longine’s straps and pocket watches for 
men, as well as Austria, Hungary, Czecho- 
slovakia and the Northern States, Poland and 
the Baltic States. Some special models in 
silver and metal for men and women are 











EXHIBIT OF A. WITTNAUER CO. AT THE SESQUI-CENTENNIAL EXPOSITION 


eral years to complete them. These are a 
snecial contribution of the A. Wittnauer Co. 
to the Sesqui-Centennial Exposition. <A dis- 
play of fine clocks is also shown, covering 
a variety of enamel cases, some with alarm 
and repeating movements. These were 
brought over for display only and will go 
back to Switzerland after the Exposition in 
bond. 

The Longines Watch Co. sent over an as- 
sortment of its richest jeweled pieces, 
among which is a man’s platinum watch 
studded with diamonds, the numerals being 
made with genuine rubies set into fine calibre 
diamonds, and the enamel dial shows the 
famous “Ariadne.” Many artistic pieces set 
with emeralds, sapphires and diamonds are 
shown, also an assortment of the new kind 
of piatinum diamond flexible block bracelets. 
Every one of these pieces is an original made 
for the exhibition, and none of these master- 
pieces will be duplicated. The collection of 
diamond watches alone is valued at 
$50,000. 

In the center of the Wittnauer-Longines 
exhibit is a large showcase six feet in 
diameter with eight partitions. Each one of 
these partitions contains merchandise such as 





well displayed. 

The second section covers six countries 
of Asia, including Japan, China, Siam and 
English and Dutch possessions. 

The third group shows some odd styles 
used in Africa and Australia. 

The fourth group, Central America and 
South America covers 10 countries, includ- 
ing Argentina and Brazil, Cuba and Mexico, 
Peru and Venezuela. 

A Longines watch sold in 1876 at the Cen- 
tennial Exposition in Philadelphia to Capt. 
A. B. Fitch is on display. He was a cavalry 
officer in the Union Army during the Civil 
War, and later a civil engineer. This watch 
was carried from father to son, and is today 
in perfect running condition; not a single 
part is worn out. 

The Longines Co. had the honor of being 
represented in the Centennial Exposition in 
1876 ,and is considering it a great honor to 
display its models at the Sesqui-Centennial 
Exposition this year. 

The latest Observatory awards for Lon- 
gines was obtained this year at the Geneva 
Observatory. The Longines won in open 
contest the first of the first prizes of 
grouped watches in the Superior Class as 
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well as the first and second of the first indi- 
vidual prizes. 

The display of A. Wittnauer Co., Agas- 
sic, Touchon and Majestic watches is also 
of much interest. 

One movement shown is three and one- 
half line rectangular and considered the 
smallest movement ever made in Switzer- 
land; next to it is shown a one-hundred 
line movement, which is a movement 12 
inches in diameter and no doubt there never 
was a larger size watch made anywhere. 
Here we have the largest and smallest move- 
ment side by side. 

At the Wittnauer Booth there is also an 
exhibit of the Majestic Watch Co. The Maj- 
estic exhibit shows a display of all the parts 
contained in a single watch movement, which 
are some 175 parts, and it is interesting to 
note the minute details, which have to be 
considered and are necessary in the manu- 
facture of time pieces. 

Among the display of eight day clocks 
are some very fine specimens of enamel 
clocks of the Angelus Watch Co. One with 
a grey agate socket is made entirely out 
of silver with mauve color enamel on hand 
engraved casing. In the center of this dial 
is a miniature painting of flowers, while 
the casing of the movement is painted 
limoges enamel. This clock has an auto- 
matic repeating movement which records the 
correct time every quarter of an hour. 

The A. Wittnauer Co., has gone to a 


‘great deal of detail to show the progress 


made both here and in Switzerland in the 
manufacture of watch movements and watch 
cases. 

The Brighton Watch Co., a subsidiary in 
New York, is showing the manufacture of 
watch cases down through the different stages 
of manufacture to the complete product of 
watch cases as shown in silver, gold, and 
platinum. For every dollars worth of move- 
ments imported, two dollars more is added 
in the form of American made watch cases. 

The arrangement of the exhibit by a 


~~ New York artist with the display of the 


Longines factory of Switzerland has been 
made with very good taste, and undoubtedly, 
every jeweler passing through Philadephia 
this year will derive a great deal of bene- 
fit by visiting the exhibit and seeing the 
time pieces of all descriptions which are 
displayed there. 


(To be continued) 








Jewelers Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended July 17, 1926 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... $901,544.16 
Gold bars paid depositcrs............ 62,422.74 
WOAME Vedasinm dveasinewexecgaecads $963,966.90 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
PUNE MOOS bold nda wndwdaaaeeeedeel $407,132.51 
“ EPG eR xgakbantsd a chawearnatnas 109,172.99 
" BOs dedscdlavndceadshesecaneuaaaa 123,335.03 
> CROs é caictdebicn.wddGnte weg eae 102,088.83 
. Get os cteclntasadukeeon termes 159,814.80 





$901,544.16 
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MARSH BUCKLES 
Solve the Problem of Waist 





3 





When vests come off, men’s waists come into the daylight and 
the limelight. People notice their belt and their belt buckle. That’s 
why you can sell them Marsh Buckles ... now... to solve the 
problem of waist. 

We create Marsh Buckles with just two things in mind. We 
want to make them se// and we want to make them satisfy. 

To make them SELL, we’ve made them in designs that will appeal 
to every taste. There’s one for the man who wants color and zip and 
pep ... another for the man who wants something more conserva- 
tive. A live line with constant additions and styles to suit all kinds 
of customers. 

To make them SATISFY, we’ve built wear into them. Finest 
materials, painstaking workmanship, thorough inspection. And 
prices just right. 

Order an assortment. They’ll pay. 


Jhe C.A.MARSH COM 


Aftleboro, Mass. 





















August 4, 1926 


LETTER TO THE EDITOR 


A Tribute to the Late Aaron Rodack 


New York, July 30, 1926. 
Editor, THE. JEWELERS’ CIRCULAR: 

I note your article in your JEWELERS’ 
CircuLAR, July 28 issue, also the editorial 
in the New York Times, “He Defended 
Himself and the City.” 

\With your kind indulgence I wish to 
state that I have known the late Aaron 
Rodack for about 19 years. On his arrival 
here from Russian Poland he was employed 
by me as watchmaker in my retail store on 
Avenue A between 3rd and 4th Sts. 

In these past 19 years I have been more 
or less in close touch with him as a friend, 
and when he opened his little store, where 
he made his supreme sacrifice, with just his 
ten fingers and a good name as his capital 
stock to invest, we became business asso- 
ciates in the sense of customer and creditor. 
Because of our business relations, and of 
our living in the same neighborhood, we 
had occasion to see one another quite fre- 
quently, thus forming a much closer friend- 
ship. 

He was a man of extraordinary high 
ideals. His standard was not theoretical, 
he talked it and lived it in his home life, 
business life with creditors, customers and 
friends alike. He was always reluctant 
about discussing his previous acts of bravery 
but would greatly admire brave and humane 
acts of others. He was a great lover and 
advocate of civic and personal liberties, and 
‘for that reason he was a fine type of 
American citizen. He loved his family, 
mankind and his country. 

As a general mechanic in the jewelry line, 
I don’t think you'll find another to equal 
him. He was a first class watchmaker, 
jeweler, diamond-setter, engraver and often 
made special designs of his own for very 
expensive diamond and platinum articles for 
his customers while they waited. These 
designs were sketched with pencil and were 
most artistic and pleasing. He was most 
friendly with his neighboring jewelers and 
they often came to him with their difficult 
and complicated problems that often come 
up in the retail business and he was always 
pleased to help them even though it might be 
to his own disadvantage. 

He has about two patents to his credit in 
the U. S. Patent Office in Washington 
which he never capitalized, owing to lack 
of time. He was an incessant worker, 
always at his bench at least twelve hours 
daily. 

When co-operation was called for among 
the neighboring jewelers for maintenance of 
the high standard of retailing and for clos- 
ing twice a week at an early hour during 
the Summer months he volunteered his 
services to make the rounds and succeeded. 

I fully agree and encourage very heartily 
the sentiments of the New York Times 
editorial, in which they stated that if ever 
a man deserved a statue to perpetuate his 
memory it is Aaron Rodack. 

The combined organizations of the 
jewelry trade of the city, State and nation 
ought to get together and co-operate in the 
effort to perpetuate the memory of so noble 
and brave a type of manhood and jeweler 
as was Aaron Rodack, in a lasting and 
fitting manner. Yuga 
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In behalf of Mrs. Rodack I wish to say 
that she has been a most loving and helpful 
wife and is a most devoted mother. She 
fully appreciated his good qualities and was 
always at his side, when not engaged. in her 
household duties. 

If she is left in poor circumstances as 
reported, it is the humane duty of the 
jewelry world to see to it that she is made 
comfortable. 

I hope you will take cognizance of this 
letter as you see fit, to the best advantage 
to the memory of Aaron Rodack and his 
family and. the trade. 


Yours very truly, 


Epwarp GOLDSTEIN, 
of Goldstein Bros. 








The Fighting Jeweler 





An Editorial in Buffalo Evening News, July 26, 1926 


Pause to consider, for a moment, in the 
mid-Summer whirl of international wrangles, 
political tangles and taxpayers’ jangles, the 
case of a “little, plump, mild-mannered” 
New York jeweler—one Aaron Rodack. He 
declared when banditry first became fashion- 
able in Manhattan and elsewhere in America 
that he never would be held up successfully. 
He never was. 

Twice when his establishment was in- 
vaded by bandits he charged at them, under 
fire, and routed them. On the second oc- 
casion he killed one. The other day his 
place was raided for the third time. With 
bullets whistling about him and his clerk 
fatally wounded, he chased the bandits out 
to the street. There, having wounded one, 
he died with a bullet in his brain, fired by 
the fleeing bandits from their automobile. 

Aaron Rodack deserves well of his coun- 
trymen in memory. His was the spirit of 
the townsmen and merchants of the Low 
Countries, of the farmers of Lexington and 
Concord—of all the immortal freemen of 
history who rose to defend their possessions 
against depredation. He might have played 
safe, but some atavistic impulse inherited 
from a fighting forebear made that course 
impossible for him. His method cannot be 
commended to all as practical in this era of 
banditry, yet were there more Aaron 
Rodacks there soon would be fewer bandits 
in America. 








Did the Bank “Certify”? 





i a jeweler draws a draft on a customer, 
the draft is delivered to the customer 
for acceptance, and the customer destroys 
the draft, or refuses within twenty-four 
hours after delivery to return it to the 
jeweler, this is an acceptance, and the 
jeweler may sue on the draft as an accepted 
bill. 


Suppose, however, that the customer gives 
the jeweler a check on a certain bank, the 
jeweler delivers the check to the bank and 
the bank destroys the check, or refuses to 
return it. In this case, the bank, of course, 
has accepted the check and is liable to the 
same extent as if it had certified the check. 

Suppose, however, that the bank merely 
holds the check for twenty-four hours, with- 
out any destruction or refusal to return. 
Does this constitute an acceptance of the 
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check according to the law in the case? 

The latest case on this point is a decision 
of the Minnesota Supreme Court reported 
in 206 N.W. 930 where the court ruled in 
favor of the jeweler. 

It should be pointed out, however, that 
the point is governed by statute in some 
States. The Texas courts have also decided 
the matter in the jeweler’s favor while the 
Missouri Courts have ruled in favor of the 
bank.—M. L. H. 








Arnold H. Brunner, Pioneer Cleveland 
Jeweler, Passes Away in His Seventy- 
fifth Year 


CLEVELAND, O., July 30.—Arnold H. Brun- 
ner a pioneer jeweler of Cleveland passed 
away at the home of his niece, Mrs. Minnie 
Barnes, 15605 School Ave., Friday, July 23, 
in his 75th year. He had been in business 
in this city for 40 years as a member of the 
firm of Brunner Bros. 

He retired from active business 15 years 
ago and took up his residence’ in Keansburg, 
N. J., and had only recently returned to 
Cleveland on a visit. He was well known 
among the older members of the trade who 
held him in high regard. 

Mr. Brunner was a Mason and an honor- 
ary member of the Cleveland Grays, Cleve- 
land’s crack military organization. 

The funeral was. held with Masonic rites 
on July 26. 








Unordered Merchandise 





HE Better Business Bureau has received 

many complaints and inquiries about 
unordered merchandise sent through the 
mails to individuals. The delivery of such 
merchandise is generally followed by a 
letter requesting that payment be remitted. 

This practice operates in various forms; 
usually neckties, fountain pens or other mer- 
chandise are sent to a wide list. Black 
bordered handkerchiefs are often sent to 
relatives of deceased persons. So-called 
charitable organizations mail boxes ot 
pencils to business houses with an appeal. 
A large number of persons recently pur- 
chased pencils received through the mails 
on the representation that the proceeds 
were to be used for wounded war veterans. 
Because only a very small part of the money 
was so used, the postoffice stopped the 
scheme by a fraud order. 

The pstoffice department at the present 
time does not bar the use of the ordinary 
mail for such schemes but does refuse to 
accept such parcels as insured for C. O. D. 
delivery and will not pay indemnity for loss 
or damages. An effort was made in-~ the 
last session of Congress to prohibit the use 
of the mails for all unordered parcels. The 
bill failed to leave the committee to which 
it was referred. 

There is apparently no law applying 
directly to such schemes. The addressee is 
under no obligation to accept parcels which 
have not been ordered regardless of how 
received and need not return them or pay 
for them unless used. The use of merchan- 
dise received in this manner constitutes an 
acceptance of a contract to pay the stated 
amount, or a reasonable price in lieu of any 
stated amount—Accuracy. 
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Do you buy, sell or use gems 


and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 
Gems and Gem Materials 


By Epwarp Henry Kravs, Professor of pa and 
Mineralogy and Director ‘of End Mineralo a. 
University of Michigan, and Epwarp F. Hoxpen, 

structor in Mineralogy, University of Michi 


222 pages, 6 x 9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 
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Hand Carved Wedding 
Rings 


Perhaps never in the history of 
wedding ring manufacture has a de- 
sign achieved such instant success. It 
has that subtle charm which makes 
you want it the minute you see it. 
The exquisite workmanship displayed 
in every tiny detail of hand carving 
gives it unchallenged beauty. 
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properties. 
. Map showing world occurrence of gem minerals. 
. Summary Table for ready reference. 


Order your copy to-day from 
The Jewelers’ Circular Pub. Co. 
11 John Street, New York City 
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CHAINS OF ‘ALL DESCRIPTIONS 


in Gold and Platinum 
All Karats and Colors 


ROSENFELD CHAIN MFG. CO. 


15 JOHN STREET NEW YORK, N. Y. 
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ATTEMPTED ROBBERY FAILS 





Bandits Attack Philadelphia Jeweler But 
Are Caught and Lodged in Jail 


PHILADELPHIA, Pa., Aug. 2.—One of the 
boldest attempts in the police history of the 
city of Camden, just across the Delaware 
river, at a daylight jewelry holdup was that 
in the retail store of Stanley B. Motyl, at 
1018 Kaighn Ave., in that city. The thugs 
beat the jeweler almost into insensibility 
when he attempted to prevent the robbery 
and incidentally are called by the police, 
“The Phonograph Bandits” as they used a 
record during the theft to cover the noise. 

Both bandits were arrested after one of 
them had been knocked down and beaten 
severely by a spectator who had seen him 
strike down the jeweler. The other fled but 
was captured by a policeman whom the 
prisoner attacked but was knocked down by 
a blow on the jaw from the officer’s fist. 

The prisoners gave the names of Joseph 
Keating and Albert Melfi. Keating when ar- 
raigned before Judge Shay in criminal court, 
pleaded guilty to charges of assault and bat- 
tery and an attempt to rob and said he would 
turn State’s evidence against Melfi. The 
latter surprised the court by refusing to 
plead guilty and demanding a jury trial. He 
is held on the same charges as Keating, that 
of carrying concealed deadly weapons also 
being added against both men. 

The robbery attempt was a bold one. Mr. 
Motyl was alone in the store when the two 
men entered and Keating asked the jeweler 
to replace the broken crystal of a watch. As 
Motyl turned to get a crystal, Keating ran 
behind the counter and struck him over the 
head with the butt of a heavy caliber revol- 
ver. Meantime Melfi had adjusted a record 
on the phonograph which the jeweler has to 
entertain customers waiting for repair work, 
and tarted up a lively tune. 

As the jeweler sank to the floor, Keating 
ordered Melfi to grab a tray of diamond 
mounted rings in the display window. 

Although almost unconscious, Motyl at- 
tempted to struggle to his feet and fight his 
assailant. He tried to grapple with Keating 
and the thug struck him again over the head 
with the revolver. 

The effect of this blow apparently counter- 
acted that of the first one for the jeweler 
again grappled with Keating and called 
lustily for help. Keating, became alarmed, 
and freeing himself hurled Motyl to the 
floor and ran from the store. Melfi fol- 
lowed with the rings. 

Clarence Carpenter, a Camden resident, 
was passing the store when the phonograph 
struck up and glanced casually in. He saw 
Keating strike Motyl down and, sensing he 
was witnessing a holdup, laid in wait outside 
the store. As Keating ran out Carpenter 
struck him a terrific blow in the face, then 
remembering his treatment of the jeweler, 
struck him repeatedly, finally administering 
almost a “knock-out” blow. Between blows 
he called for the police and Policeman Kowal 
ran up. Carpenter told him what had hap- 
pened and that Melfi had run up an alley 
with the tray of rings. Kowal found Melfi 
under a pile of cushions in a garage. When 
Melfi crawled out in response to the police- 
man’s order, he straightened up and struck 
the bluecoat on the chin. Kowal replied 
with one on the jaw and Melfi went down. 
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Four of the diamond rings were found on 
Keating and three others in a gutter on 
Kaighn Ave. The police believe Keating 
seized several of the rings from the tray as 
Melfi passed him, indicating neither thief 
trusted the other. 

The bandits paid physically for their bru- 
tality to Motyl for Keating’s jaw was dislo- 
cated and his nose fractured by Carpenter’s 
blows while Melfi’s jaw is still sore from the 
policeman’s wallop. 








Georgia Jewelers Used Excellent Plan for 
Increasing Attendance at Annual Con- 
vention and Now Urge Support of 
Publicity Campaign 
ATLANTA, Ga., July 28.—Taking a lesson 
from the increased attendance at the eighth 
annual convention of the State association 
just closed, retail jewelers in Georgia are 
preparing to put their State over the top 
in the national advertising campaign now 
under way. Several weeks before the date 
of the convention the Atlanta jewelers got 
together and decided to try out a new plan 
to build up attendance, which had been low 
for the previous convention. The plan was 
to have someone write a letter to every 
jeweler in the State three or four days be- 
fore the convention opened. And it was 

carefully followed out. 

For example, Secretary H. L. Moor 
wrote a letter to each jeweler asking at- 
tendance at the Atlanta meeting. This was 
followed by a letter from Ewing Bros., 
wholesale jewelers of Atlanta. Then R. C. 
Schneider, president of the Atlanta Retail 
Jewelers’ Association, sent a personal letter 
to each jeweler in the State. Managers of 
the Hotel Cecil, where the convention was 
held, next sent a letter to the jewelers. And 
last—but by no means least—Mayor Walter 
A. Sims, of Atlanta, sent personal postcards 
to the jewelers asking them to support their 
association and attend the meeting. 

The result was the best attended conven- 
tion that has been held in years. As one 
jeweler expressed it, so many people invited 
him to the meeting that he simply could not 
stay away. 

The same method of attack will be fol- 
lowed now in getting Georgia jewelers to 
subscribe to the national advertising cam- 
paign, and R. C. Schneider, president of the 
Atlanta Retail Jewelers’ Association, has 
fired the opening gun with the following 
letter to every jeweler in the State: 


“Dear Fellow Jeweler— 

“At a recent meeting of the Atlanta 
Retail Jewelers’ Association, it unani- 
mously gave its unqualified approval to 
the four-year program to teach the 
nation the way back to the jewelry 
store. 

“We want the trade in Atlanta and 
the State to know that we feel that this 
national advertising campaign, now 
ready to be started by the National 
Jewelers’ Publicity Association, is a 
step forward, and work that is badly 
needed. 

“Just stop for a moment to think 
about the florists. They have been ad- 
vertising nationally, using the slogan 
‘Say it with Flowers,’ and unquestion- 
ably have taken business away from the 
jeweler. Flowers last but a day or two 
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—jewelry is a ‘Gift that Lasts.’ Make 
use of our slogan and increase your turn- 
over. , 

“We urge each concern in the trade 
to make subscription to this fund. 
Yours should not be less than $——— 
a year, for a period of four years. 

“Send in your subscription at once to 
the National Jewelers’ Publicity Asso- 
ciation, 136 Market St., Indianapolis, 
Ind. You will be surprised with the 
results secured from this national pub- 
licity campaign. 

“(Signed) R. C. ScHNEIDER, 

“President Atlanta Retail Jewelers’ As- 

sociation.” 


This letter will be followed up by other 
strong letters from different organizations, 
firms and individuals throughout the State 
until the idea is fixed upon the trade firmly 
and Georgia’s quota is raised. . 

Every firm that has contributed to the 
campaign is being urged to write, not only 
to other firms in the State, but to its supply 
houses as well, in an effort to secure 100 per 
cent. subscriptions to the publicity fund, and 
excellent results are expected. 








MEETS TRAGIC DEATH 


News of Accidental Shooting and Killing 
of David Kaplan, Los Angeles, Received 
from Zion National Park, Utah 


Los ANGELES, Cal., July 28.—News of the 
tragic death of David Kaplan, of Kaplan 
Bros., was received last Friday by long- 
distance telephone from Zion National Park, 
Utah. 

Mr. Kaplan, accompanied by his wife and 
two boys, left here July 10 in a motor car, 
expecting to have a delightful visit to the 
park. The word of his death came from 
the physician in the park who attended him, 
but no details of the death were at first re- 
ceived except the fact that Mr. Kaplan had 
been shot and killed. , 

His brother and partner, Jacob Kaplan, 
immediately started for the scene of the 
tragedy to return with the body and the 
family. 

The deceased was a well-known manufac- 
turing jeweler and platinum worker, with 
offices at 510 Title Guarantee building. He 
leaves, besides his immediate family and his 
brother Jacob, another brother, Ernest 
Kaplan, who is a manufacturer’s representa- 
tive with offices in the Jewelers’ building, 
in this city, and five sisters. 

Mr. Jacob, accompanying the family, ar- 
rived home July 26, bringing the first details 
of the accident received here. His brother 
David had been having a delightful time 
camping with his family at Fish Lake, in 
Zion National Park, Utah, and was breaking 
camp to come home. A revolver on a hook 
in the cabin became dislodged and was dis- 
charged. The bullet pierced his arm and then 
penetrated his chest, passing through his lung 
and lodging in his spine. It was- necessary 
to take him 40 miles to get surgical aid-at a 
hospital at Richfield. He passed away at 
the hospital seven hours after the accident. 

Mr. Kaplan was 40 years of age and his 
two sons Adolph and David Kaplan, Jr., are 
aged 15 and 8, respectively. The funeral 
was held yesterday in this city. 
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WHITTEMORE MUST HANG 





Maryland Governor Refuses to Interfere 
with Execution of Notorious Bandit, 
Which Is Set for Aug. 13 


Battimore, Md., July 31.—Richard Reese 
Whittemore, notorious bandit, who slew a 
jail guard when he escaped prison February 
20, 1925, must hang. That was the de- 
cision made here Thursday by Governor 
Albert C. Ritchie when he denied Whitte- 
more’s plea for commutation. Aug. 13, 
which falls on Friday, is the date set for 
Whittemore’s execution by hanging. Con- 
victed of first degree murder by a jury, 
new trial denied, trial and verdict upheld 
by the Maryland Court of Appeals, all 
avenues to the superbandit were closed ex- 
cept one—Governor Ritchie. 

Edgar Allan Poe, foremost lawyer of 
Maryland and former Attorney General of 
the State, appointed by the court to defend 
Whittemore, made a stirring appeal to 
Governor Ritchie, contending that Whitte- 
more was not guilty of first degree murder 
as the result of the prison guard Holtman’s 
death. Attorney General T. H. Robinson 
and State’s Attorney Herbert R. O’Conor 
defended the verdict and the sentence. Mrs. 
Margaret Whittemore, the bandit’s wife, 
presented a petition to Governor Ritchie 
urging clemency. The petition was signed 
by 2,000. 

After the hearing which closed the final 
door to Whittemore, Governor Ritchie gave 
out a statement, in part, as follows: 

“T have followed Whittemore’s case 
closely from the beginning and have read 
the testimony and court arguments both in 
the public press and in the stenographic 
record. I have not felt any doubt about 
his guilt of murder in the first degree, and 
after hearing and considering the earnest 
and able arguments [ still feel none and 
still see nothing to justify me in commuting 
his sentence. 

“Very earnest differences of opinion 
exist, of course, upon the advisability and 
effectiveness of capital punishment. In some 
States it has been abolished by law; in 
other States, I am told, by custom. Neither 
is now or has been the case in Maryland. 
In this State the law has long provided 
for capital punishment. Therefore, the only 
question before me is whether there are any 
circumstances in this particular case which 
would justify me in setting aside the 
sentence of the court. A 

“Whittemore was tried with great prompt- 
ness and expedition, but with entire fairness 
and impartiality. He was represented by 
one of Maryland’s distinguished lawyers 
with the latter’s customary skill and ability. 
Every right he had was jealously protected.” 








Death of Earl B. Kent 

ATTLEBORO, Mass., July 31.—The funeral 
of Earl B. Kent, 39 years of age, formerly 
connected with the retail jewelry business 
as a member of the firm of Kent & Elliott 
and for several years a salesman of jewelers’ 
supplies, was held Wednesday afternoon 
from his home, 62nd St., at which there was 
a large gathering of former business, social 
and fraternal associates. His death oc- 
curred last Monday in the Sturdy Me- 
morial Hospital following a brief illness, 
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which necessitated an operation on Sunday. 
He was born at Wrentham, Mass., the son 
of Tax Assessor and Mrs. Harry P. Kent, 
and received his education here. For several 
years he was a member of the retail jewelry 
firm of Kent & Elliott on Park St., this city, 
but retired therefrom some three years ago 
and had since been a salesman of supplies. 
He is survived by his widow, his parents 
and a brother. He was a member of Bristol 
Commandery of Knights Templar and of 
the Universalist Church. He was an en- 
thusiastic golfer and was club champion at 
the Highland Country Club a few years ago. 








PLEAD NOT GUILTY 





Cohen and Broffman to Be Tried on Charges 
of Robbery—Prisoners Identified by 


Several Jewelers 


The Jewelers’ National Crime Committee, 
through Police Commissioner McLaughlin, 
has paid a reward of $1,100 to Detectives 
Matthew McKeever, George McGann, James 
Fitzpatrick and Edward Kalbfleisch for the 
arrest of George Cohen and Solomon Broff- 
man, who are charged with holding up and 
robbing Abraham W. Faigin, New York 
diamond dealer. {It is reported that two 
safe deposit box keys were found in Cohen's 
possession and an attempt is being made to 
locate the boxes. Broffman, alias ‘“Gold- 
berg,” and Cohen, alias “Mitchell,” both 
pleaded not guilty when arraigned for plead- 
ing July 29 and were remanded for trial. 

At 3 a. M. on July 21, when Richard C. 
Murphy, counsel for the Jewelers’ National 
Crime Committee, learned of the arrest of 
Cohen and Broffman, he went to Police 
Headquarters and interrogated Broffman 
with Captain Lyons in charge of the De- 
tective Bureau in the absence of Inspector 
Coughlin. Broffman admitted bringing 
Cohen to Faigin’s place of business and at 
first denied that he know anything about a 
robbery. After a close examination Broff- 
man admitted that he knew that Cohen and 
two others were going to rob Faigin. A 
salesman from Sims jewelry store then came 
upon the scene and immediately identified 
Broffman as a man whom he had seen in the 
store on three different occasions, and who 
was in the store 10 minutes before the rob- 
bery. 

Broffman started to weaken and Mr. 
Murphy and Captain Lyons put him 
through a gruelling cross-examination. He 
then admitted that he had known Cohen for 
over a year and that he was the finder of 
different places to be held up by Cohen and 
his companions. Broffman would go to the 
jeweler’s place of business, pretend to pur- 
chase some jewelry, get the lay of the place 
and the number of people employed and 
would report to Cohen. 

On the date fixed for the robbery Broff- 
man would go in to the jeweler, and if it 
looked as if it could be robbed easily would 
come out and tell Cohen to commit the rob- 
bery. He admitted part in the Sims rob- 
bery and getting a large sum of money for 
his share. He admitted robbing Henry 
Goldberg of 91 Eldridge St. 

George Cohen, who has been previously 
convicted of robbery in Chicago, was identi- 
fied by Mr. Faigin and by Samuel Brill, 34 
East Broadway, who was held up on Feb. 
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27, 1926. They were both indicted for rob- 
bery in the first degree and held without 
bail. 

Harry C. Larter, treasurer of the National 
Jewelers’ Crime Commission, has received 
a letter from Police Commissioner McLaugh- 
lin acknowledging the receipt of the check 
for $1,100. “We appreciate this check, but 
above all, the wholehearted co-operation 
that we are getting from you and your 
committee,” wrote the commissioner. 








William J. Rock, Retail Jeweler at Ken- 
neth Square, Near Philadelphia, Files 
Voluntary Petition in Bankruptcy 


PHILADELPHIA, Pa., Aug. 2.—William 
J. Rock, a retail jeweler at Kennett Square 
near this city, has filed a voluntary petition 
in bankruptcy in Federal Court here, claim- 
ing liabilities of $5,943 and assets of $999, 
Thomas R. Haviland of West Chester has 
been appointed reféree and held a hearing in 
that town, Monday. 

Mr. Rock has been in business in Kennett 
Square a comparatively short time, having 
purchased the store from W. Hart, a few 
years ago. He has several New York 
creditors including: Hygrade Jewelry Co., 
$256; Klipper & Co., $107; and the Inter- 
national Silver Co., $119. 

The other creditors include: Ralph 
M. Seaman, $731; J. B. Bechtel & Co., Inc., 
(notes), $1,046; Ralph M. Seaman, (notes), 
$927.79; Non-Retailing Co., $850 on notes 
and $159 for watches; Hedley & A. S. 
Smith, $219.42; Gruen Watch Co., $154; 
La France Jewelry Co., $148; Fred J. 
Faulkner Co., $272. 

Shortly before the petition was filed 
Rock’s stock was levied upon by several 
creditors with claims aggregating $851. 








Automobile Accident Results in Death of 
Mrs. Alexander Eklund and Serious In- 
jury to Her Husband 


ATTLEBORO, Mass., July 31.—Mrs. Alex- 
ander Eklund, of 19 Benefit St., this city, 
was almost instantly killed and Mr. Eklund, 
who is foreman in the J. F. Sturdy Sons 
shop in Providence, was seriously injured 
in an automobile accident at Hyannis, on 
Cape Cod on Thursday afternoon. Mr. Ek- 
lund had a narrow escape. 

Mr. and Mrs. Eklund were driving in 
their machine toward this city from Dennis- 
port, where they had been on a visit to their 
son, when a heavy machine, skidding on the 
wet pavement, struck the Eklund car, turn- 
ing it over and pinning the occupants under 
a mass of tangled debris, which quickly 
caught fire. Persons witnessing the acci- 
dent rushed to the rescue and dragged Mr. 
and Mrs. Eklund from the ruins and placed 
them in the ambulance that was called. 

Mr. Eklund suffered severe lacerations on 
the scalp which required several stitches to 
close, and was badly shaken up and unnerved 
by the shock. His wife suffered a fracture 
of the skull besides several broken ribs and 
died on the way to the Cape Cod Hospital. 
Mrs. Eklund was a native of Sweden and 
had been a resident of Attleboro for about 
35 years, where she and her husband have 
been prominent in the Scandinavian socie- 
ties. 
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Reports from the European Diamond Markets 











Conditions in the Diamond Centers of London, Paris, Antwerp and Amsterdam 
as Reported by Correspondents of The Jewelers’ Circular 














Lonpon, July 19.—Trade conditions have 
shown very little change here since the pre- 
vious letter, sales of cut stones being fairly 
good although the transactions are carried 
out on a narrow margin of profit in order 
to keep business moving. It has already 
been pointed out in these columns that the 
ordinary manufacturing jeweler cannot af- 
ford to pay the prices for good polished 
stones and for the same reason that cutters 
at industrial centers are compelled to de- 
mand continually higher prices. This is be- 
cause of the increasing cost of the material 
and of production. The manufacturing 
jeweler finds that the prices of platinum as 
well as the wages of workmen absorb a 
great deal of the price for which he is 
able to sell his manufactured articles. This 
is one of the chief reasons which necessitates 
jewelers here stocking only for immediate 
needs, and as has previously been mentioned, 
the recent industrial upheaval has _ con- 
stributed considerably to the general de- 
pression in trade, especially in the coal min- 
ing districts where at present considerable 
depression prevails among the working 
classes. Little business is being done 
and so far as the purchase of diamonds is 
concerned, it is not worthy of mention. The 
National Jewelers Association of England 
has launched a campaign to popularize the 
wearing of jewelry by the general public 
by means of advertising and by the display 
of jewelry on mannequins and in other ways, 
which will draw the attention of the pub- 
lic to the wearing of jewelry. Many lead- 
ing firms in the jewelry trade, local as well 
as provincial, have declared their approval 
and offer their co-operation in carrying 
this scheme to a successful termination and 
good results are to be expected. Conditions 
in the rough diamond market are promis- 
ing, a large quantity of rough having been 
sold during the latter part of June and the 
first week in July, while applications for 
“sights” are pouring in from Amsterdam 
and Antwerp. 





AMSTERDAM, July 17.—The beginning of 
the month was marked by fair activity in 
all centers of this market, as a result of 
the visit of a number of American buyers, 
among them several very well known and 
long established firms who bought consider- 
able amounts. Many of them have gone 
from this market now either to their homes 
or to take a holiday at European resorts. 
Reviewing conditions and results attained 
during the past few weeks, the conclusion is 
reached that although higher prices were paid 
for all grades of merchandise and, this ap- 
plies chiefly to the larger and better quali- 
ties, yet it is learned from relaible au- 
thorities that the margin of profit is not 
‘equivalent. to the cost production, and -the 
huge amounts invested in the purchasing of 
rough material from the diamond syndicate. 
It is hard. for the outsider to understand 
in view of the great demand and the eager- 
‘ness of the manufacturers to get hold of 


rough material why big protits are not be- 
ing made, There is, however, a definite re- 
ply to this question, namely, the high cost 
of the rough and the high labor costs. Busi- 
ness is being continued in the hope that con- 
ditions will improve within a short time. 
This policy was adopted about two years 
ago. The balance of the profits shown by 
the manufacturers for the past year were 
very unfavorable for most of the cutters. 
Prices, however, are very firm and are 
bound to remain high for a long period, 
as the concentration of the rough material 
in the hands of the Syndicate becomes more 
and more tangible and has its effect upon 
prices. Among the goods sold during the 
month, fancy shaped stones were conspicuous 
and in greater demand both by American and 
Paris markets and fair prices were paid for 
this class of goods. 





Paris, July 18.—Business in this market 
continued to be fairly active during the month 
and was better than during the previous 
four weeks. There are still a considerable 
number of American buyers here visiting the 
markets and combining business with pleas- 
ure.. Every indication points to an increase 
in the price of diamonds during the Autumn. 
The most favored stones at the presented 
time are the marquise as well as the fancy 
shaped stones for which the Paris market 
is much patronized, because Paris cutters 
have a reputation for this particular kind 
of work. The bulk of the diamonds bought 
now-a-days are destined for exportation. The 
political and economical conditions of France 
not being favorable to good business here, 
our merchants are adopting a careful atti- 
tude so far as the investment of large 
amounts at the present time is concerned. 
This reason accounts for the quietness in 
the jewelry trades at the present time; 
whereas in other centers, as for instance in 
the London auction rooms pearl necklaces 
are fetching high prices. 








Poland’s Stringent Regulations as to Ex- 
ports of Jewelry by Tourists 


Feople visiting Poland are requested by 
the railway guide to give a detailed list of 
the jewelry and other ornaments that they 
bring into the country, to the frontier 
officials. They will then be permitted to 
leave with the same jewelry when the visit 
is finished. 

Every traveler leaving Poland has the 
right to export one wedding ring, one watch, 
with a chain or a sautoir, two ordinary 
rings and earrings. If he wishes to bring 
more jewelry out of the land, he must get 
permission from the Minister of Commerce, 
which is also necessary when the goods are 
being brought out in the way of business. 

Export of any work of art, such as 
pictures, old manuscripts, collections of 
ancient coins, church treasures, Polish belts, 
known as “Stuckie,” and all kinds of old 
jewelry from Poland without special per- 





CIRCULAR 


69 


mission is prohibited. These strict regula- 
tions are made to prevent works of art 
leaving the country, but probably also to 
put an end to the smuggling of Russian 
jewels and other valuables over Poland. 
As valuables are never taken by train, 
however, when conveyed illicitly out of the 
country, it is difficult to see the use of the 
regulations, excepting always in the case of 
organized, systematic export of goods, 
which in any case would not be allowed. 








URGE USE OF SAFETY CATCHES 





Loss and Recovery of Famous Pearl Neck- 
lace Caused Paris Police to Recommend 
Jewels Be Secured 


Paris, July 20.—The necessity of having 
proper safety catches for fastening valuable 
necklaces was brought home to everyone in 
Paris by the loss and recovery of a necklace 
worth 1,200,000 francs by the Baroness 
Henri-James de Rothschild the other day. 
The necklace, which is formed of 89 pearls, 
weighing 786 grammes, is unique. An 
heirloom belonging to the Rothschild family 
was broken up into three parts and this 
string of pearls is one of those parts. 

The Baroness helieved that she had lost 
it in the Avenue du Bois de Boulogne while 
being photographed there. She informed 
the police of her loss and it is reported 
that they asked whether there was any 
safety catch to such a valuable necklace 
and it appears that the reply was in the 
negative. The Baroness offered 40,000 
francs reward for the recovery of her 
jewels. 

The police warned the trade that the pearls 
had gone astray, but did not think it likely 
that any jeweler would buy such magnificent 
property without previous inquiry. It 
finally transpired that the Baroness had 
lost the pearls at a fashionable dressmakers, 
while trying gowns on. A girl picked them 
up, considering that they were too large to be 
genuine, she put them in the drawer among 
the dusters, where they lay until the hue 
and cry made her reflect that they might 
be the famous pearls. She had the good 
sense to keep the matter to herself and 
has received the big reward. 

The police are emphasizing the fact that 
valuable jewels should be properly secured, 
as otherwise, as in this case, suspicion falls 
on all kinds of people, and they have great 
trouble in following up clues and making 
investigations that might all have been pre- 
vented by a little care, in cases where it is 
not exercised. 








Reproductions of the 15 largest and most 
famous diamonds in the world, including the 
Cullinan have been on display in the win- 
dow of the V. A. Corrigan, Inc., at 615 Main 
St., Houston, Tex. The stones were se- 
cured in connection with the opening of 
the new gift department of Corrigan’s and 
the annual July sales. The display has 
created considerable attention and is regard- 
ed as one of the most interesting diamond 
exhibits in the country. In addition to the 
reproduction of the stones, illustrations 
showing the manner in which the diamonds 
are polished and cut are also being dis- 
played. 
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National Advertising Starts at Once 











Campaign of the National Jewelers’ Publicity Association Begins in “Saturday 
Evening Post” Sept. 25—Contracts for $142,000 This Year Let by 
Advertising Committee, Whose Chairman Tells of Details 
of Meeting Which Started the Work 
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Cincinnati, O., July 31—As announced 
in the last issue of THE JEWELERS’ CIRCULAR 
plans for an advertising campaign by the 
National Jewelers’ Publicity Association for 
the remainder of the year, were laid at the 
meeting called by Fred G. Gruen, chairman 
of the Advertising Committee, in this city, 
Friday. P. J. Coffey, chairman of the 
association, and Conrad Brotherly, president 
of the A. N. R. J. A., members of the 
Plan and Scope committee, three advertis- 
ing experts of the jewelers organization 
and four representatives of the Millis Ad- 
vertising Agency of Indianapolis, Ind., at- 
tended. The meeting was held at Time Hill, 
the home of the Gruen Watch Co., and in 
describing the meeting Fred G. Gruen, 
chairman of the committee quoted the fol- 
lowing: 

“This meeting lasted from 11 a. M. to 
5:30 p. M., concluding: in the launching of 
one of the most comprehensive co-operative 
advertising campaigns ever started in any 
industry. We put across one of the finest 
advertising campaigns that I have ever had 
anything to do with. We had to decide 
at once and finish the work so as to be able 
to start to advertise, beginning Sept. 25, 
in the Saturday Evemng Post. 

“Fortunately, the Mills agency had 
worked out matters to such a nicety that we 
were all in accord, so that as chairman I 
was able to sign up for a campaign with an 
expenditure of $142,000—during the months 
of October, November and December—the 
first three months of the campaign. We will 
have 16 advertisements in five of the lead- 
ing publications of larger circulation, with 
all advertisements in color, with Post and 


Colliers carrying double spreads. The pub- 
lications are: Saturday Evening Post, 
Literary Digest, Colliers, Cosmopolitan 


and American, 

“This will be the fifth largest campaign 
in co-operative advertising and will be twice 
as large as ‘Say it with flowers,’ for we 
are expending now at the rate of one-halt 
million per year. 

“The theme of the advertising is not to 
sell any particular merchandise, but to sell 
an idea, and that is to get the public to 
think of the jewelry store as the proper 
place to buy their gifts. It is to put across 
the idea that the jewelry store, with its 
treasure trove of many pieces of merchan- 
dise, is the ideal place to buy gifts. The 
slogan is: 


FOR GIFTS THAT LAST 
CONSULT YOUR JEWELER 

“The copy and pictures with their illus- 
trations will all carry jewelry worn in the 
proper fashion, with suggestions in the 
picture for the use of merchandise used by 
the jeweler 

“The copy will be in story form to bring 
out the fact that gifts that last are gifts 
that are worth while; that endure and en- 


dear: that diamonds will last forever and 
other gifts will last according to their kind. 
While flowers last one day, gifts from a 
jewelry store may last years or even cen- 
turies, according to what they are. 

“We had the pleasure of having the two- 
million-dollar campaign go over in this office 
at Time Hill. We could not start it until 
we had $800,000, and we are glad to say 
that the Gruen traveling salesmen came in 
100 per cent., making a total subscription 
of $2,600, helping to put the $800,000 over 
the top.” 


Trade Leaders Rejoice That Publicity Drive 
Is Over the Top 
Newark, N. J., July 31, 1926—The fol- 
lowing wires received by the Publicity Asso- 
ciation : 

“Bully for you—believe associa- 
tion holds industry’s salvation in its 
hands. All success for the right 
kind of job.” 

Ratpy K. Stone, President, 
New England Mfg. Jewelers’ and Silver- 
smiths’ Association. 

“Congratulations on your success 
in reaching the $800,000 mark. 
That an active publicity campaign 
may now be started, your associa- 
tion should be commended upon 
their efforts among those who have 
subscribed, which should be an in- 
centive to those who have not given 
their financial support. It is an 
achievement we have long looked 
for and now that it has been accom- 
plished, it is my wish that all 
branches of our industry co-operate 
with you in increasing the amount 
to one million, which will give us 
the publicity we nave long needed 
and wished for.” 

W. R. Cooper, President, 
National Wholesale Jewelers’ Assn. 


The Subscriptions by States 
Newark, N. J., July 30, 1926 


State Quota State No. of Sub. Amount 
$ $,892 Alabama ........ 32 $ 3,550.82 
720 “BAA  .ivsscces 2 112.00 
3.750 Arciwona -......... 6 660.00 
7,212 Arkansas ........ 35 3,105.00 
72,106 California ...... 120 15,092.10 
13,810 Colorado ....... 17 1,265.00 
63,808 Connecticut ..... 74 11,203.34 
1,384 Delaware ....... 11 1,115.00 
6,212 Dist. of Columbia 53 5,740.00 
8,180 Florida ......... 19 3,538.32 
11,368 Georgia ........ 34 3,365.00 
P08  BOGND  -csescedicen 4 171.68 
258,062 Tiinois ......... 445 68,944.74 
26,062 Indiana ........ 174 16,124.32 
Bo.seO BOWE ois ccs 91 8,676.33 
265264 Kansas ....5.... 130 9,258.50 
10,818 Kentucky ....... 78 10,493.00 
15,312 Louisiana ....... 34 4,305.00 
5510 Mame <........0. 12 1,091.68 
18,180 Maryland ....... 84 9,417.50 
147,032 Massachusetts 235 59,971.02 
30,846 Michigan ....... 192 22,273.32 
26,424 Minnesota ....... 145 17,469.64 
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3,544 Mississippi ....¢ 19 2,060.00 
50,850 Missouri ........ 190 23,444.65 
52368 Montana: ........ 6 560.00 
13,386 Nebraska ....... 66 5,719.34 
892 Nevada ......... 2 110.00 
7,736 New Hampshire . 13 950.00 
1,530 New Mexico .... 4 400.00 
105,316 New Jersey ..... 213 63,219.22 
701,472 New York ...... 976 199,690.36 
8,724 North Cirolina .. 20 1,929.00 
3,636 North Dakota ... 17 1,375.00 
ile ad re 466 65,836.29 
9,258 Oklahoma ....... 86 7,175.00 
fe Oe 16 1,535.00 
117,118 Pennsylvania . 445 62,682.15 
78,520 Rhode Island .... 98 38,477.79 
5,328 South Carelina .. 15 1,100.00 
5.478 South Dakota 7 385.00 
11,732 Tennessee ...... 57 6,530.00 
BGeD BERR siiswsawes 87 12,413.00 
e406 Wh ............ 3 330.00 
1,780 Vermont ........ 15 1,108.32 
SOSI2 “Warita. ccsecsecs 8 3,455.00 
14.310 Washington ..... 7 410.00 
10,078 West Virginia ... 17 2,198.33 
23,560 Wisconsin ...... 174 20,696.00 
1,512 Wyoming ....... 3 230.00 


$2,019,864 ‘Total te date ... 5,076 $800,962.74 








The “Art” of Engraving by One of 
the Craft 


ECENTLY, I observed the title of a 

book, “The Art of Engraving,’ which 
caused me to stop and think. Upon leaf- 
ing through the volume, I was convinced 
that the book was well worthy of its title, 
but the title still perplexed me—“The Art 
of Engraving.” 

With the rush of modern business, espe- 
cially in the cities, the tendency has been to 
commercialize this “art” to such an extent 
as to cause it to deteriorate and decline, 
until it has been forced to assume the roll of 
a “trade.” As to who or what is respon- 
sible for this decline, may be a matter of 
conjecture, but the fact remains that en- 
graving has not held its place in the realm 
of art to which it is entitled. Perhaps the 
engraver has not sufficiently idealized his 
art. The man (or woman), who sits at a 
bench in the jeweler’s store or shop and 
cuts letters or monograms in metal is called 
an engraver. That is his “trade.” 

The man, who, with absolute originality, 
can gracefully design a letter or combination 
of letters and cut them in metal, bringing 
out the beauty of his design, effectively, is 
an artist. His is an art, which should be 
recognized and appreciated on an equal 
plane with the artist of brush and pallet or 
chisel and mallet. Every art has its fol- 
lowers and practitioners. Some, in every 
art, have a natural, inborn talent, which, 
when developed, sets them well above their 
fellow practitioners as “artists.” 

Artists, like poets, are born, not made. 
The engraver who would be an artist in his 
line, must have a natural aptitude for his 
work; an eye and a soul: for the observa- 
tion, and the enjoyment, expression and 
appreciation of the beautiful; a natural 
criticism of grace and beauty of design, and 
a sufficiently broad education to qualify him 
to properly employ the various designs to 
appropriate use. These are the essential 
prerequisites of the artist-engraver. 

The raising of the standard of engraving 
and its rightful classification among the 
arts, would attract many to it, who are 
endowed with the above qualifications, but 
who seek expression in other branches of 
art—R. W. S. 
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Canadian Imports of Watches, Clocks, Jewelry, Gems and DEATH OF SAMUEL McCHESNEY 



















































































Kindred Lines Widely Known Goldsmith and Silversmith 
ee of Newark Passes Away at East Orange 
Toronto, Can., July 30.—The monthly report of the Trade of Canada for April gives in His 66th Yéer } 
the value of imports for home consumption in the jewelry and allied trades as follows: i 
au East Orance, N. J., Aug. 2—Samuel B. 
: onth of April McCh 4 
- AN -_ cChesney, president of The McChesney 
Articles and Countries from Which Imported 1925 1926 (Co., silversmiths and goldsmiths, with a fac- 
a Reais a a estin careas ah sack onaates United ‘Ringdom: c...scssceee ve $7,434 $7,924 " . 
re ee United States ............222. 58,085 52,761 tory at 144-152 Orange St. Newark, died 
Czecho-Slovakia ...........000: 10,127, 9,750 yesterday at his home in East Orange. 
a alec Se ee eae ry’ Death followed heart complications from 
BT ‘wistianiisvesciodsawceas 148 317. which Mr. McChesney had suffered for five 
CHEE: COURTIES: oiic.iis cetccsacda 824 _ 1,134 years, but was, nevertheless, a great shock 
HAD osbiacetwcitewsarvanstie 84,368 96,153 to his friends throughout the industry who 
MM isnysdtuiecinagaasetedysra Sux cqensinnes United Kingdom ...........44 1,881 “oie es Ot ee 
NE DUNE hoes onasnaaceney 16,872 28,951 critical. 
la all a eee ete Ro Funeral services will be held at Knapp’s 
DE ccensuserionresiercseccns al “ "623 Colonial Home, Harrison St., East Orange, 
WNGERCTIONGS: ou cicsciesecccavdes adnass 22 J , : 
SWHETEVIQNE ocicccccsvscacecen 111 193 W ednesday next at 2:30 P. M. 
Other countries, ....60.6cceees 18 376 
‘ns ‘shan wan The news that Samuel B. McChesney had 
Bits See a Soke CESS ese ee : = died Sunday caused sincere regret through- 
Clock and watch keys, clock movements and oer Kingdom settee eee eens pio “4 bong out the entire silverware and jewelry indus- 
EME cvkunedensrnsecesecesdes scene Germany ....-... seen 806 2'9g5 tries as Mr. McChesney was one of the 
OTEF COUNTIES . 00... 06sec s ces ere ee real silversmiths of the country who, by 
IE «sc scacviesatipncnnesacedia 1,370 14,532 his ability and technical knowledge of the 
United ‘Kined oe ——— subject, had left his mark upon the pro- 
aed, ai United States e000. 187 ‘33. ductions of this generation. 
Other countries ........-0.0.005 ais 130 Deceased was 65 years old and had been 
Total cc ccccccccceccccccuce ~~ 301 ~~ 963. +\connected with the silver industry for a lit- 
; 7 tle over 35 years, his first contact with it 
United Kingdom ...........6. 697 129 : : 
eee errr eee rr ek ee | oon ne cela data 436 163 | coming in January, 1890, when he became 
BEE nesaderstivcenaeuivnane ee. one associated with his brother-in-law, William 
SORRY no cise acsnrecoseceeas A A a 
SHWUYERIANE, ce cceccdqacccesees 4,264 12,388 B. Kerr, the founder and for many years 
Other countries ..........00e0es uae 199 head.of the Wm. B. Kerr Co., silversmiths, 
4 6,446 16,192 80ldsmiths and manufacturing jewelers of 
_ - Newark. Almost from the time that he en- 
Watch cases and parts thereof. finished or un- — —— settee eee eeee g.ae6 axa tered the concern, Mr. McChesney’s in- 
Renee sbessenniehessereernicnseues snes BE kb sbsicwcdsannacivn nies pt ..... fluence was felt in the businesg and on the 
| npn allele 5,986 5116 death of Mr. Kerr he became president of 
eee Pee —_ the company, continuing in that office until 
Total, .....seesseeeeeeesees 10,683 13,783 his resignation in 1921. It was during his 
Watch actions and movements and parts thereof, United Kingdom ...........++06 612 760 regime that the products of this company 
finished or unfinished..........--+eeeeeeeee snore States. oc rcscccccccvesec 21,731 28,073 attained a reputation for individuality of 
Switzerland ..........seeeeseee 28,539 52,927 workmanship and character, which in great 
OUer COUNEFIES: . cckcceccccccete 236 Ti part was due to the ideas and knowledge 
POEL avcciaceaices Be cree cease 51,118 81,773 of the deceased. 
United Kiogd 4.136 4537 When Mr. McChesney resigned from the 
: n MIMO 4. 0.00.060 000m i i rn ; 
See Sr Bem ines ns sh enroevavsinerss United States. piawskene sehen 45,555 77.327 Kerr concern in December, 1921, he formed 
Other countries .......ccceceee 45,801 103,557. the McChesney Co. to manufacture gold and 
GRE siosinsesiienneccesenan 95,492 185,421 ees for ae pcs - re < 
7 " continued in his chosen field actively unti 
Silver, manufactures of, n.o.p., and articles United org Reker be pein siya — 20.343 claimed by the Grim Reaper. 
consisting wholly or in part of sterling or United States .........-eeeeeee 3, > . * 
other silverware ......- ere a IHeee ad 408 Other countries .....+...ese00- 49 4,608 As a man he was highly esteemed for his 
ND ccrpncatesenisestonys “14,626 28,469 | many fine qualities, while as a merchant and 
. _ i am ous ——— manufacturer he was universally respected 
Manufactures of gold and silver, n.0.p....---- a — Ceiccencbpmncdnc: te “""** for his technical and artistic ability as well 
Other countries .........se0005 ee -+»» as his ability as a salesman. 
Tot: Mr. McChesney is survived by a widow 
OOD cicinnans + weterensan 9968 veces , ae 
; 7 —— ——-- and a daughter. His brother, William F, 
Hlectro-plated ware and gilt ware, n.o.p.....-- ee ee arr tnseeves ss 4 3¢, McChesney, is a member of the silversmith- 
| DE dxrdeviesunsseesesdenas 977 1,829 ing house of Dominick & Haff. 
Other countries .....cccecccccs 78 1,284 ; 
WOE en oscrevantaneesnnese 47,349 53,029 | 
’ sini a. “L295 Jewelry valued at about $100 was stolé 
i sitcnes and imitations thereof, not nited Kingdom .....+-+++-+++ 38 ,275 : 
oe y a wl pearls and imitations United States .........-.+----+ 7,290 <= from the store of Joseph Barth, 1232 Main 
ee ORT eet tre oe oe Czecko-Slovakia rrrrrr rT Tree P at 4an St; Green Bay, Wis., by a window smash- 
Germany’ ss .ssccccscceccliocte’ 856 7,928 ing burglar early one morning recently. A 
Japan voce cece c eee ee eee eeees ast 7 bridge tender on the Main St. Bridge over 
ae ae oS 8 14 East River, heard a noise about 1:30 a. M. 
Shae er He told a detective but did not investigate. 
PONE spevanlananstneses a “~The display window had been broken, ap- 
Diamonds, unset 24 ue. e ee eee rere eee eee eeee United Kingdom ..... lige can eng xr — parently with a hammer or similar instru- 
ao Bae 3502. ment and the loot scooped out. It included 
TOE: “sncyn «asin bs Kas pheuvaipl aor eee wrist watches, a black bead gold rosary, bar 
} a eS” nee en a “"* pins, and bead chokers. Circulars describ- 4 
: , —— ; ing the stolen goods have been sent out by : 
Total Neck thine Agee see EHO S 71,776 74,83: the police. 
ui 
i 
t 
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“Genuine Jade”* 











A Sateen Tie Is Just About as Likely to Figure in Adolphe Menjou’s 
Wardrobe as an Imitation Jewel in His Morocco Case 


By Hotmer LittLe in Motion Picture Magazine 














Sl ectatilgg* MENJOU is one person to 
whom Beau Nash, Lord High Cus- 
todian of knowledge about what the well- 
dressed man will wear, could turn for au- 
thoritative word on style and taste. The 
suave, polished gentleman of society, so skil- 
fully portrayed by Mr. Menjou, is the last 





A GROUP OF THE MENJOU JEWELS SHOWING SOME STICK- 
PINS AND RINGS WHICH HE FAVORED. 


word in correctness of his attire as well as 
in his manner. 

A sateen tie is just as likely to figure in 
Mr. Menjou’s wardrobe as an imitation 
jewel in his morocco jewel case. A cotton 
handkerchief would have as good a chance 
of appearing with him in social life or on 
the screen as would a piece of green glass 
masquerading as an emerald. 

In short, Mr. Menjou is an actor with 
jewels as genuine as his dramatic skill. 

His collection of stickpins is sufficiently 





OTHER RINGS—AND WATCH CHAIN OF 
AND PEARLS. 


varied to supply the correct one for any oc- 
casion. There is no scurrying messenger 
sent to the five- and ten-cent store to supply 
the need of the moment. Instead, Mr. 
Menjou leisurely opens his jewel case and 
the variety he wishes is forthcoming. 

A lustrous single pearl and a diamond 
horseshoe are two favorites of his that have 





* This article was prepared with the co-operation 
of the National Jewelers Publicity Association and 
appears in the August issue of The Motion Picture 
Magazine. 


appeared on the screen with him. A wide 
range of sport styles and a collection of 
interesting animal designs are both repre- 
sented in his large collection of pins. 
Smoking becomes a rite, indeed, when the 
cigarette is offered from the French envelope 
case of platinum that is pictured. 


It is so 











well portrayed that any description offered 
would be an ill-fated attempt to gild plati- 
num. The flap is bordered with small 
square-cut sapphires that lend a decoration 
that is simple and also simply grand. 

The watches that Mr. Menjou has chosen 
are equally unique and appropriate. One 
has a round, very thin platinum case with a 
string of sapphires all around the edge. For 
full dress, the watch Mr. Menjou prefers is 
shown in the pictures. The initials are 
done in tiny sapphires. The chain he wears 


PLATINUM 


with formal dress is made of tiny platinum 
links among which four pearls are set at 
intervals. In all, there are five chains from 
which Mr. Menjou makes his selection and 
of those for informal wear one is fash- 
ioned of heavy and the other of long, 
slender links. 

A very fine Russian emerald in a setting 
which combines diamonds with the emerald 


‘is a ring which Mr. Menjou usually wears. 


With it he wears the narrow guard ring also 
pictured. His other rings are varied, one 
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emblematic, a gold seal ring, and one set 
with an amethyst, his birth stone. 

“These cuff links,” said Mr. Menjou as 
he showed me a gold pair with Chinese 
characters, “are some ] value very much. 
My brother sent them to me from the 
Orient and those characters spell my name. 
Perhaps they aren’t the most legible iden- 
tification tag I could wear, but I use them 
more than any other pair for business wear.” 


Carved jade surrounded by rose dia- 
monds and mounted in platinum is Mr. 
Menjou’s newest full-dress set. It is of 


unsurpassed grandeur even among his no- 
tably choice sets. Included in the jade 
set are two studs, four waistcoat buttons, 
and the double links. The photographs rep- 
resent the design charmingly but can give 








SET OF JADE AND DIAMOND STUDS AND CUFF LINKS 
AND EMERALD RING WORN IN “SORROWS OF SATAN.” 


no hint of the real beauty of the gems. 

For dinner dress, Mr. Menjou prefers 
black pearl buttons of fleur-de-lys diamonds 
set in black pearl. 

he use of pearls Mr. Menjou strongly 
commends for those of very simple tastes 
and others who are limited to the purchase 
of perhaps only one set. “Buy pearls,” he 
said. “They are always good for fine qual- 
ity. In fact, they represent conservative as 
well as correct taste, and conservative is 
the keynote to good taste in dress. It 





PLATINUM WATCH MONOGRAMED WITH SAPPHIRES. FRENCH 
CIGARETTE CASE ENVELOPE DESIGN, DECORATED WITH SAPPHIRES. 


applies equally to clothes and jewelry. 

“As for jewelry, per se,’ he continued, 
“I considered well, as a man of business, 
its merits as an investment before I bought 
many pieces. I have decided that it is an 
investment that pays good dividends in giv- 
ing years of service in wear, and besides 
that, it has a constantly increasing intrinsic 
value.” 








Paul Davey has opened a new jewelry 
store at 1165 Wilmette Ave., Wilmette, III. 
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Mr. and Mrs. Theodore Droz and sons are 
at the Ocean Echo, at Sakonnet, for the 
month of August. 

Mr. and Mrs. William L. Mauran were 
registered at the Ambassador Hotel, New 
York, the past week. 

Harry Brier, of the Brier Mfg. Co., and 
family are spending a vacation period at 
Sharon Springs, N. Y. 

Samuel Magid, treasurer of the Brier 
Mig. Co., is taking a rest at Brandt Lake 
Camp, at Horicon, N. Y. 

Maurice J. Karpeles, of the Karpeles Co., 
was in New York and vicinity the past week 
in the interests of that concern. 

Michael J. Bonniol has transferred a tract 
of land with buildings on the northerly side 
of Rutherglen Ave. to John M. Peters. 

Mr. and Mrs. Walter H. Preufer have 
been guests the past week of friends at Ma- 
tunuck, on Rhode Island’s south shore. 

Property on Kossuth St., Pawtucket, be- 
longing to the estate of the late Jerome Sav- 
age, was sold at mortgage sale on Friday. 

William F. Almy was granted a discharge 
in bankruptcy by Judge Arthur L. Brown 
in the United States District Court here on 
Monday last. 

J. Robert Sweet, of the Providence office 
of the National Jewelers’ Board of Trade, 
was a business visitor in Boston and vicinity 
the past week. 

The William C. Greene Co. is busy mov- 
ing its plant from the Manufacturers’ build- 
ing, 101 Sabin St., to its new building at 
South and Parsonage Sts. 

Joseph O. San Souci, president of the J. O. 
San Souci Co., who has been in business 
in the Olneyville district for 45 years, cele- 
brated his 71st birthday on Tuesday. 

Eustace Cress, of Cress & Court, returned 
last week from a six months’ trip in Europe, 
and is now with his family at their Summer 
cottage at Sand Hill Cove for the season. 

W. A. Locke of this city, who is a mem- 
ber of the Summer colony on Prudence 
Island, has been elected president of the 
Prudence Island Improvement Association. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers and Sil- 
versmiths’ Association, is back at his desk 
after a week’s automobile trip among the 
White Mountains. 

The plant of the Arnold & Steere Co. has 
been moved from 101 Sabin St., in the 
Manufacturers’ building, to its new location 
in the Alfred Co. building, corner of Par- 
sonage and South Sts. 

Guy E. Mayer, of Powers & Mayer, Inc., 
was one of the contestants in the New Eng- 
land golf championship tournament at the 
Rhode Island Country Club at Nayatt the 
past week, staying until the semi-finals. 

Charles Brier, of the Brier Mfg. Co., and 
William H. Mason were members of the 
committee of arrangements for the annual 
outing arid field day of Redwood Lodge of 
Masons at the Pomham Club last Wednes- 
day. 

A lacquer pot in the shop of the Standard 
Emblem Co., on the third floor of the Manu- 
facturers’ building, 101 Sabin St., occasioned 
considerable excitement when it caught fire 
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about 8:30 o’clock Thursday morning. But 
little damage was done, however, as it was 
quickly extinguished. 

The Kleiner-Newman Co. of this city was 
incorporated last week under the laws of 
Rhode Island to manufacture and deal in 
jewelry with a capital of 500 shares of com- 
mon stock without par value. The incor- 
porators are: Morris D. Newman, Charles 
Kleiner and Maurice Robinson. 

Flint Blood Corp. has been granted a char- 
ter under the laws of Rhode Island to manu- 
facture jewelry in this city with an author- 
ized capital of 500 shares of common stock 
without par value. The incorporators are: 
Maurice Robinson, Charles M. Robinson 
and David C. Adelman, all of Providence. 

Ralph Gregory (Goodwin & Gregory), 
William S. Greene (R. A. & W. S. Greene) 
and Edgar M. Docherty (William C. Greene 
Co.) were members of the committee of 
arrangements for the annual family outing 
and field day of Roosevelt Lodge of Masons 
at Jim Smith’s at Pawtuxet last Wednesday. 

The members of the Barton-Taylor 
Jewelry Co. that was incorporated last week 
under the laws of Rhode Island are: Everett 
A. Barton, formerly connected with the 
E. A. Barton Co., now out of business; Wil- 
liam H. Taylor, of the tool making firm of 
W. H. Taylor & Son, and Irving J. Law, all 
of this city. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Edward Heim, of A. H. 
Bendheim Co., New York city; Miss Zas- 
trow, of May Co. (the Famous-Barr), St. 
Louis, Mo.; Miss Lawler, of May Co., Los 
Angeles, Cal.; Mr. Hunt and Miss Klueck, 
of May Co., Cleveland, O.; John F. Wood, 
Toronto, Ont.; E. H. Woolnough, Montreal, 
Que. 

A beautiful ring entirely carved by hand 
was recently presented to Edwin M. Fay, 
theatrical man of Providence on his retire- 
ment from the position of Chief Crier of the 
Town Criers of Rhode Island. The ring 
was produced by the C. K. Grouse Co., 
manufacturers of class and college jewelry 
of North Attleboro, Mass., and is a fine 
example of the degree of perfection to which 
hand carved rings have attained in present 
day jewelry. 

About 35 employes of the Roland & Why- 
tock Co., Ine., were guests of the manage- 
ment at an annual outing at Rocky Point 
on Narragansett Bay on Wednesday. Leav- 
ing the factory, 24 Calendar St., immediately 
after the noon hour the trip to the Point 
was made by automobiles, and upon arrival 
a visit was made to the various shows on 
the Midway and other attractions. A shore 
dinner was then served the party occupying 
special tables and the remainder of the day 
was occupied in bathing, dancing and sports. 








Plainville, Mass. 





Mr. and Mrs. Jacob Englebert are spend- 
ing a week in New York and Philadelphia. 

Mr. and Mrs. Louis Entwistle left last 
week for Philadelphia, where they will spend 
a week. 

Mr. and Mrs. Horace Cheever and fam- 
ily have returned after a vacation in Haver- 
hill and vicinity. 
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James F. Duffy left last Saturday by 
automobile for a week’s tour through 
Canada. 

Mr. and Mrs. Angus McPherson are visit- 
ing relatives in Boston and vicinity for a 
few days. 

Charles Healey and family left last 
Saturday for a vacation trip by automobile 
in Canada. 

George Hilkins is convalescing from a suc- 
cessful operation at the Sturdy Memorial 
Hospital. 

Moore Bros. of this city have taken a New 
York office with M. Kornberg Co., Inc., 200 
Fifth Ave. 

The plant of the,R. F. Simmons Co. was 
closed last week for the annual Summer 
vacation period. 

J. Bradley sailed for France last week 
from New York on the steamship Homeric 
on a business trip. 

The Marathon Co.’s plant was closed down 
the past week for the annual vacation and 
overhauling period. 

William A. Augat, of the A. A. Augat 
Co., left last week on an extended eastern 
business trip for that concern. 

Mr. and Mrs. Walter Rogers left last 
Saturday for a ten days’ stay in Maine and 
a week in the White Mountains. 

The plant of the L. G. Balfour Co. closed 
last week for the annual stock taking vaca- 
tion period and general renovation. 

The General Plate Co. has completed the 
removal of its plant from the Bigney build- 
ing to their new factory on Forest St. 

Charles Lee, foreman for Smith & Crosby 
Co., is convalescing after a successful opera- 
tion at the Sturdy Memorial Hospital. 

Wheaton E. Gray, with Bliss Bros., has 
returned from a three weeks’ stay at the 
Memorial Hospital following an operation. 

Mr. and Mrs. Walter I. Lyle sailed Thurs- 
day from Boston to Philadelphia on the 
steamship Nantucket of the Merchants and 
Miners Lines for a short stay. 

Ralph Seiffe, manager of the Chicago of- 
fice of the Baer & Wilde Co., after spending 
several weeks at the firm’s plant here, left 
last week for his headquarters, making a 
business trip through the middle west en 
route. 

At the big annual outing and field day: of 
the Angle Tree Corner Rod and Gun Club 
at the Orrin Clifford farm at Lake Miri- 
michi last Saturday, Frederick C. Wilmarth 
took first honors in the Class C trapshooting 
with “Al” Saart second. In the Class D, 
Frank Nerney was high gun. 

James F. Kimball, formerly of Milford, 
but for the past two months a resident of 
this city, where he has been with a daughter, 
died Wednesday night in his 80th year. He 
was born at Woonsocket, R. I., and was an 
expert toolmaker. He leaves seven children, 
12 grandchildren and one great-grandchild. 

Announcement was received here Monday 
of the marriage in New York on Saturday 
week of Elmer J. Cruff, assistant foreman 
at the D. F. Briggs Co., and Miss Gertrude 
A. Chadwick, who has been in the employ 
of the Bliss Bros. Co. After a honeymoon 
of two weeks they will take up their resi- 
dence in South Attleboro. 
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Harold Tupper is enjoying an automobile 
trip to Canada. 

James P. Black is making a business trip 
through Maine. 

The Bugbee & Niles Co. is giving its em- 
ployes a vacation this week without loss of 
pay. 

Mr. and Mrs. Fred Hawkins are enjoying 
an automobile trip through the White Moun- 
tains. 

The Sturdy factory was closed the past 
week for the annual vacation and renovation 
period. 

The Mason Box Co.’s plant is closed this 
week for the annual vacations and general 
overhauling. 

Ground for the proposed new North Attle- 
boro hotel will be broken early in August, 
it is planned. 

Mr. and Mrs. Duncan J. Greenhalgh left 
Friday for Bretton Woods, N. H., where 
they will enjoy a stay. : 

Mr. and Mrs. Archibald Stables and three 
daughters have returned from a_ three 
months’ stay in Scotland. 

The J. H. Packham & Sons’ factory 
closed Thursday evening for the annual va- 
cation, resuming Aug. 9. 

Mr. and Mrs. John E. Killion and son 
left last Saturday morning on an automo- 
bile trip in Maine and Canada. 

Mr. and Mrs. Frederick Sears and family 
left Saturday for Plymouth, Mass., where 
they will spend a week’s vacation. 

Charles H. Sherman, who recently re- 
moved his manufacturing jewelry business 
to Providence, has sold three of his houses 
in Elm St. 

Congressman Joseph W. Martin, Jr., has 
been named by Gov. Fuller as a member of 
the committee for the Massachusetts Day 
at the Sesqui-Centennial Exposition. 

The LeStage Mfg. Co. has commenced the 
removal of its plant from the present build- 
ing, in Jay St., to the Company Shops build- 
ing, where the new quarters will afford the 
concern added facilities. 

Patrick Kelley, father of Representative 
Francis J. Kelley, died suddenly Thursday 
afternoon at his home in Richards Ave. 
He was stricken by a shock and died a few 
minutes later. He was one of the oldest 
residents of the town and was a jeweler by 
trade. His wife, a daughter and son survive 
him. 








Allentown, Pa. 





Ira H. Landes, of Faust & Landes, spent 
Thursday in New York on business. 

The following traveling men are calling 
on the trade in this locality: J. Rodney 
Allen, Oneida Community, Ltd.; Mr. Parke, 
with Hipp, Didisheim Co., Inc., and Alex. 
H. Arnstein, with Arnstein Bros. & Co. 

The engagement of Miss Mary E. Rinn, a 
member of the office force of E. Keller & 
Sons, the jewelers, has been announced to 
John W. Moorehouse, Jr., of Reading, Pa. 
No date has been set for the wedding. Miss 
Rinn is a niece of the late Charles W. Rinn, 
a former mayor of the city of Allentown. 

The awakening of J. Zakarevich, E. Cen- 
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tre St., Shenandoah, Pa., saved him a loss 
of more than $2,000 worth of jewelry early 
in the morning of July 28, when a burglar 
cut a circular hole in a plate glass display 
window in front of his store, filled with val- 
uable jewelry. In reaching for the loot, 
however, the burglar broke the glass, the 
noise awakening the proprietor, sleeping on 
the floor over the window. Mr. Zakarevich 
ran down stairs just in time to see the 
burglar reach for the jewelry, but seeing 
the proprietor flash on the lights he fled 
empty-handed. The police traced the burglar 
some distance by trails of blood from his 
lacerated hands. 











S. Bodner, who was with M. Good- 
fader Co., has gone into business for him- 
self. 

The Freda-Pearl Co. has dissolved, but 
the business will be .continued under the 
name of the Fay Tarshis Co. 

Allan D. Simes has gone to Wassagus- 
sett for a rest. He is a member of the dia- 
mond firm of Russell & Simes. 

Arthur M. Horne, treasurer of Shreve, 
Crump & Low, Inc., was elected last week 
a member of the merchandise committee of 
the Boston Better Business Bureau. John 
Richardson is the president of the organ- 
ization. 

William B. G. Park is in charge of a 
new department in the store of the Thomas 
Long Co. The department features barom- 
eters, field glasses, binoculars and _ the 
microbaraograph which indicates the 
weather for 24 hours by means of an index. 

Sol Levitan, son of H. Levitan, wholesale 
jeweler, has bought the stock-in-trade and 
business of A. Rosenauer, who was mur- 
dered recently in his store by a colored 
man. The store is on Massachusetts avenue 
and will be continued by Mr. Levitan as 
a retail house. 

Kenneth Wadman, of May & Son, Inc., 
has returned from Camp Devens where he 
has been serving with the colors for several 
weeks. He takes the place of his brother, 
whose death was reported in THE JEWEL- 
ERS’ CIRCULAR recently, and will serve as 
inside salesman for the company. 

The marriage of Esther Tibbitts and 
Charles Heatley took place at the home of 
the bride in Roxbury, July 31. Miss Tib- 
bitts was for years in the gold department 
of the Thomas Long Co. and was given a 
silver gift by her associates to mark the 
occasion of the wedding. She is the daugh 
ter of Frederick Tibbitts. After a wedding 
trip Mr. and Mrs. Heatley will make their 
home in Philadelphia where the bridegroom 
has resided for years. 

Mrs. Fannie Willard Morrill, wife of 
George H. Morrill died at the Massachu- 
setts Homeopathic. Hospital, July 26. She 
was a native of Boston. Following her 
marriage to Mr. Morrill in 1881 they lived 
in Roxbury for 30 years. Later for two 
years the family home was in Cambridge 
and since then Mr. and Mrs. Morrill lived 
in Brookline, the home of their daughter, 
Mrs. E. Melville Hill. A surviving son is 
Manning W. Morrill, who is in the bank- 
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ing business in this city. The sympathy of 
the trade is extended to the bereaved. 











R. 'H. Baude, jeweler at 2nd and Market 
Sts., and Mrs. Baude, left on Aug. 2 for 
Atlantic City, for a month. 

H. H. Newmark, of the Gem Jewelry & 
Novelty Co., who is in Europe for the Sum- 
mer, will not be back until September. 

Percy B. Stith, treasurer of William 
Kendrick’s Sons, will leave with Mrs. Stith, 
Aug. 15, for a two weeks’ motor trip to the 
east, going to Baltimore, Washington, Phila- 
delphia and New York. 

Louisville jewelers like other merchants 
were disappointed by the action of the City 
Council in voting in favor of making the 
new Ohio River bridge at Louisville a toll 
bridge, instead of a free bridge. 

James R. Anderson, a watchmaker con- 
nected with the Crystal Optical Co., Louis- 
ville, was killed a few days ago, while on a 
fishing trip. He was in a truck which over- 
turned east of Louisville, after striking a 
bridge abutment. Mr. Anderson was 50 
years of age. 

William Kendrick’s Sons, closed their old 
store on 4th St., near Walnut, on July 29, 
planning to re-open in their fine new store, 
on 4th near Broadway, on Aug. 1. Tem- 
porary fixtures were used over the last two 
or three weeks in the old quarters, while the 
regular fixtures were moved, and were being 
adjusted to fit the space. 

Louisville lost a preminent man in the 
pearl industry just recently in the death of 
Dr. Charles Lee Cawein, 63 years of age, 
who in addition to being an active physician, 
traded in pearls in a commercial way, and 
was a prominent expert. Dr. Cawein some 
years ago addressed the A. N. R. J. A. Con- 
vention, at a meeting in Louisville. Local 
jewelers frequently called upon him for 
his advice, regarding pearls they had been 
offered. Just a few years ago a number of 
jewelers purchased some “fake” pearls, and 
at first didn’t believe Dr. Cawein when he 
told them that they were not real. Dr. 
Cawein was a brother of the late Louisville 
poet, Madison Cawein. He is survived by 
his widow and a son, Charles G. Cawein. 

Miss Blanche Craig, 33 years of age, 
secretary to Brainard Lemon, of Lemon & 
Son, jewelers, was a victim of a fool traffic 
regu‘ation, which was discarded, after a few 
days’ tric]. Under this ruling although a 
semaphore sign said “go,” the pedestrian 
could not move with traffic, or until an 
officer blew a whistle, and then pedestrians 
moved in four directions at once. The rul- 
ing was very confusing. Miss Craig became 
mixed and had gotton nearly across the 
street, when a policeman, grabbed her by the 
arm and tried to force her to go back. She 
refused and was arrested. Half a dozen 
witnesses went to police headquarters and 
protested against the unnecessary roughness 
of the officer. In police court Judge Daily 
ordered a $5 fine for disorderly conduct, 
amended it to breach of the peace, and fined 
Miss Craig $1. Judge Daily offered to make 
the fine $20, so that Miss Creig could ap- 
peal if she decided, but she declined. 
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SOLID SILVER 


Wet modern Americans are turning 
again to our past for a new period 
of design for our homes and their 
furnishings. 


That American women may have for 
their tables, silverware in all the 
decorative charm and beauty of our 
early American days, we have de- 
signed and wrought this new pattern 
in “TREASURE” Solid Silver. 


Going back to the very silver itself 
for its inspiration, the EARLY AMERI- 
CAN STYLE, which embraces the 
delightful and distinctive features of 
the spoons made by our early silver- 
smiths, provides the ideal design 
for the many who are demanding 
house furnishings of Early American 
traditions. 
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Ordinance Forbid- jf ANY members of 


ding Night Auctions the trade 
Upheld inNew throughout the coun- 
Jersey try were very much 


pleased to read in THE JEWELERS’ CIRCULAR 
of July 21, the note that the New Jersey 
Supreme Court had upheld the ordinance 
passed by the City of Trenton at the re- 
quest of the jewelers and the Retail Mer- 
chants’ Division of the Trenton Chamber of 
Commerce, prohibiting the sale of jewelry 
by auction between the hours of 6 P. M. and 
8 A.M., as the so-called “daylight” ordi- 
nance in regard to auctions is playing an 
important part in auction legislation through- 
out the entire country. This particular ordi- 
nance was passed by the City Commission 
ot Trenton in May 1925, and in November 
of that year had been violated by a jeweler 
who was arrested and was fined. He made 
a test case appealing it to the New Jersey 
Supreme Court on the claim that such an 
ordinance was unreasonable and discrimina- 
tory and was beyond the power of the City 
Commission to enact. 

This court has now upheld the ordinance 
as within the power of the City Commission 
under the Home Rule Act, the opinion which 
was written by Justice Trenchard reading 
in part as follows: 

_ “The power to pass ordinances regulating auc 
tioneers was expressly conferred upon the munici- 
pality by Sub-section (b) of Section 1 of Article 
XV of Chapter 152 of the Laws of 1917, p. 
358 (the Home Rule Act), and agaia by implica- 
tion by Section 2 (General Welfare Clause) 
of Article XIV, p. 357 of the same act, which 
empowers municipalities to pass ordinances for 
the protection of ‘persons and property, and for 
the preservation of the public health, safety and 
prosperity of the municipality and its inhabi- 
tants.’ Thereunder the city has power to pass 
ordinances regulating auctions and auctioneers to 
the extent that such regulation is not unreason- 
able.” 

This is considered a big victory for the 
Trenton Chamber of Commerce as well as 
the city itself and will no doubt act as a 
precedent for ordinances in other cities of 
New Jersey. This decision, coupled with 
the decision of a Court of Appeals of New 
York State upholding the so-called daylight 
section of the New York City Auction Laws 
seems to pretty well settle the question of 
the reasonableness of such legislation. 

The New Jersey ordinance in question is 
a very short one of but two paragraphs 
reading as follows: 
as No person, firm or corporation shall sell or 
dispose of or offer for sale at public auction between 
the hours of six o’clock in the evening and eight 
o’clock the following morning, any gold, silver, 
plated ware, precious and semi-precious stones, 
watches, clocks or jewelry of any nature whatso- 
ever. 2. Any person, natural or artificial, who 
shall violate any of the provisions of this ordinance 
shall forfeit and pay a penalty not to exceed the 
sum of one hundred dollars ($100) for each 
offense, and each day any such violation shall be 


continued shall be taken and construed to be a 
separate and distinct offense.” 





Jewelers’ Publicity [VJ ONDAY, July 26, 


Advertising to will be a red let- 


ter date in the his- 
Start at Once tory of the National 


Jewelers’ Publicity Association for it is on 
this date that formal announcement was 
made by the chairman, P. J. Coffey; the 
treasurer, Conrad Brotherley, and the chair- 
man of the finance committee, Herbert L. 
Farrow, certifying to the fact that the total 
subscriptions to the publicity fund had 
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reached an amount in excess of $800,000, 
the minimum to be collected before the great 
work of the association was to begin. The 
fund which the jewelers are trying to collect 
has been set at $2,000,000 and this to cover 
a four years’ campaign, and efforts wi!l con- 
tinue to attain this goal at the earliest pos- 
sible moment. In the meantime, however, 
the minimum amount having been subscribed, 
work has been started in arranging for the 
national advertising in order that the jewel- 
ers may get the benefit of the publicity in 
time for the Fall and holiday business. 

The advertising committee of the associ- 
ation started in some time ago to work with 
the advertising agents in preparing copy for 
the Fall campaign in order that contracts 
might be made immediately upon the com- 
pletion of subscriptions for the minimum 
amount, and as announced in THE JEWEL ERS’ 
CircuLaR, last week, the committee will 
start its advertising with a page ad in the 
Saturday Evening Post, probably next 
month to be followed by ads in the October, 
November and December issues of the Sat- 
urday Evening Post, Literary Digest, Cos- 
mopolitan, American Magazine and Colliers. 
The advertising committee of the association 
which consists of Fred G. Gruen, .chairman, 
with Charles M. Whiting and Conrad J. 
3rotherly, will have the aid and assistance 
of a plan and scope committee composed of 
representatives of leading concerns in all 
branches of the industry, including men 
who have charge of the national advertising 
for the largest advertisers in our industries. 
In other words, the advertising of the asso- 
ciation will be under the direction of some 
of the most experienced and competent men 
that the jewelry trade possesses. 

The jewelers of the country may con- 
gratulate themselves that the first step in 
the great work of bringing the public back 
to the jewelry store has been accomplished, 
but they must realize that this is only the 
first step. To make the publicity campaign 
a success and accomplish what the trade 
needs will require a program both in pub- 
licity and advertising far in excess of that 
permitted by the minimum of subscriptions 
now attained. Therefore, our members— 
manufacturers, importers -and_ distributors 
alike should not feel in any way that the 
work is over. In fact, they must realize it 
is only begun. But it is confidently expected 
that the results that will be attained from 
the program on the small scale just started 
will be so satisfactory as to make the attain- 
ment of the larger project a matter of little 
difficulty as soon as the jewelers realize some 
dividends from the money that they have 
put in to this publicity work 


Federa! Trade HE large batch of 


Commission’s orders issued by 
Orders Against Use the Federal Trade 
+ , . . . 
of “Sheffield” (Commission recently 


on the subject of the use of the words 
“Sheffield Plate,” as noted in the last issue 
of THE JEWELERS’ CIRCHLAR should con- 
clusively show the dealers of this country 
that the use of this term or even the word 
“Sheffield,” on any plated silverware except 
that of the old rolled silver on a copper 
base made in Sheffield up to 1850, is not 
only misleading and improper but is apt to 
get the man who advertises and sells goods 
so marked into difficulty with the Federal 
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authorities. The orders of the Federal 
Trade Commission were issued not only 
against a number of silverplated ware man- 
ufacturers but also against wholesalers and 
retailers in various sections who had mar- 
keted under the name of “Sheffield Plate,” 
articles which they had purchased and which 
contained such a stamp. 

The attitude of the Federal Trade Com. 
mission in declaring this mark an improper 
one, is based on a careful study of the sub- 
ject that has gone on for’ many years. The 


‘reasons the commission has given for this 


attitude are stated in practically all the de- 
cisions as follows: 


“About the year 1742 there was origi- 
nated in Sheffield, England, a process 
for the production of silverplated ware, 
which process involved the welding of 
a silver plate to one or both sides of a 
sheet or bar of copper so as to form one 
thoroughly coherent mass which was 
rolled to the desired gauge and subse- 
quently worked into the desired form, 
The ware produced by this process was 
properly known as “Copper Rolled 
Plate” though this name was not used 
as a trade name or designation. The 
Copper Rolled Plate of Sheffield, Eng- 
land, acquired a very considerable repu- 
tation for excellence in quality, work- 
manship and design, and though the 
name “Sheffield” was not generally im- 
pressed upon or affixed to the ware 
itself, which was identified by the 
makers registered marks, the copper 
rolled plate came to be generally known 
and is now known as “Sheffield.” While 
the cheaper electroplating process dis- 
placed copper rolled plate which prac- 
tically went out of production, there 
have been and now are from time to 
time importations of the copper rolled 
plate into the United States and there 
is a considerable trade in copper rolled 
plate in this country at prices which 
reflect not only its value as plated ware 
but its artistic and historic value as 
well. The name “Sheffield” as applied 
to silverplated ware at the present time 
implies a quality and a value peculiar to 
the copper rolled plate process as well 
as the process itself and its use is a 
representation thereof. 

“Many years prior to the use of the 
word “Sheffield” by the respondent as 
hereinbefore stated, the silversmiths of 
the City of Sheffield, England, and 
vicinity adopted the comparatively new 
electroplating process, in lieu of the 
older copper rolled plate process which 
was practically abandoned, and main- 
tained through the use of the electro- 
plating process the high reputation for 
quality which they had acquired in the 
older process. The City of Shefheld, 
England, and its vicinity, have been con- 
tinuously since many years prior to the 
said use of the word “Sheffield” by 
respondent, and are still quite generally 
known to be, the largest producing area 
of silverware and silverplated ware in 
England, and the center of and pre- 
dominant place in the silver industry 
of that country. Silverware and silver- 
plated ware made by the silversmiths of 
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H. Dubiner of Grabhorn & Dubiner, Inc., 
71 Nassau St., left on Aug. 1 on the Levi- 
athan for a six weeks’ trip. He will visit 
Paris, Antwerp, London and Amsterdam. 

The Vernon Diamond & Jewelry Corp., 
has been incorporated at Albany, N. Y., 
with a capital of $20,000. The incorpora- 
tors are J. Weinberg, M. Sader and P. 
Lubliner. 

An involuntary petition in bankruptcy has 
been filed against the Emco Novelty Co., 
1123 Broadway, by the Lyons Mfg. Co., 
$786, Welch Mfg. Co., $48 and McRae & 
Keeler Co., $135. 

J. J. Fanning, former jewelry salesman 
who was arrested several weeks ago when 
it is charged he failed to return jewelry ob- 
tained on memorandum from a number of 
concerns in this city, pleaded guilty recently. 
Sentence was to have been imposed last 
Friday but he was remanded until Oct. 4. 
Fanning was indicted for grand larceny in 
the second degree, but Judge McIntyre ac- 
cepted a plea of guilty to petit larceny. It 
is understood that the defendant is making 
some restitution to the concerns from which 
it is charged he obtained jewelry. 

Bayer, Pretzfelder & Mills, Inc. 15 
Maiden Lane, won a recent victory before 
the Board of U. S. General Appraisers as to 
a shipment of stop watches and timers which 
the collector classified as dutiable under Par. 
368 (clock paragraph) under the Tariff Act 
of 1922; whereas the importers claim they 
were dutiable under Par. 367 (the watch 
paragraph). An opinion by General Ap- 
praiser Fischer in accordance with a stipu- 
lation of counsel held merchandise dutiable 
at appropriate rates on the movements and 
cases under Par. 367 as the importers 
claimed. 

The Jewelers National Crime Committee 
reports that Lieutenant Oliver of the Fence 
Squad arrested Samuel Greenbaum, Charles 
Karon, and Isadore Davis at 49 Crosby St., 
and in their possession was found a novelty 
jewelry salesman’s case, the contents of 
which was estimated at $2,500. Richard C. 
Murphy, counsel for the Jewelers’ National 
Crime Committee, working in co-operation 
with the Pinkerton National Detective 
Agency, was ablegtdshayegthe bag and con- 
tents identified yDaniels of Jesse 
Levy & Co., 122 ‘&st., Philadelphia, 
Pa. It was alsiyteg ed that William 
Glanzrock, alias ‘ockwell” who was ar- 
rested in Detroit on information supplied 
by the Jewelers’ National Crime Committee 
for participating in the robbery of Israel 
Chernick, 4036 Third Ave., on Jan. 28 was 
shot and killed while out on bail pending 
extradition to New York. 

A burglar alarm caused considerable ex- 
Gitement in the vicinity of Fordham Road 
and the Concourse, one morning a short 
time ago when the manager of M. Quin- 









tana, Inc., 207 E. Fordham Road acciden- 
tally touched the alarm wire and set off a 
loud siren. People rushed to the store and 
within a few seconds, Policeman James 
Roche and John O’Connel of Traffic Squad 
C appeared with drawn guns. A _ police 
sergeant, four detectives and two rookie 
policemen followed, most of them with 
their revolvers ready. George Endler, 2713 
Creston Ave., manager of the store, ex- 
plained that he was in the rear of the es- 
tablishment opening some boxes of jewelry 
when one of the boxes fell off the table and 
struck the alarm wire, setting off the siren. 
Samuel Harnik, 2480 Concourse, a clerk, 
was in the front of the store at the time. 
Thousands of people in the busy section 
rushed to the spot expecting to hear a fusil- 
lade of revolver shots when they saw the 
policemen with ready guns ruaning for the 
entrance of the jewelry store. 

Lazarus Goldston, a lawyer at 165 Broad- 
way, announced on Wednesday last that he 
had applied to Surrogate Foley, in behalf 
of the widow and two children of Aaron 
Rodack, “the fighting jeweler,” of -3630 
Broadway, who was shot and killed in front 
of his store on July 22 in his third encounter 
with gem thieves, for an order permitting 
the opening of the safe. This application 
is necessary under the law, because no 
property can be removed ’from the strong 
box of a deceased person without authority, 
and it must be done in the presence of a 
representative of the State Tax Commis- 
sion. Attorney Goldston said that until the 
safe is opened no inventory can be made of 
the property left by Mr. Rodack, nor can 
it be told whether or not he had insurance 
or left a will. Mrs. Rodack will also apply 
for letters of administration on the estate 
which will permit her to take possession of 
any property that may be found. The 
lawyer said he believed, however, that Mr. 
Rodack left little property, inasmuch as the 
preliminary investigation indicates this. 
Mr. Rodack carried no burglary insurance 
although he had been held up in his store 
twice previously, and he met his death be- 
cause he pursued the thief whom he had 
chased from the store. If he carried any 
life insurance, he never told his wife of it, 
and his friends believe he carried no insur- 
ance of that nature. Mrs. Rodack is still 
in a weakened condition in her home at 720 
Riverside Drive as the result of her collapse 
following the slaying of her husband, and 
the funeral on July 23. Her nearest rela- 
tive, H. S. Jacoby, a cousin of Montreal, 
came here directly after Mr. Rodack’s mur- 
der, but was compelled to return. Mr. 
Jacoby said that Mrs. Rodack was scarcely 
able to go on with her husband’s business, 
because she was not familiar with it, and 
he did not believe that the opening of the 
safe would disclose the means to do so. He 


said he hoped that if any fund is raised to 
commemorate the bravery of Mr. Rodack 
that it will be devoted to educating his chil-, 
dren. The Jewelers’ National Crime Com- 
mittee, the police and a private detevtive 
agency are conducting a countrywide hunt 
for the robbers who killed Rodack. The 
Jewelers’ National Crime Committee has 
offered a reward of, $5,000 for the arrest 
and-conviction of the gunmen. 

Eve: the breadth of the Atlantic Ocean 
does nwt preclude the Jewelers’ Co-operative 
Bureau from producing satisfactory results. 
A. fine illustration of what the Bureau is 
continually accomplishing is indicated by an 
experience recently had whereby Captain 
Stratton in examining a diamond, platinum 
bar pin recently sold by a _ second-hand 
dealer discovered the register mark of a 
prominent Fifth Ave. retail jeweler, and 
upon inquiry learned that this pin was de- 
livered to a butler of a prominent man 
who, at the time, was on a tour of Europe. 
At the same time, according to instructions, 
this ernploye was given a number of other 
valuable diamond pieces, the total value of 
which was nearly $8,000. Captain Stratton 
succeeded in getting in touch with the pri- 
vate secretary of the owner of this merchan- 
dise, and reported the fact that the bar pin 
had been sold second-hand. The owner was 
cabled the circumstances and he cabled back 
to spare no expense towards recovering the 
pin and the apprehension of the dishonest 
butler. Through investigation Captain ° 
Stratton learned that the butler had secured 
a position as a steward on board of the 
Leviathan, and was then on the high seas, 
and after getting in touch with Chiet 
of Detectives Coughian, he immediately 
radioed Captain Hartley of the Leviathan 
to have the man arrested upon the arrival 
of the vessel in Liverpool. The result was 
that within three hours Chief Coughlan 
received a reply that the man had been 
identified and the merchandise found in his 
possession, and that he would be arrested 
upon arriving in the port. It has since been 
learned that the Eritish laws call for the 
immediate sentence of 90 days of anyone 
bringing stolen merchandise into that coun- 
try. The result was that while the butler 
had signed under an assumed name as a 
steward on board of the boat, from the de- 
scription given he was readily recognized 
and was promptly arrested on the ship be- 
cause of his endeavoring to bring stolen 
merchandise into a foreign port. The owner 
of the merchandise was advised of the 
arrest of the thief. He was at the time in 
Great Britain and had planned to return to 
this country on the Homeric. Before doing 
so he visited Scotland Yard, proved his 
identity, and is now on the way back across 
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the Atlantic Ocean with the merchandise 
that was stolen here in New York. 

S. Schataiko is the name of a jewelry con- 
cern incorporated last week. S. Jaffe and 
G. Rosenberg are named as incorporators. 

Morris Katz, of Morris Katz Co., 68 
Nassau St., returned last Friday on the 
George Washington after a purchasing trip 
to the European diamond markets. 

William J. Durfey, dealer in diamonds, 
170 Broadway, is enjoying himself at the 
Lake Champlain Club, Mallets Bay, Vt., 
where he will rest during the month of 
August. 

The factory of S. Pollack, 73 Forsyth 
St., which was closed since July 23, owing 
to vacation, opened on Aug. 2 and Mr. 
Pollack is now making preparations for the 
Fall season. 

The Rosenfeld Chain Mfg. Co., 15 John 
St., have appointed Howard C. Rowbotham 
Chicago agent for the south and middle west. 
His headquarters will be at 29 E. Madison 
St., Chicago. 

L. Planick & Co., jewelers, is the name of 
a concern which has been incorporated under 
the laws of the State of New York with a 
capital of $1,000. The incorporators named 
in the papers are L. Planick, R. M. & H. B. 
Ross. 

Among the charters of incorporation is- 
sued at Albany on July 1 was one to the 
Gleich Clock Co., time recording clocks, the 
capital being placed at $20,000. The incor- 
porators named are FE. Buckstein, S. H. and 
K. Richter. 

Howard L. Lacey, who has been with the 
American Platinum Works for the past five 
years as a platinum salesman, has now 
joined the force of Kastenhuber & Lehrfeld, 
platinum, gold and silver refiners and smelt- 
ers, 24 John St., which concern he will 
represent in the future. 

The Newark factory of Larter & Sons, 15 
Maiden Lane, which closed July 30, will re- 
main closed until Aug. 16, during which time 
the concern will be unable to fill immediately 
special order work or repairing, but this will 
not interfere in any way with the filling of 
orders for regular merchandise. 

I. B. Morris, of the Morris Jewelry Co., 
Sherman, Tex., accompanied by Mrs. Mor- 
ris, expects to arrive in New York about 
Aug. 12. He will make his headquarters at 
the Times Square Hotel. Mr. Morris is 
opening a gift department in his store and 
will purchase stock for this department while 
in New York. 

Frederick Langjahr announces to the 
trade that he has severed his connections of 
long standing with the A. A. Webster Co., 
Inc., of 487 Fulton St., Brooklyn, as 
treasurer and director. He will continue 
his business as a manufacturer of high grade 
diamond platinum jewelry at 9, 11, 13 
Maiden Lane. ’ 

Paul Geiselhart, manufacturing and whcle- 
sale jeweler, formerly at 2 W. 47th St., has 
removed his business to 46 Vreeland Ave., 
East Rutherford, N. J., where he will con- 
tinue manufacturing and jobbing and will 
specialize in pearl work for the trade as 
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well as in platinum and white gold mounting 
repairing and alterations. 

Owing to the fact that the word “Su- 
preme” conflicts with the name of a watch 
case registered by the Illinois Watch Case 
Co., the Supreme Watch Case Co., Inc., 
manufacturer of men’s and women’s gold 
and platinum wrist watch cases will here- 
after continue to do business at the same 
address under the name of Yale Watch Case 
Co., Inc., 121-123 Canal St. 

Maxwell Kramer, eastern representative 
for A. Hirsch & Co., Chicago, accompanied 
by Mrs. Kramer, is leaving this week on an 
extended motor trip to the west for business 
and pleasure. Mr. Kramer will visit the 
main office of his firm in Chicago and take 
out the new Fall lines, and en route will 
visit his parents, Mr. and Mrs. Charles H. 
Kramer, Columbus, O. Mr. Kramer will 
call on the trade en route in the principal 
cities of Pennsylvania and, returning, in the 
principal cities of New York State. He ex- 
pects to return to his eastern territory about 
the middle of September. 


The Jewelers’ Security Alliance has sent 
out a warning to jewelers in New York 
and vicinity against a check swindler. One 
man who uses the name of Stanley S. Her- 
man, a reputable business man, visited Tif- 
fany & Co. recently and gave a forged check 
for $90 to be held on deposit until he had 
decided which of two wedding rings he de- 
sired. Upon his return the balance was to 
be refunded. The real Mr. Herman did not 
write the checks. The imposter is described 
as 26 to 30 years of age, five feet eight 
inches tall and as weighing 160 pounds. He 
has a light complexion, is smooth shaven 
and dresses neatly. 

A meeting of creditors of Cooper Bros., 
of 59 Forsyth St., New York, was held at 
the office of Goldman & Frier, attorneys, 15 
Maiden Lane, July 30, at which time an 
offer of 20 per cent. was submitted by the 
bankrupts, payable 10 per cent. cash and 10 
per cent, in notes. The offer as made was 
rejected and a committee was appointed to 
investigate the affairs of the bankrupts and 
was authorized to employ Louis P. Galen- 
son, accountant, to make an audit of the 
books. As soon as this audit is completed 
another meeting of creditors will be called 
at the office of the same attorneys, and a 
detailed report submitted for creditors’ con- 
sideration. 

Daniel Harrington, widely known in the 
jewelry district of downtown as he has been 
a mail carrier among the jewelers in the 
vicinity of Broadway and John St., for 34 
years, retired from service yesterday and the 
fact was a subject of comment among many 
of the firms to whom he has delivered mail 
for so many years. Among other words of 
good wishes which he received was a letter 
from Frank D. Waterman, president of the 
L. E. Waterman Co., Broadway and Dey St., 
congratulating and complimenting him on his 
34 years of service rendered to the Post 
Office, commending the gentlemanly and 
courteous conduct that had won for him 
love and admiration of those whom he met, 
and on behalf of the company, its employes 
and officers, wishing him happiness in re- 
tirement. 

Charles F. Olpp, jeweler, who formerly 
had an office at 9-11-13 Maiden Lane, died 
last Wednesday at his home, 15 Fort Charles 
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Place, after a long illness. He was a Past 
Master of Polar Star Lodge 245, F. & A. 
M., president of the Five Points Masonic 
Club, and a Shriner. His widow, two 
daughters and a son survive. Masonic fu- 
neral services were held at Stephen’s M. E. 
Church, 228th St., near Broadway, on Fri- 
day at 2 p. mM. Mr. Olpp was 60 years of 
age, and had been in the Maiden Lane dis- 
trict for many years. He was born in New 
York, the son of Charles and Louise Ruth- 
ardt Olpp. The interment was in Woodlawn 
Cemetery. Mr. Olpp had not been active in 
the jewelry business for some time. Last 
November he was stricken while in his of- 
fice and taken home and had been in poor 
health for some time. 

Joseph Malcolm and David Harrison, ar- 
rested several weeks ago for the larceny of 
a case of jewelry belonging to Max Schoen- 
brun, wholesale jeweler at 116 Nassau St., 
and who recently pleaded guilty to attempted 
grand larceny in the second degree were ar- 
raigned before Judge Levine in Part 3 of 
the Court of General Sessions and given in- 
determinate sentences. They had pleaded to 
attempted grand larceny in the second de- 
gree. The case of jewelry was taken from 
an automobile while it was parked on Ann 
St, near Nassau St. It was learned that 
the jeweler had been followed for some 
weeks by the men who had trailed him to 
Philadelphia in the hope of getting the bag. 
The police learned that the men had a key 
made to fit the door of the sedan which the 
jeweler drove and they opened the door of 
the sedan and stole the jewelry. The pair, it 
is claimed, were arrested just as they were 
about to leave their apartment to dispose of 
the stolen loot. 

Customs appraisers at all ports of entry 
have been ordered by the Treasury Depart- 
ment to make “occasional inquiries” into the 
good faith of certificates of antiquity under 
which free entry is accorded articles of 
artistic antiquity under the 1922 Tariff Act. 
The memorandum of the Customs Division 
to the appraisers stated that the curio or 
antique dealer probably will have in stock 
some articles which he honestly believes to 
be antique, although without actual proof 
thereof. It is not the Department’s desire to 
curb legitimate dealings, it was announced, 
but the customs officials were instructed to 
guard against free entry of imitations. The 
ruling will have particular effect in the 
metropolitan district as there are an un- 
usually large number of antique dealers and 
jewelers handling antiques in New York, 
Brooklyn and vicinity, but the order will 
also be applied to Boston, Philadelphiz, Chi- 
cago and other large ports containing the 
stores of a large number of antique dealers. 

A meeting of the creditors of Cohen & 
McDonnell diamond importers, was held at 
the office of Goldman & Frier, attorneys, 15 
Maiden Lane, New York, Wednesday, July 
28, at which time the statements presented to 
the creditors indicated that the business 
which is now run by Irving Cohen, under 
the style of Irving Cohen Co., 10 W. 47th 
St., was insolvent. The concern has very 
few creditors, the largest being in Europe. 
A statement made on behalf of Mr. Cohen 
by Joseph H. Frier of the law firm, showed 
that the concern owes to merchandise credit- 
ors. altogether about $456,000 against which 
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it has assets that amount to about $200,000 
or over. In addition, the concern has even 
greater liabilities to five banks, but these are 
secured by merchandise and accounts receiv- 
able. As a result of the meeting a commit- 
tee of creditors consisting of two repre- 
sentatives of the banks and three of the 
merchandise creditors were appointed for the 
purpose of making a thorough examination 
of the debtor’s financial condition and devis- 
ing a working plan for the adjustment of 
the affairs of the business on an equitable 
basis for all concerned. It is not believed 
bankruptcy proceedings will be instituted but 
instead some plan may be arranged by which 
the business may be continued or the affairs 
liquidated on a basis satisfactory to all. 

Jerome May, of Lawrence C. May & Bro., 
Inc., diamond importers, 20 W. 47th St., 
left recently on the steamer Majestic on a 
buying trip to visit the diamond markets of 
Amsterdam and Antwerp. 

Samuel Weiss, Harry Becker, Irving 
Becker and Samuel Zarinsky, who were 
charged with receiving some rings stolen 
from Samuel Kandel of 95 Essex St., were 
indicted by the Grand Jury and pleaded not 
guilty on Monday. 

A. M. Bernstein, of Bernstein & Chate- 
lain, 87 Nassau St., is starting for the coast 
and will see the jobbers in Chicago, St. 
Paul, Minneapolis, Seattle, San Francisco 
and Los Angeles. On the return trip he 
will visit the jobbers in Denver, Kansas 
City, St. Louis, Detroit and Cleveland. 

Harry C. Larter of Larter & Sons, more 
familiarly known as “The Mayor of Maiden 
Lane” has started on a month’s pleasure trip 
and does not expect to be back until after 
Labor Day. Mr. Larter will first go to the 
northern part of the State to visit his son, 
a lieutenant in the U. S. Army, and from 
there will go to Maine on a fishing trip. 

A new trade group affiliated with the 
Brooklyn Federation of Jewish Charities 
was organized Thursday at a meeting of 
prominent jewelers of that borough held at 
the Unity Club. The Jewelers’ Club is al- 
ready planning to conduct a membership 
campaign. The meeting was addressed by 
Jack Gumpertz, in charge of the organiza- 
tion of the trade groups, and Herman 
Brickman, director of the federation. ' The 
following officers’ were elected: Samuel 
Feldman, president; Louis Amos, treasurer, 
and Phenias Peters, secretary. 

Julius Horwitz, 245 Washington St., 
Brooklyn, is leaving on his vacation Aug. 
8 and will make Los Angeles, Calif., his 
first stop. From there he will visit different 
places and points of interest, including San 
Francisco, San Diego, Santa Barbara, Long 
Beach, Yellowstone and Yosemite National 
Parks. On the way back home he will 
make stopovers and visit the Elgin, West- 
clox and Waltham factories. During his 
absence his brother, Harold Horwitz, will 
manage the business with the assistance of 
his sister, Theresa Horwitz. He expects to 
be back in New York the first week in 
November. 

On July 29, the establishment of David 
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Epstein, who conducts a jewelry store in 
Palisade Park, was burglarized. A total of 
$1,000 worth of watches and fountain pens 
belonging to the Fair & Carnival Supply 
Co., 126 Fifth Ave., was stolen from Mr. 
Epstein. On July 30, Lieut. Oliver, of the 
Fence Squad, arrested Samuel Cross and 
Joseph Birnbaum, who, it is alleged, had 
in their possession the above described prop- 
erty. Richard C. Murphy, counsel for the 
Jewelers’ National Crime Committee, ap- 
peared against the defendants, and they 
were held without bail on a short affidavit. 

Following a heated conversation in 
Italian over the pawning of a diamond ring, 
an unidentified woman pursued Andrew 
Ferrari across Grand St., in Brooklyn, 
Monday afternoon, followed him into the 
pawnshop of M. Bruckheimer & Sons at 
705, and shot him twice in the head as he 
cringed beside a counter. The man died in- 
stantly. The woman fled up Graham Ave., 
mingled with a crowd, and has not yet been 
found. Onlookers told detectives that Fer- 
rari, who lived at 866 Park Place, Brooklyn, 
had stood with the woman on the sidewalk 
for 15 minutes before fleeing into the pawn- 
shop. As the minutes passed the woman 
became more and more irascible; eventually 
demanding the return of “my diamond 
ring.” Ferrari protested he had pawned it 
a week before and had no money with which 
to retrieve it. The woman reached inside 
her coat and Ferrari ran. Once inside the 
shop he slammed the door, startling Bruck- 
heimer and his clerks, who were arranging 
a counter display. Flinging open the door, 
the woman leveled the weapon at Ferrari 
and fired at a distance of 25 feet. Ferrari 
fell and broke a showcase. Search of the 
man revealed the pawn ticket. The police 
said last night they believed they knew 
where they could find the woman, but would 
not divulge her name, which they said they 
know. 
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Sheffield, England, have been since many 
years prior to the use of the word 
“Sheffield” by respondent, and now are, 
highly regarded by the trade and public 
in the United States, England, and 
other countries, as of uniform, reliable 
and dependable quality; and the words 
“Sheffield,” “Sheffield Silver,” “Shef- 
field Plate’ and “Sheffield Silverplated 
Ware,” when used in connection with 
silverware and silverplated ware have 
signified and denoted, and now signify 
and denote, to a substantial portion of 
the public that such silverware and 
silverplated ware were manufactured in 
Sheffield, England, and are of the quality 
which has become associated with that 
name and industry. 

“The use by respondent of the terms 
“Sheffield,” “Sheffield Plate” and other 
similar designations containing the name 
“Sheffield” as set out in Paragraph 
Three herein has the capacity and ten- 
dency to create the impression among a 
substantial portion of the trade and 
public that-the silverplated ware upon 
which such terms appear was manu- 
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factured in Sheffield, England, and is 
of the quality which has been and now 
is associated with the terms “Sheffield,” 


“Sheffield Silver,” “Sheffield Plate” and 


the silver industry of Sheffield, England ; 
whereas in truth and in fact the silver- 
plated ware sold by respondent with 
said terms stamped or impressed there- 
‘on is not manufactured in Sheffield, 
England, or in its vicinity, but is made 
in the United States of America, and 
is not of the quality which has been 
and now is associated with the terms 
“Sheffield,” “Sheffield Silver” and “Shef- 
field Plate” and the silver industry of 
Sheffield, England; and the use of these 
terms by respondent is a misrepresenta- 
tion of the origin and quality of re- 
spondent’s ware,.and is confusing and 
misleading, and tends to create and does 
create an undue preference for such 
silverplated ware among, and tends to 
induce and does induce the purchase of 
such silverplated ware, by a substantial 
portion of the trade and public in prefer- 
ence to silverplated ware manufactured 
and sold by respondent’s competitors, 
some of whom deal in wares which are 
manufactured in Sheffield, England, and 
others of whom refrain from the use 
of such terms in connection with wares 
not manufactured in Sheffield, England, 
the respondent thereby diverting trade 
from its competitors truthfully marking 
the wares sold by them. 

“There are competitors of respondent 
in the manufacture and sale of silver- 
plated ware who are not endeavoring to 
induce the preferment or purchase of 
their products by the public by repre- 
senting them as “Sheffield” either with 
reference to process of manufacture or 
quality, but, recognizing that there is 
no fixed standard by which the value 
and quality of silverplated ware can be 
represented to the purchasing public, 
have adopted and are following the 
practice of identifying their product by 
a firm or house name or by a non-de- 
scriptive trade name, the standard for 
which they severally fix and determine 


or in unison agree upon and maintain.. 


‘The competitive operations of such 
manufacturers fairly and truthfully rep- 
resenting their products to the public, 
are seriously injured by the methods 
and practices of the respondent misrep- 
resenting the said process and quality 
of its products aforesaid, as they divert 
trade from said competitors.” 


After a general statement to the above 
effect, the Commission in each case comes 
to the conclusion that the practices of the 
respondent are to the injury and prejudice 
of the public and its competitors; are unfair 
methods of competition in commerce and 
constitute a violation of the Federal Trade 
Commission Act passed in 1914. The order 
which follows in each case requires the de- 
fendant to not only -cease and desist - from 
using the word “Sheffield,” alone or in com- 
bination with other words designated on 
silverplated ware, but orders that within 30 
days the respondent concern must file with 
the Commission a report stating in detail 
the manner and form with which it has 
complied. with the order in the elimination 
of such word on its products. 
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TRADE CONDITIONS 


Local retail jewelers report that their trade has 
held up very well during the past month, and 
that they are looking for a fair run of business 
during the coming month. In fact they believe 
there will be a marked improvement in trade by 
the first of September. General business conditions 
in Evansville have been gradually improving for 
the past month or so, and collections are better. 
Reports from rural sections are to the effect that 
farmers are in better shape now since many of 
them have sold their new wheat crop, this giving 
them some ready cash with which to pay their 
debts and buy the things they have planned to get. 





Floyd Nester, of Heinzle & Nester, Boon- 
ville, Ind., is on a committee of business men 
of that city to raise money with which to lay 
water mains from the city limits of the 
town to Maple Grove cemetery, a_ short 
distance away. 

Galen White, retail jeweler at Tennyson, 
Ind., whose place was destroyed by fire on 
Monday, July 19, with a total loss, is ex- 
pected to rebuild in a short time, according 
to an announcement of a few days ago. 
Mr. White probably will erect a fire-proof 
building, as will most of the other merchants 
whose places were destroyed by fire, which 
wiped out most of the business section of 
Tennyson. 

Local retail jewelers, along with other 
business men are back of the candidacy of 
Robert W. Chambers, a business man of this 
city, for the position of governor of the 
Kiwanis Clubs of the State of Indiana. Mr. 
Chambers has been active in Kiwanis work 
for several years and during the past year 
has been lieutenant governor for the State 
of Indiana. Theodore Bitterman, of Bitter- 
man Bros., retail jewelers here, is a charter 
member of the local Kiwanis Club. 

Raphael Bros., wholesale dealers in 
jewelry and notions on Upper Ist St., are 
planning to open a number of retail depart- 
ment stores in Evansville, it has just been 
announced. Phil Raphael, president of the 
company, has obtained a five-year lease on 
the Gerke building at 1203 West Franklin 
St. The building has been remodeled on 
the interior and will be opened up as a 
department store in a short time under Mr. 
Raphael’s management. Dave Raphael, sec- 
retary of Raphael Bros., says this is the only 
store planned for the immediate future. The 
firm took over I. Gans & Co. a few years 
ago and the new firm has largely expanded 
the business. 

William T. Barrett, of Henderson, Ky., 
member of the State Fish and Game Com- 
mission of Kentucky, announced a few days 
ago that unless mussel shell diggers heed 
the law providing for the control of the 
mussel beds along the Ohio river and other 
rivers by the commission, a disappearance 
of the mussel shells would eventually ensue. 
The law also provides for a license fee of 
$10 for residents of the State and $50 for 
non-residents. The law provides that the 
commission shall regulate the digging of 
these shells, as mussels that are good for 
commercial uses are about five years old 
and when the older mussel supply is ex- 
hausted it is useless to take the smaller 
shells. Kentucky owns and controls the 
Ohio river to the low water mark on the 
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opposite shores of Indiana and Illinois 
where numbers of mussel diggers ply their 
trade. 

Ku Klux Klan funeral services for Charles 
M. Willis, retail jeweler of Princeton, Ind., 
were held at the family residence in that city 
on Wednesday night, July 21. A large body 
of robed Klansmen, with the leaders of the 
procession carrying a large American flag 
and a cross, after entering the house, con- 
ducted the ritualistic Klan service. The 
service opened with the singing of “Blest 
Be the Tie That Binds,” followed by the 
reading of a portion of the ritualistic 
services, with a prayer and a closing song, 
“Rock of Ages.” While the services were 
being held, a large cross, backed by a flag, 
was burned in front of the house. Funeral 
services for Mr. Willis were held at 9 
o'clock on Thursday morning, July 22. 
from the Broadway Christian Church with 
the Oddfellows in charge of the same. The 
services were conducted by the Rev. N. L. 
Collins. Burial was in the Oddfellows’ 
Cemetery and the services at the grave were 
largely attended. Mr. Willis had been in 
the retail jewelry business in Princeton for 
a number of years and he was well and 
favorably known in southern Indiana. He 
is survived by a family. 











A. A. Bilgen, proprietor of The Treasure 
House, Seattle, has recently been elected a 
member of the Seattle Chamber of Com- 
merce. 

Stops at all the principal cities of Alaska 
are being made by Joseph Mayer of the 
Joseph Mayer Co., Seattle, who is visiting 
all the friends of the well known Seattle 
house in the northwest territory. 

W. J. Hindley, of the Washington State 
Retail Jewelers’ Association, was one of the 
principal speakers at the meeting of the 
clothiers and furnishers of Washington and 
Idaho, held last week at Aberdeen, Wash. 

A club for workingmen in the downtown 
district of Seattle with a jewelry shop and 
other little stores clustered under one roof 
is being organized in the three-story building 
at 112 First Ave. S. This innovation will 
be known as the City Club. In connection 
with the jewelry shop there will be a loan 
office, as well as a haberdashery, cigar stand, 
restaurant and other facilities of a club. 








A young bandit who was arrested by 
Policeman High in less than 10 minutes 
after he had smashed the window in the 
store of the Chattanooga Jewelry Co., on 
Market St., Chattanooga, Tenn., at 8.30 
o'clock one night recently was bound over 
to the grand jury under a $1,000 bond 
after a hearing before Judge McGaughy in 
the police court. The attempted robbery 
was one of the most daring perpetrated in 
that vicinity for some time. The ex-con- 
vict used a brick cased in part of a sack. 
With this he broke the plate glass window 
of the store and after obtaining several 
expensive watches ran in an attempt to make 
his escape, but was caught by Officer High. 
The watches were found on his person. 
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August Pape has moved his jewelry store 
from 1876 Niagara St. to 3297 Bailey Ave, 

Arthur J. Block, of T. C. Tanke, Inc., 
left this week for Atlantic City to visit his 
father, who is spending the Summer there, 

John J. Hughes, formerly with Harry J. 
Meng, watch repairer in the People’s Bank 
building, has opened a new retail jewelry 
store at 1849 Genesee St. 

Harry M. Ingraham, Batavia watchmaker 
and jeweler, has moved his business from 
the Commercial building to the former 
Dellinger building at Main St. and Jeffer- 
son Ave. 

Harry C. McCormack, of T. C. Tanke, 
Inc., leaves Friday with Mrs. McCormack 
and their daughter, for a motor trip to New 
London, Conn., where they will spend two 
weeks resting at the Hotel Griswold. 

Lewis Berchtold, formerly with Charles 
M. Jerge, Fillmore Ave. jeweler, has pur- 
chased from Mrs. John Werner, the retail 
jewelry store at 1820 Genesee St., founded 
by John Werner, who died more than a year 
ago. Mrs. Werner has been conducting the 
business since her husband’s death. 

Buffalo will be represented at the A. N. 
R. J. A. convention at Philadelphia next 
week by Charles T. Evans, Edward Lein- 
inger, William F. Ehmann and J. G. Dahl- 
stedt, North Tonawanda. Ralph Smith, of 
the King & Eisele Co., and Richard Peter- 
sen, of Petersen-Max Co., will attend the 
wholesalers’ convention, being held simul- 
taneously. 

The field organization of King & Eisele 
Co., wholesale manufacturing jewelers and 
opticians, takes the road this week, assigned 
to territories as follows: Conrad A. Ran- 
decker, New York and West Virginia; 
Frank L. Beck, Pennsylvania and western 
States; Rex M. Nevins, Michigan and 
Ohio; William A. Wander, Buffalo and 
vicinity (in interests of clock and silverware 
departments) ; Edward E. Morrow, Buffalo 
and vicinity (in interests of jewelry and 
watch departments); Val Heiss, Buffalo 
and vicinity (in interests of materials de- 
partment); David E. Fusco, Buffalo and 
vicinity (in interests of manufacturing and 
ring departments); Howard E. Neidhardt, 
Buffalo and vicinity (in interests of optical 
department). 








Pacific Coast Notes 





Harry P. Levin, proprietor of the 
jewelry store at 415 F. St., San Diego, Cal., 
has sold the business to Samuel Wilson 
and M. Barrin. The sale has been con- 


summated. 
Henry Gregor, of the Fraiberg jewelry 
store, Sierra Madre, Cal., has made 


arrangements for special messenger service 
which he says greatly improves his facili- 
ties for caring for customers. 

Max Markow, of the Seattle branch of 
A. I. Hall & Son (Inc.), has left for Alaska 
for a rest. He is with the Young 
Men’s Republican Club excursion and ex- 
pects to pay his respects to the jewelers at 
the various settlements where the ship 
stops. 
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Chicago Notes 





Sam Fleischman, of M. S. Fleischman & 
Co., 29 E. Madison St., is spending 10 days 
with his wife at Woodruff, Mich., enjoying 
a Tse. 

J. M. Braude, of Emil Braude & Sons, 
will leave this week with a party of friends 
for Star Lake, Wis., where he will spend 
two weeks. 

R. C. Hardy, of the Star Watch Case 
Co., returned last week with his wife from 
northern Michigan, where he spent two 
weeks with the finney tribe. 

Henry L. Rose, of Goldsmith Bros. 
Smelting & Refining Co., returned last 
week with his wife from the east where he 
spent several weeks enjoying a rest. 

W. A. Esterquest, of A. Hirsch & Co., 
Jewelers’ building, returned last week from 
The Dells, in Wisconsin, where he and his 
daughter passed a couple of weeks. 

James J. O’Grady, the Helbein-Stone Co., 
returned this week with his wife from a 
boat trip to Buffalo. Mr. O’Grady was gone 
for one week and enjoyed the restful trip. 

William Zick, of the Wiggenhorn Jewelry 
Co., Watertown, Wis., is spending a couple 
of weeks in Chicago with his family, look- 
ing over the markets and visiting places of 
interest. 

W. A. Kaufman, of A. Hirsch & Co., 
Jewelers’ building, reteurned recently from 
New York and the east where he spent 10 
days looking over the markets for new Fall 
merchandise. 


Clarence Thompson, representative for 
Joseph Fahys & Co., is calling on the trade 
in the eastern part of his territory. He is 
only making a short trip and will return 
home this week. 

Moses Goldsmith, of Goldsmith Bros. Co., 
is again able to resume his duties as presi- 
dent of this company. Mr. Goldsmith was 
confined to his home for six weeks on ac- 
count of illness. 

F. B. White, of the J. J. White Mfg. Co., 
Inc., Providence, R. I., arrived in Chicago 
last week to pass some time with Albert 
Moss, the Chicago manager, and to visit 
friends in the trade. 

Grover Spangler, retail jeweler, Fremont, 
Nebr., was in Chicago during the past week 
doing some Fall buying and before return- 
ing home went to Cincinnati to spend some- 
time at the Gruen factory. 

Gus Weinfeld, of the Block-Weinfeld Co., 
wholesale jeweler, in the Heyworth build- 
ing, is spending a week at Sister Lake, 
Mich., with his wife enjoying a rest before 
starting out on his territory. 





E. A. Hall, of the firm of Hall & Ald- 
ridge, Blytheville, Ark., accompanied by his 
wife and a party of friends, motored to Chi- 
cago last week, and after remaining here for 
a week looking over lines returned home. 

Otto H. Klebsattel, Chicago representa- 
tive for Binder Bros., is making a business 
trip through Wisconsin. Upon his return 
in a few weeks he will remain in Chicago 
for a few days before leaving for his Michi- 
gan territory. 

Raymond Friedman, of the Service Jewelry 
Co., will return this week from a two weeks’ 
business trip through Michigan. After 
remaining in Chicago for a few days he will 
leave on his regular early Fall trip through 
the northwest. 

Rueben Cohen, manager of the Chicago 
office of the George H. Cahoone Co., with 
headquarters in suite 302 Heyworth build- 
ing, returned last week from an extended 
business trip through the east. He reports 
having had a favorable trip. 

Howard C. Rowbotham has recently been 
appointed agent for the Rosenfeld Chain 
Mfg. Co. of New York for the south and 
middle west, with headquarters at 29 E. 
Madison St., Chicago. He will carry their 
complete line of fine gold and platinum 
chains. 

Saul Katz, manufacturing jeweler located 
on the eighth floor of the Heyworth building, 
is motoring with his family in the east. 
They are spending considerable time in 
New York city visiting with relatives and 


friends. Mr. Katz will be gone for about 
a month. 
Henry Feinstein, representing the Star 


Jewelry Co., has removed his offices from 
12 N. Michigan Ave., to the Monadnock 
building, 53 W. Jackson Blvd. The Star 
Jewelry Co. is a manufacturer of white 
stone jewelry, and the home office is at 43 
Sabin St., Providence, R. I. 


Sam Heffern, of the Heffern-Neuhoff 
Jewelry Co., Inc., St. Louis, Mo., stopped 
off in Chicago last week on his way home 
from New York and the east. He went 
east several weeks ago to attend the gradua- 
tion exercises of his daughter, and then 
called on the markets to do his Fall buying. 

Herman Kunath, retail jeweler of 
Spencer, Ia., stopped in Chicago last week 
to call on his friends on his way home from 
Sault Ste. Marie, Mich., where he spent a 
couple of weeks enjoying a rest. Mr. 
Kunath was also in Chicago a few weeks 
ago attending the Elks national convention. 

The Jay B. Lewy Co. has leased room 
505 Columbus Memorial building, and will 
have this space in addition to the suite now 





Workmen are now busy break- 


occupied. 
ing through the wall and remodelling. Sev- 
eral private diamond offices are being in- 
stalled and fixtures are being made to order. 

Paul N. Lackritz, wholesale jeweler, on 
the eighth floor of the Heyworth building, 
is spending several weeks in California with 


his wife and daughters. Mr. Lackritz ex- 
pects to spend the greater part of his time 
at Los Angeles, Cal., with friends. Before 
returning home they will stop off at the 
National Parks. 

“Bill” Schumann, of Leubusher-Schumann 
& Co., wholesale jewelers in the Jewelers’ 
building, returned last week from a visit to 
the trade in the south. Mr. Schumann was 
on a four weeks’ trip and reports having had 
a good trip. Steve Leubusher, of this firm 
is spending two weeks in cities of Illinois 
and St. Louis, calling on his trade. 

C. A. Wolff, of the retail jewelry firm of 
Sartori & Wolff, 10 Wall St., Spokane, 
Wash., accompanied by his wife and daugh- 
ter spent several days in Chicago last week 
visiting members of the trade and pur- 
chasing a new automobile. Mr. Wolff: left 
last Thursday morning with his family to 
motor home. He will go by way of Cali- 
fornia and will spend some time there. 

The Schiavone Jewelry Co. is the name 
of a new retail jewelry store that has 
opened for business at 1605 W. Taylor St. 
Mr. Schiavone is an attorney and is operat- 
ing this business in connection with his 
other interests. His wife assists him in the 
jewelry store. Mr. Schiavone’s father was 
in the jewelry business many years, and it 
was then that he received training in this 
line. 

A fourth dividend of 5 per cent. under 
an indefinite extension in the matter of the 
Bell Jewelry and Optical Co., of Kokomo, 
Ind., was sent to the creditors by the Ad- 
justment Committee of the Chicago division 
of the National Jewelers’ Board of Trade. 
To date 20 per cent has been paid to the 
creditors and this is more than the creditors 
would have received if this business had 
gone into bankruptcy. 

Trachtenberg & Pritzker, manufacturing 
jewelers at 39 S. State St., recently incor- 
porated under the laws of Illinois, under 
the same name. The officers of the cor- 
poration are A. Trachtenberg, president; 
Phil H. Nathan, vice-president and I. L. 
Pritzker, secretary-treasurer. This concern 
has been in the business of manufacturing 
fine jewelry for the past 15 years has al- 
ways been at this same location. 

At a meeting of creditors of the late 
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Hyman Botkowsky, who operated a retail 
jewelry store at 1512 Fullerton Ave., an 
offer of 30 per cent was made. This offer 
was made in an effort to void probate of 
estate. Mr. Botkowsky passed away a few 
weeks ago and the business is being con- 
ducted by his widow. 

Edward A. Cox, jewelry buyer for Benj. 
Allen & Co., returned last week from the 
east where he spent three weeks in visiting 
the markets and making Fall selections. 

A. B.-Allshouse, of the firm of Goldman, 
Allshouse & Healy, returned last week from 
a trip through the west as far as San Fran- 
cisco, Cal. Mr. Allshouse attended the con- 
vention of the Commercial Law League of 
America. 

Joseph Hickman, of the Brotherhood 
Watch & Jewelry Co., Cleveland, O., was 
in Chicago during the past week visiting 
the markets and spending some time at their 
local office which is located in the Trans- 
portation building. 

E. Lambrecht, an official of the P. J. 
McNeel Jewelry Co., San Antonio, Tevas, 
accompanied by his wife and_ family, 
motored to Chicago last week. After re- 
maining here for a few days and seeing 
that his family was safely placed on a train 
for the east, he returned home. 

Dodge & Ascher are now known as Dodge 
& Ascher, Inc., having incorporated recently 
under the laws of Illinois, for $5,000, all 
paid in. This firm manufactures fraternal 
jewelry and are located in the Jewelers’ 
building. Ray E. Dodge is president and 
Vernon W. Ascher is treasurer of the cor- 
poration. 

The police arrested two men, giving their 
names as Jules Davis and Harry Pitcher. 
These men were picked up at Kensington, 
last week on charges ot selling “faké” 
diamonds to private citizens. Their ¢ase 
was called last week and has been ‘con- 
tinued until Aug. 16. There are 20 charges 
preferred against them. 

M. D. Breckenridge will open a retail 
jewelry store on or about Sept. 1, at Des 
Moines, Ia. M. D. Breckenridge is the 
wife of A. M. Breckenridge, a traveling 
representative for Benj. Allen & Co. He 
has been connected with this firm for more 
than 20 years. Mr. Breckenridge will con- 
tinue to travel his territory and Mrs. 
Breckenridge will operate the retail business. 

Retail jewelers visiting the markets in 
Chicago during the past week were as fol- 
lows: Herman Kunath, Spencer, Ia.; J. F. 
Drake, Larned, Kans.; Irving Spritz, 
Cleveland, O.; David Spritz, Cincinnati, O.; 
Mr. Raine, of the Raine Jewelry Co., Inc., 
Greeley, Colo.; Nelson E. Myer, of Myer 
Bros., Saginaw, Mich.; Mr. Stinson, of 
Stinson & Berg, Camden, Ark.; L. A. Lower 
and wife, Cedar Rapids, Ia.; Leon Cohn, 
Racine, Wis. 

R. B. Piawaty, salesmanager for the 
Dueber-Hampden Watch Co., Canton, O., 
accompanied by H. A. Bercu, was in 
Chicago during the past week. Mr. Piawaty 
introduced Mr. Bercu to the trade here as 
succeeding A. L. Bowen in the middlewest 
territory. Mr. Bercu is making his first 
venture into the jewelry business, but has 
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already made many friends in the trade. He 
will make his headquarters at Chicago. A 
L. Bowen, former representative for this 
territory has been transferred to eastern 
territory with headquarters at Cleveland, O. 

Police and Pinkerton detectives are look- 
ing for a young woman about five feet six 
inches tall, of medium build, between 21 
and 25 years of age, fair complexion and 
light hair, who gives her name as Miss 
Stern and victimizes jewelers. She has 
visited about eight retail jewelers and in 
each case gives them a story of how she 
lost a ring her father gave her or a friend 
had loaned her and she is anxious to get a 
duplicate to replace it. While the jeweler 
is showing her the rings she always gets 
away with one. If the jeweler is unable to 
satisfy her she asks for an order to make 
a selection in a wholesale house. 

During the past week seven retail jewelers 
in Chicago were the victims of window 
smashers. It is believed by the police that 
in each case it was the same thieves that 
have been operating in Chicago for several 
months. They always use a black car and 
there are from three to four in the party. S. 
Kousnetz, at 3435 Lawrence Ave., had his 
window broken for the third time within a 
couple of months. After the second window 
smash he had an iron grating put around 
his window, but this did not prevent the 
thieves from robbing him again. The other 
victims were: Joseph Luriem, 4552 N. 
Kedzie Ave.;- Brighton Jewelry Shop, 4216 
Archer Ave.; Wm. F. Lehmann, 3357 North 
Ave.; jNordahl & Olsen, 2735 W. North 
Ave.; -4saac Kessler, 2212 W. Division St., 
and Peter DaValle, on Grand Ave. In each 
case the loss was small, only amounting to 
about a hundred dollars. 
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Mr. and Mrs. F. W. Bertram, Marshfield, 
Ore., are registered at the Multnomah Hotel. 
Mr. Bertram is one of the officers of the 
State Association and has a large jewelry 
store in the Coos Bay city. 

One afternoon recently a- young man 
walked into the store of M. Jacoby, 326 
Washington St., and asked to look at wrist 
watches. Four were placed on the counter 
for him to inspect. He grabbed them and 
ran through the crowded streets to a car 
that was parked at Broadway and Alder 
Sts., followed closely by Mrs. E. Streed, the 
saleswoman. In Salem, Ore., four hours 
later, a man giving the name of George 
Malli was jailed when he attempted to sell 
one of the watches, and information sent to 
the Portland police. He entered a second- 
hand shop and offered to sell a $150 watch 
for $50, thereby arousing the suspicions of 
the dealer. All four watches were recov- 
ered, the thief was tried in Portland on a 
petty larceny charge, and received a jail 
sentence. 




















According to an announcement made re- 
cently by William Bloomer, secretary of the 
Terre Haute Jewelers’ Association, all 
jewelry stores at Terre Haute, Ind., will be 
closed at 6 o’clock every Saturday evening 
during ‘August. 
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Art Jensen of Omaha has returned from 
his fishing trip to Minnesota with some tall 
fish stories to tell. 

P. M. David, with his family, drove to 
Clarkson, Neb., last week to spend a few 
days with relatives. 

H. L. Woodis, of the C. E. Reese Jewelry 
Co., has returned from his fishing trip in 
Minnesota, reporting excellent luck. 

Lew Larson has returned from a short 
visit with his relatives in Knox county in 
northern Nebraska. He says the weather 
was so hot that he neither fished nor 
frolicked, but merely lay around in the 
shade and fanned himself. 

Merchants from 10 or a dozen States will 
be in Omaha for a week, Aug. 23 to 28, 
when the annual Fall Merchants’ Market 
Week is celebrated here. Twelve hundred 
merchants were here for a similar celebra- 
tion in the Spring, and fully that many are 
expected this Fall. This is a semi-annual 
affair in Omaha, when the wholesale houses 
club together and raise a large fund for the 
entertainment of these visiting merchants 
while they are buying their stocks of Fall 
and Spring goods, respectively. Recent 
rains have put most of the Omaha territory 
in excellent condition with reference to a 
prospective corn crop, and the wheat crop, 
which is already harvested and _ threshed, 
has made a remarkable yield in many sec- 
tions of the territory. In many instances it 
is running as much as 42 bushels per acre, 
and many fields are running 40 bushels. A 
fair example of what this means to the farm- 
ers and to their local merchants may be seen 
from one example near Whiting, Ia., where 
a farmer threshed 42 bushels of wheat to the 
acre from an &0-acre field, and sold it all at 
his local elevator for $1.27 a bushel, making 
$53.34 per acre, or a total of $4,267.20 from 
the 80-acre field. Jewelers in sections where 
the wheat is running that way are reporting 
prospects excellent, while some others in the 
sections where the wheat was dried out are 
complaining. 








Atlanta, Ga. | 


C. N. Whitmire, Griffin, Ga., was a visi- 
tor in Atlanta during the week. 

Phil Laks, of the Pennant Jewelry Supply 
Co., New York, spent several days in At- 
lanta last week calling on the local trade. 

J. Tom Smith, formerly of Atlanta, but 
now located at New Smyrna, Fla. is in 
Atlanta on a short business and pleasure trip. 

W. R. Jansen, formerly of 6 N. Pryor St., 
has moved to new quarters at 10 Plaza Way. 
Mr. Jansen’s new shop is considerably larger 
than his old one and is being handsomely 
furnished and fitted. It will be one of the 
best-appointed small shops in Atlanta when 
work is completed. 

The Lapping Jewelry Co., located on the 
third floor of the Silvey building, has a very 
interesting exhibit at the Atlanta Industrial 
Exposition, which opened at the auditorium- 
armory on Aug. 2. Machinery will be set 
up for the complete manufacture of rings, 
and visitors can see how rings are made. 
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R. Metcalf, of the George Chatterton, Inc., 
is now Visiting at Fort Wayne, Ind. 

E. F. Waldier, retail jeweler at Beaver 
Dam, Wis., visited the Milwaukee wholesale 
jewelry houses during the week. 

Gene Seikert, representing the Max 
Barkan Co., wholesale jewelers, is now trav- 
eling through the southwest portion of the 
State. 

Fred Armbruster, jeweler at Cedarburg, 
Wis., has left for Pickerel Lake, Wis., 
where he will fish for several days with a 
party of leading business men of Cedarburg. 

Gordon Warnke, of the FE. H. Warnke 
Co., manufacturing jewelers, has returned 
from a tour through the western part of 
Wisconsin and called on some of the trade 
while in that section. 

Arthur Kuesel, of the Kuesel Bros. Co. 
firm, played in the annual golf tournament 
held by the Milwaukee Lions Club, of which 
he is a prominent member, in connection 
with the picnic staged by the club last week. 

A. F. Weckerle, representative of the 
O. F. Bingenheimer Co., wholesale jewelry 
and supply house, is driving through Minne- 
apolis on a pleasure trip. When he returns 
he will start on his early Fall trip through 
Wisconsin. 

The A. K. Deutsch Operating Depart- 
ments, Inc., has been incorporated at Mil- 
waukee by Esther L. Sorenson, J. M. Weis- 
man and Regina Lemanski, with 1,000 shares 
of stock of no par value for general trading 
in jewelry, toilet goods, leather and other 
merchandise. 

Lewis T. Roach, formerly of Nashville, 
Tenn., is now associated with Bloedel’s, Inc., 
retail jewelry establishment. He was with 
the B. H. Stief Jewelry Co. in Nashville 
for several years. Mr. Roach was born and 
raised in Milwaukee, but left there in 1916 
for the south. 

Philip Schwartz, prominent jeweler at 
Plymouth, Wis., held the formal opening of 
his new store located at 409 E. Mill St., in 
that city. Mr. Schwartz has moved into 
larger quarters which he furnished with en- 
tirely new fixtures, and he now has one of 
the finest retail jewelery houses in that part 
of the State. 

An active part was taken by Fred J. Thele- 
man, manufacturing jeweler, at the laying 
of the cornerstone of the new clubhouse of 
the Milwaukee Aerie, Fraternal Order of 
Eagles. There were a large number of dele- 
gates to the national convention who stopped 
off at Milwaukee on last Thursday to wit- 
ness the ceremonies. 

Using a large stone to break the window, 
thieves escaped with the entire display of 
watches, rings and other articles in the win- 
dow of Louis Heintz jewelry store at Osh- 
kosh, Wis., recently. The Milwaukee police 
department has been asked to watch for 
three men who are believed to be responsible 
for the theft. The request is based on the 
fact that boxes in which the jewelry was 
displayed in the window were found on one 
of the main highways leading into Milwau- 
kee from the northern city. 

Many jewelers who are also optometrists 
are expected to attend the annual convention 
of the Wisconsin Association of Optometrists 
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which will be held in Milwaukee, Aug. 8 to 
10. Dr. William B. Needles, president of 
the Northern College of Optometry, will be 
the principal speaker at the convention, talk- 
ing on various phases of the profession. The 
program will include some clinical work. 
Delegates will be selected during the meet- 
ing to attend the 1927 national convention 
for the purpose of urging the national or- 
ganization to meet in Milwaukee in 1928. 

A burglar shattered a display window ot 
the Eugene Wald jewelry and optical store 
in the Plankinton Hotel building early on 
July 24 and escaped with jewelry valued at 
$1,500. The loot consisted of between 25 and 
30 women’s wrist watches, valued at $1,000, 
five men’s watches worth $190 and other 
articles of jewelry. It is believed that a 
club was used to break the window as there 
was no brick or other missile usually used 
lying near. In reaching for the jewelry the 
thief rested his left hand on an unbroken 
portion of the window and left visible his 
fingerprints. A reproduction of these has 
been made, and the results will be compared 
with the fingerprints of known window 
smashing burglars on record. 

In a sermon recently given by the Rev. 
Howard Agnew Johnston, pastor of the Im- 
manuel Presbyterian Church of Milwaukee, 
he made a plea that his church members 
might invest more of their efforts and 
finances “to the end that the kingdom of 
God at home and abroad might be extended.” 
As a result of this, he found himself in the 
capacity of a jeweler a few days later. One 
of his women parishioners called him on the 
telephone and told him she had three dia- 
mond rings which she wanted to sell and 
use the proceeds for the missions. He took 
the rings, and after consulting appraisers 
found that they were valued at $225, $125 
and $50. He is now trying to dispose of 
them in accordance with the desires of the 
donor. 











H. A. McCullough, 3339 Gratiot Ave., re- 
tail jeweler, is touring through Ohio. 

Harry Groves, of the W. S. McCaw Co.., 
Toledo, passed a short time in Detroit last 
week calling on old friends. 


H. C. Pudrith, of E. H. Pudrith & Co., 
will shortly leave on a two-weeks’ trip in 
northern Michigan and Canada. 

Cariton Broer, Toledo, called on_ his 
jeweler friends in Detroit last week. He is 
making a vacation trip into the Michigan 
Summer resort region. 

Max Jennings, of St. Clair, one of the best 
known retail jewelers in Michigan, was in 
Detroit last week, calling on old friends and 
buying new stock for his late Summer and 
Fall trade. 

W. H. Jones, of Luths, Dorweld, Haller 
Co., in the Liggett building, has returned 
from a motor pleasure trip that took him 
through New York State and a visit at his 
old home on Long Island. 

William Blashill, Oxford, Mich., called on 
a number of wholesale and manufacturing 
jewelers in Detroit last week, and replen- 
ished his stock, after a good run of business 
that has extended over a umber of weeks. 
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F. E. Stevens, of the Dixie Jewelry Co., 
Louisville, Ky., and Mrs. Stevens, paid a 
visit to Detroit last week, where they were 
guests of Irving Segal for a short time. They 
were on their way to northern Michigan for 
a period of recreation. 

J. F. McDonald, Imlay City, was a visitor 
at the wholesale jewelry houses last week. 
He was buying new stock for the late Sum- 
mer and Fall trade. He has had a success- 
ful Summer and anticipates a good run of 
business for an indefinite period. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., in the Metropolitan building was 
in Oklahoma City last week. Later he ex- 
pects to visit the Pacific coast cities. N. A. 
Cowan, salesman for the company, left last 
week for a trip to Pittsburgh. Later he 
will make a trip through West Virginia. 

E. J. Parmeleau has recently taken over 
the Tuleon retail jewelry establishment at 
Alpena, Mich. Mr. Parmeleau has been in 
the retail jewelry business at this point for a 
number of years. With his combined store, 
he now has one of the most complete retail 
jewelry establishments in this part of the 
State. 

Harry Hogan, secretary and manager of 
the Retail Merchants’ Association, which is 
made up of jewelers and retailers engaged 
i various. other. lines, has ‘issued an ex- 
tremely optimistic report regarding. general 
conditions in Detroit and surrounding terri- 
tory. “Business has passed through the 


mid-year,” he says, “and it is safe to say. 


that nearly every store in Detroit has had a 
larger volume the last six months than dur- 
ing the same period last year.” He expects 
the latter half of the year will be even bet- 
ter than the first. 

Most of the Detroit retail jewelry stores 
in the downtown section are being closed at 
noon on Saturdays. Owners and managers 
oft such institutions report the plan is work- 
ing out successfully and so far no one can 
see any material reduction in sales as a re- 
sult. In fact, many believe they are ahead 
in the long run, as the sales representatives 
seem to put more energy into their efforts 
following their Saturday half holiday. It 
would not be surprising if the Saturday half 
koliday closing becomes a permanent feature 


of the retail jewelry stores threughout the — 


entire year. 

Detroit jewelers and those engaged in 
other lines who have been the victims of 
numerous holdups and robberies of various 
kinds in recent months, are rejoicing because 
the police department has begun a strenuous 
campaign against thugs, holdup men and the 
Detroit underworld in general. A new vice 
squad has been organized and the stores and 
citizenry in general are being given such pro- 
tection as they never have had before. AI- 
ready effects of the police drive has given 
great numbers of the underworld characters 
to the eastern and western cities. No jewelry 
holdups or robberies have been reported in 
Detroit since the vice drive started. If the 
present state of things continues, the jewel- 
ers say, they will be able to continue their 
business with some degree of comfort and 
not have to fear that the very next customer 
who enters the store may be some one with 
evil intent. 








M. C. Sortungstad has opened a jewelry 
store at Sacred Heart, Minn. 
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C. E. Blanchard, traveling salesman for 
S. H. Clausin & Co., 13 S. 6th St., Minne- 
apolis, is on his western trip, accompanied 
by Mrs. Blanchard. 

Herbert W. Gaus, of the wholesale jewelry 
firm of Louis C. Gaus & Co., 100 N. 7th 
St., recently spent a week at Lake Minne- 
tonka with his family. 

Louis C. Gaus, of Louis C. Gaus & Co., 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, recently returned from a motor trip 
to northern Minnesota. He was accom- 
panied by Mrs. Gaus. 

O. L. Koppe, retail jeweler, Billings, 
Mont., visited his father, who lives in St. 
Paul, a short time ago. He took an outing 
with his family at Lake Sarah, Minn., and 
planned to go to Chicago. 

A. H. Overdick, of the Doremus-Over- 
dick-Kent Jewelry Co., manufacturer, 719 
Nicollet Ave., Minneapolis, has been away 
on a 10 days’ motor trip to Lake-of-the- 
Woods with his wife and son. 

A. A. Gillespie, traveling representative 
for King’s Sales Service, 317 Lumber Ex- 
change, has returned from a trip of three 
months through the eastern part of the 
United States and into Canada. 

Thomas B. Wilson, of Thomas B. Wil- 
son & Co., wholesale jewelers, 100 N. 7th 
St., Minneapolis, attended the annual 
national Elks convention in Chicago. He is 
a Past Exalted Ruler of Minneapolis. 

E. E. Baxter, of E. C. Baxter & Son, 
retail jewelers, 3019 Hennepin Ave., has re- 
turned from a motor trip with his wife and 
son through the Wisconsin Dells and 
through Illinois as far south as Peoria. 

Axel L. Holmes, jeweler, specializing on 
watch repairing, 402 Hulet Block, Minne- 
apolis, is building a log cabin on a 12-acre 
tract at Island Lake, Northome, Minn., which 
he plans to use this Fall during the hunting 
season. 

F. E. Betlach, of the Betlach Jewelry Co., 
manufacturers, 233 Loeb Arcade, Minne- 
apolis, had an automobile accident just out- 
side of Eau Claire, Wis., while on his re- 
cent vacation. He reports that no one was 
injured. 

Ted Madsen, traveling representative for 
Rettig, Hess & Madsen and C. M. Thomsen 
Co., wholesale jewelry firms, 100 N. 7th 
St.,, Minneapolis, spent his vacation of two 
weeks motoring in Northern Minnesota 
with his wife and two children. 

Herbert F. Reichman, of Reichman Bros., 
New York, stopped in Minneapolis for a 
few days recently. Max A. Kohen, retail 
jeweler, 13 S. 5th St., Minneapolis, was 
host to Mr. Reichman at the Kohen Sum- 
mer home on Christmas Lake, near the city. 

H. A. Bockstruck, of Henry Bockstruck 
Co., retail jewelers, 379 Robert St., St. 
Paul, was expected back about Aug. 1 from 
a Great Lakes trip. He motored to Chicago, 
went by rail to Detroit and took a boat 
to Duluth, accompanied by Mrs. Bock- 
struck. 

W. J. Reimers, office manager of M. H. 
Goodman Co., 409 Ryan Bldg., St. Paul, 
although still convalescent, is well along 
toward recovery from a broken leg suffered 
April 20, when he was run over by an auto- 
mobile at 5th and Market Sts,,: St. Paul. 
He spent two weeks in a hospital, had a 
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cast on for six weeks, and was not able to 
get back to work until July 1. 

Robert Rentz, shop foreman of Rentz 
Bros., manufacturing jewelers, 727 Henne- 
pin Ave., Minneapolis, was on active duty 
as a first lieutenant at Fort Snelling, Minn., 
from July 19 to 31. He is a member of the 
109th Aero Squadron, aviation reserve, and 
during this period of duty flew from the 
Wold-Chamberlain field, near Fort Snelling. 
Robert is a son of John E. Rentz, one of the 
two brothers who are veteran Minneapolis 
jewelers. 

Donald MacNaught, representative of the 
Henshel Co., New York, is again in the 
northwestern territory, after having traveled 
for some time on the Pacific Coast for this 
firm. His present territory, which he 
covered before going to the Coast, com- 
prises the States of Jowa, Minnesota, 
Nebraska, North Dakota, South Dakota 
and Wisconsin. He is the son of John Mac- 
Naught, of the Minneapolis retail jewelry 
firm of White & MacNaught, 902 Nicollet 
Ave. 

T. A. Mehls, retail jeweler, Chippewa 
Falls, Wis., made a buying trip to Minne- 
apolis the other day. He is the successor 
to Martin A. Grip, of that city, who recently 
sold out at auction, and he worked for Mr. 
Grip about five years. Mr. Grip operated 
this store about seven years, and for about 
nine years previous to that worked for P. 
A. Brunstad, who still is in business. Mr. 
Grip was recently in Minneapolis, showing 
the jewelry window displays which he now 
manufactures. 

Walter Ostbye, of Ostbye & Anderson, 
manufacturing jewelers, 622 Nicollet Ave., 
Minneapolis, attended the annual conven- 
tion of the Wisconsin Retail Jewelers’ Asso- 
ciation at Green Bay, Wis., and en route he 
stopped at many towns and called on the 
retail jewelry trade. He reports the attend- 
ance as having been good, with splendid 
business sessions and entertainment features. 
R. E. Eklund, who recently joined the 
traveling sales force of the firm, accompa- 
nied Mr. Ostbye: 

C. A. Sherdahl, Montevideo, Minn.; W. 
J. Hager, Hector, Minn.; Matt Lingas, New 
Richmond, Minn.; J. W. Mills, Wessington 
Springs, S. Dak.; C. B. Adams, Water- 
town, Minn.; E. H. Rogers, Lewistown, 
Mont.; Fred Winslow, Marshall, Minn.; 
Sam R. Melvold, Vinning, Minn.; C. E. 
Stellar, Great Falls, Mont.; Charles 
Monroe, Hibbing, Minn.; N. S. Nelson, 
Hutchinson, Minn.; Peter J. Magdzas, 
Delano, Minn., and William Glotzback, 
Annamoose, N. Dak., were recent visitors 
in Minneapolis and St. Paul. 

M. H. Goodman, of M. H. Goodman Co., 
wholesale jewelers, Ryan building, St. Paul, 
is on his annual western trip. He returned 
to his office a short time ago, staying only 
a few days to get some new lines of mer- 
chandise. This was his first trip home 
since leaving early last May, when he went 
west only as far as Montana. He is driv- 
ing, and expects to stop in Washington, 
Idaho and Wyoming on his present trip. 
Reports from his office describe sales as 
being ahead of last year at this time, col- 
lections as having improved, and the out- 
look as being very promising. 

Schwarz Bros., manufacturing jewelers, 
304 Nicollet Ave., Minneapolis, have just 
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completed the remodeling of their office and 
shop, which entailed a change in the floor 
plan so as to increase its efficiency. A fea- 
ture of the office is a new reception room, 
A new lighting system has been installed, 
the office has been refurnished with new 
fixtures, and new machinery has been added 
to the shop equipment. The office and shop 
have been redecorated. They have taken 
out a new five-year lease with the option of 
renewing it for another five years. A $4,000 
front is planned for the building, and the 
firm has requested that this be built about 
the first of January so as not to inter- 
fere with their present business. Morgan 
Schwarz is the sole owner of the business, 
and C. F. Irgens is the shop foreman. 

Manufacturing jewelers of Minneapolis 
held a picnic on July 24 for their families 
and for employes and their families at 
Antlers Park, about 25 miles south of 
Minneapolis. The employers furnished 
transportation, coffee, ice cream and prizes, 
and each family brought a lunch. There 
was dancing, boating, bathing and _ ball 
games and races were staged. The attend- 
ance was estimated at 275, and the weather 
was favorable. Firms participating in the 
picnic were: Max E. Bruhn, 627 First Ave. 
N.; Barth & Schloser, 100 N. 7th St.; 
Doremus-Overdick-Kent Jewelry Co., 719 
Nicollet Ave.; Kirchner & Renich, 412 
Nicollet Ave.; Nelson & Nelson, 1324 
W. Lake St.; Ostbye & Anderson, 622 
Nicollet Ave.; Rentz Brothers, 727 Henne- 
pin Ave., and Sampson & Huntley, Medical 
Block. Max E. Bruhn is president of the 
Minneapolis organization. 

Manufacturing jewelers of Minneapolis 
were represented by an exhibit of their 
products at the second annual Minneapolis 
Manufacturers’ Exposition in the store of 
the L. S. Donaldson Co., July 26, 27 and 28. 
Burglary insurance of $6,000 was placed on 
the merchandise, the actual value being esti- 
mated by one of the exhibiting jewelers at 
$7,000. The object of the display was to 
show everything manufactured by Minne- 
apolis jewelers, and some of the articles 
were shown in the various stages of manu- 
facture. A crowd estimated at more than 
75,000 packed the exposition the first day, 
and the store was crowded during a large 
part of the entire period. Firms taking 
part in the jewelry exhibit were: Barth & 
Schloser, 100 N. 7th St.; Max E. Bruhn, 
627 First Ave. N.; Doremus-Overdick-Kent 
Jewelry: Co., 719 Nicollet Ave.; Kirchner 
& Renich, 412 Nicollet Ave.; Nelson & 
Nelson, 1324 W. Lake St.; Ostbye & An- 
derson, 622 Nicollet Ave.; Rentz Brothers, 
727 Hennepin Ave.; Sampson & Huntley, 
406 Medical Block. Max E. Bruhn is presi- 
dent of the Minneapolis Manufacturing 
Jewelers’ Association, and Edward H. 
Perschman is secretary. The Donaldson 
store made no charge for the space in the 
aisles and street windows used by the ex- 
position, and in addition furnished and 
erected the booths. 








Jewelry valued at $200 alleged to have 
been stolen from the Trattner Jewelry & 
Loan Co., 311 Cherry St., Toledo, O., was 
recovered recently by detectives who arrested 
a young man on a charge of grand larceny. 
Another youth was arrested on a charge of 
receiving stolen property. 











‘ August 4, 1926 





Ed. T. Willis, manufacturers’ representa- 
tive of the Jewelers’ building is away on a 
business trip. 

Aiter being gone for about a month, Mor- 
ris C. Mayer of Mayer & Weinshenk has 
returned from the south. 

Stanley J. Board of Kielty & Beard who 
is touring Oregon and Washington is send- 
ing back accounts of satisfactory conditions. 

The Sunset Jewelry Co., a credit house 
has moved from 908 Market St., to the 
Arcade floor of the Phelan building which 
is rapidly becoming a jewelry center. 

Irving Klampert, Benjamin & Edward J. 
Gross Co., New York, is here. Other 
visitors include M. Whitelaw of White- 
law Bros., New York and Bert Murphy, 
the Evans Case Co. 

C. C. Gross is back from visiting his fac- 
tories and from a long trip through the 
northwest. His factories are the Traub 
Mig. Co., the Towle Mig. Co. and the 
Tavannes Watch Co. 

Phil Kline, San Francisco jeweler who 
recently opened his beautiful store in his 
own building at 519 Grant Ave., is taking 
a vacation in the south. Mr. Kline’s store 
is in Chinatown where it attracts consid- 
erable tourist trade. 

Pacific Coast members of the Oneida 
force are not required to go east to attend 
the semi-annual sales conference at head- 
quarters on Aug. 16. This is satisfactory 
to Horace H. Allen, Pacific Coast manager 
and his assistants who prefer the Winter 
trip. 

Charles Weber with J. H. Spiro and the 
Weber family have just returned from a 
great outing in Humbolt County. They 
went first to the mountains but when they 
discovered the extraordinary size and sus- 
taining qualities of the Humbolt County 
Coast crabs, they stayed near the beach 
and lived, as few kings are privileged to 
live. 

Coast retail jewelers here, on business or 
on pleasure, include: William Kuechler, 
Stockton, Cal.; A. J. Wilkinson, Tracy; 
M. McKay of McKay & Nelson, Spokane, 
Wash., jewelry firm; Herman J. Alstock, 
Portland, Ore.; and Mr. and Mrs. Charles 
Pomeroy and son. Mr. Pomeroy belongs to 
the jewelry firm of Pomeroy & Keene, 
Salem, Ore. 

A vacation motor trip far afield was taken 
by Robert Myers of R. & L. Myers Co. 
Accompanied by his wife and boy, Mr. 
Myers drove to Canada, visiting Vancouver 
and also Banff and Lake Louise, and thor- 
oughly enjoying the entire outing. Hugh 
Williams, head material man for R. & L. 
Myers Co., is on a vacation in the south- 
ern part of the State. 

A vacation motor trip along the Redwood 
highway is being taken by Harry Jones, 
Pacific Coast manager for the Wadsworth 
Watch Case Co. Walter Shaw recently 
moved back to share offices with Mr. Jones, 
in the Jewelers’ building. Shaw did the 
honors and told them how to find the 
Golden Gate when Mr. and Mrs. Fleming 
called. Mr. Fleming is representative of 
the Wadsworth Watch Case Co. in Chicago. 

Al. C.. DeKay, bearing the title of 
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“Diamond Missionary” for A. I. Hall & 
Son (Inc.), teft during the latter part of 
July for a two months’ trip through the 
northwest. Those in charge of the home 
office here are quite enthusiastic over plans 
for pushing the firm’s diamonds to the front. 
The history of the diamond and all the 
processes of mining, cutting, etc., formed 
the subject matter of an interesting talk 
given a few days ago before the Knights 
of the Round Table, an Oakland luncheon 
club, by Fred Watson, advertising manager 
for A. I. Hall & Son. 

The international convention of Lions’ 
Clubs, held in San Francisco, brought a 
great many Lions, but they were so busy 
holding meetings and being entertained that 
very few of them called on the trade. The 
exceptions were George Godfrey, ring man- 
ufacturer of Los Angeles who called on his 
friend J. H. Spiro, en route to attend a 
conference with the Mayor of the city; J. 
M. Foreman, Los Angeles Lion watch- 
maker; Victor Lolly, Anaheim Lion, con- 
nected with the firm of L. Hartfield and 
William Lorenz, jeweler of Santa Ana who 
is a Lion and came out of the jungle here 
long enough to call on a few friends. 











James J. Brady, auctioneer, has just fin- 
ished a successful sale at Turlock, and is 
now starting a sale in Marysville, north of 
Sacramento. 


Munro Montgomery, of Montgomery 
Bros., accompanied by his family, has gone 
on a vacation trip by motor car to British 
Columbia and back. 

P. M. German, Santa Monica, has closed 
his store and gone for a motor trip of six 
months which will include a tour through 
British Columbia and the Canadian Rockies. 

Joseph A. Friedman, of the Friedman- 
Gessler Co., has just arrived home from 
New York and the east, where he made 
extensive preparations for the Fall business 
of his company. 

H. E. Royston, Ray Vercler Smelting & 
Refining Works, has gone on a motor trip 
north as far as Tacoma, to be gone until 
Sept. 10. He is taking his wife and three 
children with him. 

H. A. Elson, formerly of the Jewel Shop, 
Hollywood, has sold his business at that 
place to H. J. LeVan, recently from the 
east, and has opened a new store at 117 W. 
Main St., Alhambra. 

E. A. George, wholesaler in the Title 
Guarantee building, left a few days ago on 
a business trip covering San Diego and other 
Southern California points. He is accom- 
panied by Nathan Blank. 

Charles E. Perham, San Pedro, has left 
home for a four weeks’ pleasure trip to Brit- 
ish Columbia, traveling by automobile and 
accompanied by his wife. His store, during 
his absence, is in charge of Miss Zurich. 

Mrs. Elsa Kiehl, recently with Wright, 
Campbell & Ginder, has taken a position in 
the silver novelty department at Montgomery 
Bros. Miss Betty Bumiller has also joined 
the forces of Montgomery Bros. in the same 
department. 

Alterations in the rooms of the E. W. 
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Reynolds Co. are now in full progress in ac- 
cordance with the plans announced recently. 
They are being conducted, however, so that 
little disturbance of the regular course of 
business is being created. 

Frank Randall, the buyer for the jewelry 
department of the E. W. Reynolds Co., cele- 
brated on July 24 the 10th anniversary of 
his joining the forces of this company. He 
is much gratified because of his long and 
pleasant association with the firm. 

Kenneth Sischo, of C. F. Sischo & Sons, 
jewelers’ supply house, has practically re- 
covered from a serious illness resulting from 
an attack of appendicitis and which kept him 
in the hospital for a considerable period. He 
will be back in the sales-room soon. 

The cases of the retail jewelers indicted 
on a charge of conspiracy will probably not 
be heard in court until some time in October. 
The date originally set was July 26, but 
partially on account of the judge of the 
United States Court being absent on vaca- 
tion the cases were deferred. 


Clarence Blake, of the diamond department 
of Brock & Co., came back from his northern 
trip sooner than he had expected. He in- 
tended to take a long trip through the north, 
but found roads bad and the weather un- 
pleasant, and therefore returned. He re- 
sumed his place in the store Aug. 1. 

Announcement of the marriage of Miss 
Bertha Crisp, daughter of G. B. Crisp, 4306 
Central Ave. to Vroman O. Boyd of Los 
Angeles, has been made. The ceremony took 
place at the Knox Presbyterian Church in 
this city. A honeymoon trip by automobile 
to the Yosemite followed the wedding. 

H. W. Slaudt, of Koke, Slaudt & Co.,, 
lett July 26 for a six weeks’ trip up. the 
Coast, taking in practically all the northern 
section including San Francisco, Portland, 
Seattle, Tacoma and Spokane. Roger W. 
Cannon, with the same company, left on the 
same date to cover practically the same ter- 
ritory. 

Among the out-of-town jewelers who have 
been visiting in Los Angeles recently are the 
following: D. Ohanian, Indio; Howard 
Black, of the Black Jewelry Co., Riverside; 
C. W. Middleton and E. M. Wilkinson, Po- 
mona; M. A. Stalmer, Fullerton; E. B. 
Lang, Venice; J. H. Blanchard, Ocean Park; 
G. W. Burzell, Sawtelle; I. Macatee, Lanker- 
shim; Mrs. R. Croft and Mrs. H. E. Fox, 
San Fernando. 

Ray Vercler reports having had a very 
satisfactory and enjoyable motor trip 
through the northwest. He was accompanied 
by Mrs. Vercler, and traveled 4,324 miles, 
including in his itinerary California, Oregon, 
Washington, Idaho and Montana. He re- 
gards the Coeur d’Alene section and the 
northwestern part of Montana as the most 
beautiful he visited. The climate at the time 
of his visit was ideal. There was an abun- 
dance of good hunting and fishing. He cov- 
ered one grade of 20 to 25 per cent. six 
miles long, over an old pack road which had 
not been improved in 30 years. 








The work of installing a large electric 
clock in front of his building on High St., 
has been completed by Will Stammers, pio- 
neer resident. of Selma, Cal. The new 
timepiece is operated -by electricity and the 
dial of the clock is illuminated at night. - 
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Martin Monoghan, Mingo Junction, O., 
was a visitor in Cincinnati last week. 

K. F. Hankins, Schmermund Jewelry Co., 
Greenville, O., drove down to Cincinnati dur- 
ing the week. He called on Joseph Noter- 
man & Co., along with several other places. 

John Gerwe, Frohman & Co., returned this 
week from his long Fall tour of the South. 
He was on the road about seven weeks. John 
Gerwin and Gearge E. Brown of the same 
firm also returned to their base of operations. 

H. T. Linder and wife of Atlanta, Ga., 
passed through Cincinnati, Wednesday, on 
their way home from a long tour of Europe. 
They called to see Arno Dorst, president of 
the Dorst Co., in the Walsh building. 

Miss Mary Lee, secretary to C. E. Richter 
of Richter & Phillips, returned to Cincinnati 
late in the week from a long jaunt through 
the west. Miss Lee was thoroughly im- 
pressed with the greatness of the United 
States as she took the southern trip out to 
the Pacific Coast and returned through the 
northwest. She spent the better part of a 
month on the trip. 

Pearl Sparks, jeweler, formerly of Sabina, 
O., is reported to be recovering at Christ 
hospital, where he has been for several days. 
Mr. Sparks formerly conducted a jewelry 
store at Sabina, sold out and went to St. 
Petersburg, Fla., where he once more dis- 
posed of his establishment. He was taken ill 
while in Florida and returned to Cincinnati 
to become a patient at Christ hospital. 


Two hundred and nine shares of stock in 
the Loring Andrews Co., jeweler and silver- 
smith of East 4th St., made up part of a 
trust fund created in the will of Mrs. Agnes 
G. Howe. The will was filed for probate 
Monday and disposed of an estate estimated 
at $300,000. The trust fund was created for 
her son Charles G. Howe and at his death 
the income was to go to his widow and 
children. 

Jesse Phillips, of Richter & Phillips, was 
getting his affairs in shape this week in order 
to be prepared for his departure for New 
York, Sunday. He, together with Mrs. 
Phillips and nephew Arnold Berger of Can- 
ton, O., are going to Europe for a long tour. 
They will be away from Cincinnati during 
the month of August and the better part of 
September. The Berger youth has shown 
quite a lot of talent as an artist and the 
Phillips’ will take him to some of the princi- 
pal art centers in Europe. 











Sam Antin, Jr., Baronne St. jeweler, has 
just returned from a month’s pleasure trip 
in the north and east. 


U. S. Meyer, Shreveport, La. was a 
visitor to this city last week on a buying 
trip. He reports conditions good in his 
section. 

Gabe Hausmann, vice-president of Haus- 
mann, Inc., left with his wife, mother-in- 
law, Mrs. Bloch, and his baby daughter, 
Gail, July 31, for a six weeks’ vacation in 
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Atlantic City, later going to New York. 
Mr. Hausmann expects to attend the big 
fight while he is away if it takes place. 

- J. C. Richard, president of Richard & 
Hereford, Inc., spent several weeks in 
North Carolina, and while there attended 
the State Convention in Asheville. 

Henry Hausmann has just returned, after 
spending five weeks in New York, where 
he made numerous purchases for the store, 
and later a pleasure trip through Maine. 

W. E. Taylor, of the Taylor Supply Co., 
has just returned from a_ business trip 
through the southern territory and reports 
conditions fairly good for this season of the 
year. 

Horace Simon, S. L. Hiller and Paul B. 
Weinstein, of the Hiller Jewelry Co., left 
last week for their respective territories with 
full lines for the Fall buyers. All report 
good business up to this time. 
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Fred Howe, who owned and conducted 
one of the oldest retail jewelry stores in 
Huntsville, has gone out of business and 
will move to Florida, where he will make 
his future home. 

Malcolm R. Murray, 60, one of the oldest 
and best known retail jewelers at Hunts- 
ville, died at his home there on the night 
of July 26, after an illness of several days. 
He was formerly president of the Rotary 
Club and one of Huntsville’s most promi- 
nent citizens. He is survived by his wife, 
one son and three daughters. 

A. L. Hipp, a jeweler of Bridgeport, has 
opened a retail jewelry store and optical 
store in Huntsville, at 117 N. Jefferson 
St., where he has one of the nicest jewelry 
stores in that city. He will continue to 
operate his store at Bridgeport, he says. 
Mr. Hipp’s son, Arville Hipp, is at home 
from college and is now associated with his 
father in the Huntsville store. 

N. L. Brackin, of Brackin’s, Birmingham 
retail jewelers, is on a month’s visit to his 
friend, Irving Mechads, president of a chain 
of eight retail jewelry stores in the east, 
at Song Locks, Me. While away Mr. 
Brackin will also pay a business visit to New 
York city. Phil Tischman, of Brackin’s, has 
returned from a visit to his mother and 
other relatives in New York city. 

The retail jewelers of North Birmingham 
joined all other merchants of that popular 
suburb in an all day outing at Camp Cosby, 
15 miles out from the city, one day during 
the past week. Over 1,000 people attended. 
The outing was under the auspices of the 
North Birmingham Merchants’ Association. 
Before leaving on the outing a big parade 
was staged through the streets of the city 
and on to the picnic grounds. A _ barbecue 
was served, and there was swimming, boat- 
ing, fishing and dancing and many games. 
During the day of the outing all stores in 
North Birmingham were closed. 

This is vacation time and as a result busi- 
ness has been rather quiet during the past 
week. Owing to this fact retail jewelers 
have been advertising but little and have 
not been pushing business as usual. It is 
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expected that the Falf trade will open up 
with a rush about the first week in Sep- 
tember, at which time all merchants are 
expecting an exceptionally fine business. 


Building conditions in Birmingham and 
throughout the State are the best ever 
known. Experts estimate that during the 


present year over $44,000,000 will be spent 
in Alabama on industrial buildings, alone. 
This does not include new residences and 
business blocks. Indications are that Ala- 
hama will produce the best cotton crop this 
year in a number of years. This crop will 


‘commence to move in September. 











North Side merchants report that trade 
on that side of the river has been very good 
and traveling men visiting that section, 
have been rewarded by receiving some fairly 
good orders. 

Herman Hofmann, of the firm of the 
Heeren Bros. Co., and the members of his 
family, are spending the next few months 
at Conneaut, which is a favorite spot for 
Pittsburghers. 

A campaign against thieves and the under- 
world generally is being made in Pittsburgh 
and the efforts of the church people, who 
have organized to drive thieves and thugs 
out of the city, is being watched with 
interest by the trade at large. 

Thieves last week entered the store of the 
Washington Loan Co., at 912 Wylie Ave., 
and stole merchandise reported to the police 
to have been worth about $600. Entry was 
forced to the store. The police have no clue 
to the identity of the robbers. 

J. Loughrey Roberts, of the firm of John 
M. Roberts & Son Co., and his family, who 
have been spending the last months at the 
lakes, have returned to Pittsburgh. The 
business of this store has been going right 
ahead during the Summer months. 

Herbert Haase, of the firm of Melnick & 
Haas, which recently started in business in 
the Pittsburgh Life Building, and Miss 
Essye Silverberg, of the Squirrel Hill dis- 
trict of Pittsburgh, are engaged to be mar- 
ried, but the date for the wedding has not 
as yet been announced. 

Joseph DeRoy & Sons will this week let 


' a contract for the construction of new win- 


dows. The new front is to be of the latest 
design and raised high, in keeping with the 
tendency of the times, to display jewelry 
more on a level of the eye. Four windows 
will figure in the changes to be made, 
together with other improvements. 

Francis A. Keating, president of the 
Grogan Co., returned last week from 
Europe, whither he went to buy goods for 
his establishment. Mr. Keating found con- 
ditions, both in a business and a political 
way about as they are in this country. The 
people of France, regardless of the rate of 
exchange and their financial troubles are 
going right along attending to business. He 
did not see much difference, if any in con- 
ditions as compared with one year ago. 








P. M. Antonovich is opening a new 
jewelry store at 206 N. Main St., Bristow, 
Okla. He was formerly in Buhl, Minn. 
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The Hirsh Jewelry Co., 1027 State St., 
Erie, has moved across the street into larger 
quarters. 

William Wolf, 116th St., and St. Clair, 
has been holding an auction. George Beau- 
mont is the auctioneer. 


E. H. Dutter, manager of the silverware 
department of the Cowell & Hubbard Co., is 
back from a business trip to California. 


Mrs. L. Holsman has opened a jewelry 
store and loan office at Lorain, O. Ben 
Holsman will manage it and the store will 
be known as Holsmans. 

F. G. Story, Webb C. Ball Co., and 
treasurer of the Twenty Four Karat Club, 
has left for a two weeks’ rest among the 
mountains of New Hampshire. 

Ben Glasser, of the Merit Co., accom- 
panied by his wife and family, has left for 
a trip to the Adirondacks where they will 
visit their son Henry, who is camping there. 

Herman Schnee has now opened his place 
of business in the office of the Barrad Opti- 
cal Co., at 4 Colonial Arcade. He was 
formerly in business at Euclid Ave. and E. 
79th St. 

Out of town jewelers in Cleveland on 
business trips last week include: E. L. 
Aukerman, Norwalk; L. W. Wyckoff, 
Chagrin Falls; C. McCarvell, Elyria; A. R. 
Kimpton, Oberlin; A. M. Ryan, Lorain. 

Dave Glasser, of the Merit Co., newly 
elected president of the Buckeye Jewelers’ 
Travelers Club, and Ben Shepherd, sec- 
retary, are planning a campaign to get after 
the traveling boys to boost the Ohio Retail 
Jewelers’ Association. 

George Nelson, Hayden Ave., East Cleve- 
land, received a fine lot of free publicity 
last week when a local newspaper celebrat- 
ing its anniversary, gave him nearly a col- 
umn of space describing his store and 
methods. 

The Webb C. Ball Co., presented the 
Exchange Club with a white gold rectangu- 
lar strap watch for presentation as first 
prize at the golf games in connection with 
the club’s picnic. The company has an ex- 
ceptionally fine display of trophy cups this 
week. 

The Broadway Jewelry Co., 5873 Broad- 
way, held its formal opening on Saturday, 
July 31. The store is one of the hand- 
somest in that section of the city and carries 
an extra large stock. A credit system has 
been installed and the store will cater to 
this class of business. 

William Neigert, 19 years of age giving 
his residence as Philadelphia, was arrested 
on a warrant sworn to by the Cleveland 
Credit Mens’ Association charging him with 
mulcting Cleveland stores out of jewelry 
valued at approximately $1,000. He used a 
number of fictitious names in his operations. 
His trial is set for Aug. 3. 

Jack Moore, secretary of the Ohio Retail 
Jewelers’ Association, and also of the Akron 
Merchants’ Association has advised Akron 
jewelers and other merchants of that city 
not to sign advertising contracts unless the 
solicitor has a letter from the association 
endorsing the proposition as a number of 
questionable schemes have been sold recently. 

Two men from Detroit were arrested by 
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police as suspects in the recent robbery from 
Sigler Bros. Co., when three diamonds 
valued at $2,500 were taken from a tray. At 
the time of their arrest at Euclid Ave., and 
E. 79th St., they were carrying a bundle 
containing silk shirts which they later ad- 
mitted they. had stolen. They also admitted 
stealing two valuable beaded bags from the 
Fairfax Studio. Police are holding them for 
further investigation. 

Louis Fuerstein, 11617 Hopkins Ave., 
Cleveland, was instantly killed on the night 
of July 25, when the automobile in which 
he was riding went over an embankment 
and fell 20 feet to the tracks of the B. & O. 
railroad. Four others riding in the car were 
also killed and one other badly injured. The 
deceased was connected with the firm of 
Bandler & Fuerstein, wholesale jewelers who 
have offices in the Schofield building, his 
father being one of the heads of the firm. 
Nobody saw the accident happen as far as is 
known. The bodies of the victims were cold 
when found by a switching crew on the 
tracks. The machine, a sedan, was bottom 
side up and the top crushed in. Several 
hours apparently elapsed before the accident 
was discovered. The road along the em- 
bankment is narrow and police believe that 
the car was crowded over the edge by a 
“road hog” who sped on without paying any 
attention to the other car. Mr. Fuerstein 
was 26 years of age- and worked in his 
father’s office. He was well known among 
the trade and greatly liked and his unfortu- 
nate death came as a shock to his many 
friends. 











Jewelry merchants on Sansom St., are 
busy congratulating George Hunt, veteran 
diamond setter, on his recent marriage. 

George Wiltshire, representing W. B. 
Cobb Co., of Pawtucket, R. I., has been call- 
ing on the trade here, accompanied by Mrs. 
Wiltshire. 

L. C. Wettling, formerly of Newark, 
where he was with Holt’s, Inc., has opened 
a retail store at Bristol, Pa. Since leaving 
Newark he has conducted a store in New- 
town, which he recently sold out. 

Among the salesmen calling on the trade 
were noted Mitchell Hamilton representing 
Shiman Bros. Mfg. Co., of Newark, rings 
and mountings and Mr. Miller of Simon & 
Co., Newark, platinum top mountings, who 
is taking his son along to introduce him to 
the trade. 

The condition of Arthur Hagstoz head of 
the refining firm of Hagstoz & Son, who has 
been confined to his home with a severe at- 
tack of pneumonia followed by pleurisy; con- 
tinues to improve but it will be several 
weeks before he will be allowed by his physi- 
cians to return to business. 

A.E. Baylies, Bristol, Pa., has been among 
the up-state retailers visiting the wholesale 
house here. Other retail visitors here in- 


clude George Clemmer, Norristown, Pa., 
Thomas F. Brennan, Chester, Pa., and Wil- 
liam H. Wallace, Conshohocken, made his 
first trip to Philadelphia in almost a year. 
Persevering thieves at Royersford, Pa., 
succeeded after four recent unsuccessful at- 
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tempts in robbing the jewelry store of 


‘William M. Strunk. Entrance was obtained 


by a rear door which the thieves managed 
to open and they escaped with jewelry valued 
at about $400, the most valuable goods hav- 
ing been placed in the safe which the rob- 
bers made no attempt to open. 

Thomas Moore, veteran watchmaker for 
Aisenstein & Gordon, is on his annual vaca- 
tion, this time to his former home in Belle- 
fonte, Pa. which he and C. H. Wright, 
manager of the firm’s watch department, 
consider the best town and Centre county 
the best county in the State, pointing out in 
support of their claims that Centre has fur- 
nished Pennsylvania with four governors. 

Steps to improve Sansom St., Philadel- 
phia, and make it more than ever a modern 
artery of local trade have been taken by the 
Sansom St. Realty & Improvement Associ- 
ation. These include removal of the aban- 
doned_ street car tracks, repaving, and 
adequate lighting facilities. Information on 
the legal standing of proposed measures of 
either widening or arcading the street were 
also discussed. Charles H. Robinson is 
president of the association and the meeting 
was attended by a representative group of 
property owners and business men of 
Philadelphia. 


Two alleged members of the “credit 
fraud gang” already referred to in THE 
JEWELERS’ CIRCULAR as having established 
headquarters here with a view of fleccing 
wholesale merchants, including jewelers, all 
over the country by the dodge of using a 
name closely resembling that of a reputable 
firm and obtaining goods on credit, have been 
held in $5,000 bail each, for the grand jury. 
Their office was raided by detectives and 
among the lists of “prospects” found were 
the names of several large wholesale jewelry 
firms and manufacturers. So far the police 
have received no complaints from these 
firms. 

The Sansom Street Business Men’s Asso- 
ciation is to embark on a drive for new 
members which is not to end until every 
“worth while” jeweler in the district is on 
the rolls of the association. The committee 
appointed to interview “prospects” is Harry. 
Gordon, Max E. Gordon and M. Bogdanoff. 
Since the annual meeting of the association 
last month more than 25 “recruits” have been 
admitted to membership without solicitation. 
Plans for the drive were discussed at a 
meeting of the executive committee and offi- 
cials the other night and there also was a 
discussion of several other plans which the 
officials have in view to stimulate interest 
in the organization. 

The jewelry store of E. H. Watkins, 247 
S. 40th St., escaped being looted the other 
night when burglars were frightened away 
by the halt in front of the store of a party 
of merrymakers. The burglars had forced 
open a window in the rear of the store and 
two had crawled in through this narrow 
opening, leaving a third man on watch out- 
side. They had started to ransack the show- 
cases when the merrymakers for some rea- 
son halted in front of the store. The “look- 
out” signalled his companions and they fled 
with only about $50 worth of goods. De- 
tectives believed the gang had planned to 
“clean out” the store but were frightened 
away before they had touched the safe or the 
more valuable goods in the showcases. 
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MASTERPIECES of the ART of CLOCKMAKING 





Bronze Metal Tambour Clock 





Just a few examples of the extensive 
line of 8-day, High-grade, World 
Renowned, Chelsea Clocks. 

Cost more than others, 

BUT 
The Value is there. 


On sale by Highest-class Jewelers 


CHELSEA CLOCK CO. 
(Established 1897) 
10 STATE STREET BOSTON, MASS. 


Louis XVI Clock 
Bronze Metal Cases 


GIFTS THAT LAST— 
CAN BE HANDED DOWN AS HEIRLOOMS 


METAL CASES FINISHED TO ORDER AS DESIRED 


SHIP’S BELL MANTEL 
YACHT BOUDOIR 
BANJO DESK, AUTO & 
WALL AEROPLANE 





Banjo Clock 
Beautifully Decorated 
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Yacht Wheel Ship’s Bell Clock Clock and Barometer Desk Set “Commander” Ship’s Bell Clock 
(Also Without Base) : (Also Clock Sold Separately) 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JeEweELers’ CirRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 








nection with their business. 











“Dealer-Helps” for the Jeweler 





Progressive Jeweler Tells What They Should Be 


Written Expressly for The Jewelers’ Circular 




















MANUFACTURERS of jewelry mer- 


chandise can greatly improve the type 


‘of “dealer-helps” they are issuing to the re- 
tail trade. These “helps” indicate_a lively 
interest on the part of the manufacturer in 
his retail client and are a demonstration of 
his entire good faith in the value of co-op- 
erative advertising. However, many manu- 
facturers have come to look upon the dis- 
tribution of thousands of letter-stuffers, 
counter-cards and window set-ups as perhaps 
a woeful waste of money. 

I have known advertising departments of 
jewelry manufacturers who refused point- 
blank to furnish letter enclosures to their 
retailers. Others make a flat charge per 
thousand for these enclosures—and are not 
very anxious to do any enclosure business 
even at that rate. Inquiry has revealed that 
these manufacturers have become “soured” 
at what they consider almost criminal waste- 
fulness of these enclosures by the dealers 
who received them gratis. 

Fortunately the day of criminal waste of 
free advertising matter—if it is any good at 
all—is passing, alang with the policy of “We 
don’t have to advertise.” The retail jeweler 
is learning at great cost that, to hold or en- 
large his business, he has got to go after it. 
And most of these retail jewelers—facing the 
problem of advertising—are like the little 
boys lost in the woods—“What will we do 
now?” They grasp eagerly at any straw of 
advice or help thrown to them—as witness 
some of the execrable advertising “services” 
that are being sold to them at a nice round 
sum. The jeweler is showing symptoms of 
convalescence in a business way. His wild 
search for advertising evidences his con- 
sciousness of a vital need in his business. 

There could be no better time than now 
for the jewelry manufacturer to register a 
distinct “hit” by meeting this need for his 
customers. No one man can sit back in a 
swivel chair and give out the last word on 
what a “dealer-help” should be. But we 
who have spent years in the retail end of 
the business certainly are qualified to ad- 
vance some fundamental suggestions as to 


what we would like to send out in the mail. 
Some manufacturers and trade journals— 
notably THE JEWELERS’ CriRCULAR—have 
made a real, coristructive effort to find out 
just what sort of “dealer-helps” would. sat- 
isfy most jewelers. Their efforts have been 
extremely valuable—both to themselves and 
to the jewelers they sought to aid. | 

But there is more and more a tendency 
to turn the function of dealer-help creation 
over to organized advertising agencies. As 
a rule this is a very wise step, because these 
agencies possess the knack of turning out 
cozy that is bright, convincing and to the 
point. But they so often miss entirely the 
dealer’s viewpoint. They do this in several 
ways: 

First. In centering the limelight of 
their enclosure copy too strongly and 
exclusively on the manufacturer’s 
name, trade-mark, his excellence and 
other qualities, or in inferentially be- 
littling other lines that may compete 
with the article featured. 

Second. In failing to make the 
mailing piece seem to be the dealer’s 
—instead of the manufacturer’s. 

Third. Errors in sizing or weight 
of enclosure. 

Fourth. Advertising pieces  de- 
signed to be mailed individually (not 
as enclosures). 

Fifth, No harmonious provision 
made for dealer’s imprint on en- 
closure. 


While there are other objectionable fea- 
tures, from the dealer’s viewpoint, to be en- 
countered in various mailing enclosures fur- 
nished him from manufacturers, those out- 
lined above are the principal ones, as I have 
encountered them. 

Regarding the first objection itemized— 
too much “me” and too little “you”—this 
error is one most generally made. No doubt 
it is a natural one, but it causes many jewel- 
ers to hesitate before enclosing such mailing 
pieces with his monthly statements. I have 
before me a handsome enclosure of 12 pages, 


ordinary envelope size, in which this mistake 
is glaringly presented ta, view. The en- 
closure is titled, “——’s#iso-and-so,” which 
immediately stamps it asia manufacturer’s 
mailing piece, with the déaler’s name im- 
printed. The jewelry customer who gets it 
knows immediately that his jewelet-adid not 
have it printed for himself. How much 
more valuable would have been such an en- 
closures, and how much more pleasing to 
the jeweler, if it had been titled: 





Correct Suggestions 
in Men’s Jewelry 
from 


Here could be imprinted the name of 
the jeweler sending out the enclosure. 


By this one-little master-stroke, the manu- 
jacturer weuld have given thé enclesure the 
appearance of haxing been gdetten up en- 
tirely by and exclusively for whatever retail 
jeweler sent it out. And this added prestige 
could have been g@ined without the least 
sacrifice*in the ‘séllifg power of the booklet 
itselfs I cam almost imagine a jeweler’s 
mouth watering upon receipt of a quantity of 
such booklets, with his name imprinted in 
the position designated in the box above. 

The same booklet under discussion has the 
manufacturer’s name four times on page 2, 
and 10 times on page 3. It appears twice 
in the copy on page 4, in addition to being 
imprinted on a gift box illustrated on that 
page; one in large letters at the top of 
page 5, and twice at the bottom of the same 
page, and so on, throughout the enclosure. 
No doubt the manufacturer was well pleased 
when his advertising agency delivered this 
hatch of enclosures to him. His name lit- 
erally stuck out all over. them. He just 
didn’t get the dealer’s viewpoint, that’s all. 
Any dealer to whom he might send these 
enclosures probably is handling several com- 
peting lines of the same merchandise. While 
the dealer doesn’t object to the manufacturer 
featuring his trade-mark or name on en- 
closures he furnishes gratis to the dealer, 
the dealer doesn’t like that goods played up 
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* ae and Canterbury 
2-Chime DeLuxe Model 10 
Raised Numeral Dial. 


Picture the increased selling possibilities that these 
added features lend to this already deservedly-popular line! 

Finest Mahogany cases. DeLuxe Model 10. Pendulum 
movement. Westminster and Canterbury Chimes on 6 
Chimetone Rods. Raised numeral dial. 

Herschede Clocks are dependable. In every detail they 





No. 2015. Chime reflect the highest degree of quality. Built completely under 
Height 1034”, Length 2114”, Dial 7” our own supervision in our own modern plant. 
: 20): ee ee : 
List $92.00; Suggested Resale $80.00 = Herschede Clocks pay you a higher 


margin of profit, also. Prove this by 
comparing prices. 


"e Herschede 
Hall Clock Co. 


Cincinnati, Ohio 


New York Salesroom: 
586 Fifth Ave. 
Robt. E. Wilkes, Mer. 
Pacific Coast Representatives: 













Westminster and Canterbury 
Chimes on 6 Chimetone 
Rods. 

‘Finest Mahogany Cases. 


No. 2019. Chime No. 2029. Chime A, I, Hall & Bon, Ine. 
Height 1034”, Length 2114”, Dial 7” Height 12”, Length 2174”, Dial 7” pases ap Paine Gah Moores. 
List $84.00; Suggested Resale $73.00 List $104.00; Suggested Resale $90.00 mss" mately 10% Higher. 











The Electric Needle 
for resetting pallet and roller 
jewels, heat where needed, on or 
off almost instantly. 
The Bracelet Watch 
a helps you to locate stops, the 
mbest value you ever bought at 
meny price. 
Together only 50 cents. 
C. Culman, 18 Dewey Court, 
Honolulu, T. H. 


GENUINE, NATURAL ELK TEETH 


UNMOUNTED 


of every description at lowest wholesale prices. 
Sent on selection to well rated manufacturing 
jewelers. 

Also teeth of the smail species of European 
Elk called Fallow Deer, for small work. 


PRECIOUS STONES 


Fine quality, well cut, Amethyst, Aquamarine, 

Garnet, Topaz, Tourmaline, Sapphire, Morganite, 5 

etc. Leading Synthetics in first class Rubies, all bs 4 

colors of Sapphires, Alexandrite, Hyacinth, etc. t. Louis Watchmaking School 

A large line of dimension Cabochon, Semi-Precious ESTABLISHED OVER THIRTY YEARS 

Stones for the jeweler, such as Scenic Moss Agate, If you really knew how thoroughly we prepare 
you to fill a good position in a first class Jewelry 























Carnelian, Bloodstone, Amethyst quartz, Moon- y 
stone, Malachite, Lapis, Thompsonite, Turquoise Store, you would come to see us at once, and 
of Matrix, Clean and Scarabs, Opal, Chrysoprase, learn the practical work as must be done in a 
Jade, Cameos, etc. first class Jewelry Store. 
? Gem Material, in rough and sliced, for cutters, in Write for our Catalog at once. — 
precious and semi-precious stones. St. Louis Watchmaking School, St. Louis, Mo. 
Send for price list— above sent on memo, on cust terms, to Jewelers and lapidaries. 
—_ , — , THE BUYERS’ DIRECTORY 


L. W. STILWELL, Importer, Deadwood, So. Dak.  cghtice $1.00 ot 
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THE MOST CONVENIENT MAGNIFIER Fairchild & Company, Inc. 














THE MILWAUKEE LOUPE 
Kor. Engravers, waiateh 49 EAST 21st STREET 
i tilies. or tor one NEW YORK CITY 
one oe anger access We Are Manulecturing 
to a magnifying glass. | 
“4 you are wearing Pencils and Kindred Articles in Gold and Silver in New and 
a oe, oe Exclusive Designs, and the ‘Fairchild’’ Gold Pens 


have a convenient and 
practical loupe (either 
single or double), fitted 
to your spectacle frame. 
The hinged joint of the 
loupe arm is fastened 
securely to any spectacle 
frame, nose bridge, or at 
the temple (end piece. 
When needed, it is ready to be conveniently brought down into position 
ready 4 ee “4 ordering specify power of lens desired. 
Loupe $3.50 Net. Double Loupe $5.50 Net. 


THE. "MILWAUKEE OPTICAL MFG. CO. 


Milwaukee Optical Mfg. Co. Building 
424 Jackson Street, Milwaukee, Wis. Pat. Feb. 20, 1917 














The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. May 25, 1920 
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as if it were the only thing on the market 
worth while. 

These remarks cover largely the first and 
second objections itemized above. As to the 
third objection, several rather serious mis- 
takes may be cited. Some manufacturers 
make the grievous error of issuing enclosure 
circulars or mailing pieces that will not fit 
into the ordinary mailing envelope—6™% 
inches long. Such enclosures are usually a 
total loss when delivered to the retail jewel- 
er who is expected to send them out. If it 
is the manufacturer’s idea that the jeweler 
will mail these out as a special mailing, he is 
very wrong—mostly. For such a mailing 
special envelopes will be necessary. As the 
piece could be very well mailed out alone, 
a letter is needed. This calls for an outlay 
of letterheads, envelopes, stamps, multi- 
graphing, enclosing, tucking and sealing—a 
list of expenses the jeweler probably will 
not feel inclined to incur, especially when, 
after all is said and done, this individual 
mailing only advertises the Blank Mfg. Co.’s 
products to the exclusion of other lines the 
jeweler may be carrying profitably. 

Another error often made by manufac- 
turers in the enclosures furnished to jewel- 
ers is in the matter of the weight of the 
mailing piece. Uncle Sam is very particular 
about the weight he carries in two-cent- 
stamped letters. So if the enclosure is of 
such weight that it will not “ride” with the 
dealer's monthly statement to his customer, 
and his return envelope, all for two cents, 
the mailing piece is simply out of luck—it 
just does not go out. I have before ‘me a 
handsome mail enclosure from a manufac- 
turer wherein its weight precludes it from 
being enclosed with regularly monthly state- 
ments. If it were enclosed with the state- 
ment and return envelope, the letter would 
be overweight, and an extra two-cent stamp 
would be required to carry it. Where a 
jeweler has a monthly statement mailing of 
2,000, you can hardly figure on his spending 
another $40 just to send out an advertise- 
ment of a line he is not very enthusiastic 
over, anyhow. 

The enclosure under discussion could have 
been made mailable if a little intelligent fore- 
thought had been used by the man or or- 
ganization planning it. The same copy and 
illustrations, printed on a lighter paper, 
would have “ridden” nicely for the jeweler’s 
two cents. And it would have been a neater- 
looking job, too. It is at such junctures as 
this that the paper man should be called in 
for advice. Before any mailing enclosure 
is printed, a “dummy” of it should be made 
up to determine its weight, bearing in mind 
the purposes for which the enclosure is in- 
tended. Sometimes a jeweler can get around 
an overweight enclosure by having it 
trimmed along the edges, but this is a costly, 
bothersome necessity, and few jewelers will 
think of it. And, too, most jewelers never 
think about the enclosure until it is ready 
to be mailed, and then it’s too late to have 
to “tinker” with it. 

Under the heading of Objection No. 4 
comes all those special pieces, of odd and 
unusual sizes, often furnished, at great cost 
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to the manufacturer, with matched envelopes. 
The jeweler who receives such mailing pieces 
iinds that he has to get up a list for this 
mailing, has to write a special letter to en- 
close with it, buy stamps for the whole mail- 
ing and go to the other mailing expenses 
necessitated. This requires time, thought, 
action and money—a series of factors not 
often forthcoming in the ordinary retail 
jewelry establishment. As a consequence, 
this valuable material (and such special 
pieces usually are above the ordinary in cost) 
becomes waste in the jewelry store. The 
jeweler decides he will send it out some day, 
but puts it off from day to day, week to 
week, and eventually it accumulates in the 
scrap-bags in the basement. 

And that’s where many jewelry manufac- 
turers get the idea that the retail jeweler 
should pay for his enclosures—to make him 
value them and not throw them away. 

Under the heading of Objection No. 5 
can be classed many enclosures furnished by 
the manufacturers. Foresight in planning 
has been lacking in the make-up of these 
otherwise commendable pieces. Usually a 
“box” is provided somewhere on or in the 
enclosure in which the dealer’s name can be 
imprinted. Such “box” arrangements im- 
mediately stamp the enclosure as a syndicate 
“imprinted” piece, just as a one-and-a-half- 
cent stamp or inked-stamp indicia often 
brands a third-class letter as of an adver- 
tising nature—fit only for the waste-basket. 

A mailing enclosure for the retail jeweler 
should have provisions for his imprint only 
on the face of it. It should not be on the 
back nor inside. The manufacturer should 
have the dealer’s name printed on it by the 
printer who turned out the enclosure. It 
should not be sent blank to the dealer to do 
his own imprinting. If it is so sent, the 
dealer is most likely to let the enclosures go 
to waste, rather than go to the trouble and 
expense of imprinting his name; or he may 
call in some printer and hammer him down 
to the lowest possible price for imprinting 
his name—getting, in consequence, a “botch” 
job, or he may even resort to that most hor- 
rible of horrible imprints—the red-inked 
rubber stamp! 


The original printer not only should im- 
print all dealers’ names, but he should print 
them in exactly harmonizing type with the 
other printing on the front cover. If the 
other printing is in colors, the dealer’s im- 
print should be in the same color effect. Do 
we not strain every muscle to get the fill-in 
of our multigraphed letters exactly matched 
to the body-type of the letter? Why? So 
the recipient may feel that he is receiving a 
letter individually and exclusively typed to 
him. Why should not the dealer expect the 
same treatment from the manufacturer from 
whom he buys? And why should not the 
jewelry consumer-customer expect his retail 
jeweler to get up an enclosure all his own? 
The extra effort adds prestige all down the 
line. And it’s worth the extra cost, too. 

Advertising enclosures, like any other ad- 
vertising, are valuable only in the ratio of 
their distribution. If the enclosures do not 
vet into the hands of the public which buys 
jewelry, their message is wasted. The best 
way to get them in the hands of the public 
is to meet every demand that the retail 
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jeweler makes—for he is the man who sends 
them out. And do not forget, Mr. Jewelry 
Manufacturer, that the enclosures you send 
to your jewelers find their way into the 
hands of the choicest list of persons it is 
possible to find. They are sent to thousands 
of persons who are buying jewelry—who 
have charge accounts and are worth while 
cultivating. 

My idea of the perfect advertising enclos- 
ure would be about like this: 

It would fit nicely into the ordinary 
six-and-a-half-inch envelope. 

Would have the dealer’s imprint in 
type harmonizing with the title of the 
enclosure. 

The dealer imprint would be worked 
out in the same color scheme as the 
enclosure, and would fit in as a part 
of the enclosure’s title, thus: 


*“4 New Idea in Men’s 
Belts 
AT JONES JEWELRY CO.’S”’ 


The enclosure would be printed on 
paper that would allow of its being 
carried with other matter the jeweler 
would want to send in the letter. 

Prices (based upon the standard 
mark-up of reputable jewelry_ stores) 
would be shown under the items illus- 
trated. 

If possible, some items in a jewel- 
er’s line, other than the ones expréss- 
ly advertised in the folder would be 
shown. (For instance, an enclosure 
advertising cuff links could mention 
other men’s dress accessories which 
jewelers carry—or perhaps give a 
schedule of the proper jewelry ap- 
pointments the well-dressed man 
should wear. This would make a 
big hit with jewelers distributing such 
enclosures ). 

The enclosure should have a para- 
graph or two stating the jeweler 
would handle mail orders on items 
advertised. Many customers who re- 
ceive such enclosures live out of town 
and might want to order by mail. 

The enclosure should, too, where 
possible, illustrate some “special” val- 
ue item as a leader. For instance, if 
the enclosure advertises some brand 
of silver or silver plate tableware, 
why couldn’t the manufacturer get the 
jeweler to put in a small line of spec- 
ial ice-tea spoons, a bread tray or 
some other item that could be featured 
in the folder as a special value. Jewel- . 
ers like “specials,” and it is just such 
cooperation as this that helps him to 
merchandise his stock. The adver- 
tised line of flatware wouldn’t suffer 
at all because of the “special” fea- 
tured—in fact the manufacturer would 
be just that much ahead on sales. 

Enclosures should be seasonable, as 
near as_ possible Manufacturers 
would plan them so that they can fea- 
ture seasonable articles in spring, 
summer, fall and winter. Such. spe- 
cial planning will insure a larger dis- 
tribution of enclosures, because it. is 
giving the jeweler what he wants. 

(To be continued) 
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Remodeling Old Wedding Rings a 
Profitable Business 





Written Expressly for The Jewelers’ Circular 




















THE jeweler should allow no chance for 
increasing his business to escape him. 
There are so many encroachments on his 
legitimate business from outside sources 
that every opportunity for increasing his 
sales should be taken advantage of within 
his own established line of business. 

The remodeling of old-fashioned yellow 
gold wedding rings is not only profitable 
in itself, but leads to other business that 
will prove equally profitable. Unlike the 
remodeling of other old-fashioned jewelry 
the jeweler is not called upon to have special 
designs prepared for modernizing the wed- 
ding ring. By co-operating with manufac- 
turers who specialize in remodeling wedding 
rings the jeweler will have no trouble in 
connection with the work. It is only neces- 
sary to have samples of standardized de- 
signs that the manufacturer can supply. 

Every married woman in his community 
who has been married over five or six years 
is a potential customer. Previous to this 
time very few decorated wedding rings 
were sold, and while millions of wedding 
rings have been remodeled there are millions 
more that are yet to be done. 

Having arranged with his manufacturing 
jeweler to do the work for him it only 
remains to secure the business. It may be 
mentioned here that there are firms prepared 
to give quick service, some being able to 
remodel rings within a day or two after 
their receipt. It is not advisable for the 
jeweler to inform his customers that he 
does not do the work himself, nor that he 
has to send them out of town for the 
purpose. 

As before stated, every woman who was 
married with the old-fashioned yellow band 
is a potential customer, but it will prove 
no easy task to convince all of these of the 
desirability of having the ring modernized. 
There are enough of them, however, who 
have modern ideas and who are desirous of 
having their jewelry modernized to provide 
a source of increased revenue for the 
jeweler. 

The campaign planned by the jeweler for 
getting customers for remodeling wedding 
rings should take into consideration all the 
phases of the conditions facing the jeweler. 
It may be divided into two parts, as follows: 

I. Securing lists of prospects. 

II. Educating these prospects to the de- 
sirability of having the rings remodeled. 

The lists of prospects may be subdivided 
into two classes. One list should contain 
the names of women (and pertinent infor- 
mation that has a bearing on each prospect 
in connection with the conditions, favorable 
and otherwise, in reference to the proposed 
remodeling of the ring) who is known to 
still have her wedding ring in the form of 
the old-fashioned yellow band. The other 
class may contain names of all married 
women who are believed to still retain the 


original plain yellow wedding ring. As 
soon as the prospects in the second class are 
known to be in fact wearing yellow bands 
they should be transferred to the first class. 

The object of dividing prospects into 
actual known possibilities and those only be- 
lieved to be such can easily be understood. 
The first class may be approached in a more 
personal manner than the second. With the 
second class of prospects the advertising and 
sales literature will of necessity have to be 
less personal and more general in tone. 

The jeweler can in a very few months 
secure a fairly large list of prospects of the 
first class. ‘This list may be added to daily 
by the simple process of observation. Every 
salesman should be instructed to observe the 
wedding ring and to secure the name and 
address of every customer wearing plain 
yellow bands. 

For his lists in the second class he may 
include all married women who have been 
married a few years—and this list should 
include these names until they are transferred 
to the list of the first class, or are proved 
to possess modern rings. 

Lists of prospects are valueless unless the 
jeweler uses them intelligently. A campaign 
of any kind must have definite plans to prove 
successful. It is suggested that the cam- 
paign include a monthly letter to all in the 
first class of prospects, and at least one 
general advertisement a month explaining 
the desirability of having old rings modern- 
ized. In this advertisement every objection 
that is usually raised should be answered. 

Every opportunity to make a_ personal 
demonstration to potential customers should 


be accepted as a sales opportunity. Cus- 
tomers wearing yellow bands are good 
prospects, and the demonstration is a 


powerful influence in effecting sales. 

In making the demonstration the jeweler 
should show his prospect the various 
decorated designs in which the ring may 
be remodeled. At the same time he should 
give reasons why the old ring should be 
modernized. These are generally as follows: 

1.. The modern ring harmonizes with 
modern dress. 

2. It harmonizes especially with modern 
finger jewelry. 

3. Every woman has pride in her adoption 
of modern ideas. 

4. Every woman, above all, desires to be 
“in style.” 

These ideas should also be made prominent 
in the newspaper advertising and in the mail 
advertising. 

It will be found that there is a decided 
element of sentiment against any change of 
the wedding band among a large majority of 
married women, but this should not deter the 
jeweler from prosecuting his campaign. He 
should take the stand that he is doing the 
customer a good service by inducing her to 
have the change made. 
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It should be pointed out that remodeling 
the ring does not make the ring new, that in 
fact the original ring, around which so 
much sentiment lingers, remains the same 
ring, but is modernized and decorated to 
harmonize with modern jewelry and 
fashions in dress. The customer may even 
then object, and remark: 

“But my husband selected a plain band and 
I do not like to have it changed.” The 
answer to this objection should be: “That 
is true, but if he was selecting the ring 
today he would not choose a plain band but 
ithe newer type.” The customer will have 
to admit this or prove her husband to be 
a back number. The fact that the interior 
of the ring and any engraved inscription 
therein will remain should also be empha- 
sized. 

The campaign should go farther afield 
than with the married woman. The hus- 
bands and the children may be enlisted as 
allies of the jeweler in his plan to secure 
this business. The wedding anniversary and 
Christmas gift season are good times to 
cultivate this field. Often the influence of 
the children, and especially of the daughters, 
is a deciding factor in having the ring 
modernized. 

The business of remodeling wedding 
rings is limited only by the size of the com- 
munity, and the jeweler who does not go 
after this business systematically is losing 
a good opportunity for increased sales 
volume. Every ring modernized in the 
community makes it easier to secure more 
business, but the longer the remodeling is 
put off the harder it is to create business in 
this way. 





Urges Letter Writers to Sign Their 
Names 





SHARPSBURG, Pa., July 28, 1926. 
Editor, THe JEWELERS’ CIRCULAR: 

Dear Sir:—In the issue of June 30, you 
publish an article headed “Misstatements 
About Watches,” contributed by “A Hard 
Working Watchmaker.” Mr. A. H. W. W. 
refers to extravagant recommendations and 
guarantees, stressing particularly the “guar- 
antee” to a wrist watch. He mentions the 
impossibilities connected with making good 
the guarantees (save the mark) and rather 
“has it in” for the seller. 

I wish to approve of A. H. W. W.’s 
article except the signature “A Hard Work- 
ing Watchmaker.” A man who has as clear 
an understanding of the matter considered 
ought to have courage enough to attach his 
name; if he does not have that courage he 
is in the same class with the salesman who 
is afraid to mention the fact that watches, 
with the rough usage: they receive both in 
the pocket and on the wrist necessarily have 
to be looked after and re-conditioned. Buy- 
ing a high-priced precision watch does not 
lessen the prospect of maintenance cost. 
Most of the jewelers who sell watches and 
“get the watchmaker in wrong,” are men 
who worked at the bench themselves when 
cleaning, mainsprings, jewels, etc., were 
regularly priced at $1.00 each with the extra 
competition of the price cutter who did such 
jobs for 50 cents each and 35 cents each 
was not a rare sign. They were usually re- 
inforced with the statement: “all work fully 





(Continued on page 109) 
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What I See in the Jewelry Business 





Address of B. F. Freeman, Jr., Before the Convention of Georgia Retail Jewelers’ Asscciation 














HAVE been asked to make some remarks 
on “What I see in the Jewelry Business.” 
My viewpoint is a different one from that 
which many of you hold. It is not my honor 
to be able to recount the long years of serv- 
ice which many of you have given to our 
profession, and my remarks must be neces- 
sarily based on a survey of the future, rather 
than a resumé of the past. Upon looking 
into the future of the jewelry business, I see 
many factors which may well be considered 
as causes for apprehension and even dis- 
couragement, but I also see those which are 
most encouraging and pleasant. 

In order that the pleasant side may seem 
brighter by comparison, it may be well to 
speak first of the negative side of the ques- 
tion or problem. I see first in the jewelry 
business the most stagnant organization in 
the world of commerce, one in which the 
most obsolete conventions are adhered to, 
one in which there remain practices of the 
crudest nature, one in which yokes are tol- 
erated which have long ago been cast aside 
by those in other life occupations. Why is 
it that we must be forced to give with a $40 
watch a warranty much more rigid and ex- 
acting than that of a $5,000 automobile? The 
owner of such an automobile cheerfully and 
expectantly pays large sums for its upkeep 
for a long period starting a few weeks after 
its purchase, yet the owner of the watch 
which costs $40 expects it to be a free 
boarder at his jeweler’s watchmaker’s desk 
for years and years, despite abuse and care- 
less maintenance. I dare say that hundreds 
of thousands of dollars are annually lost to 
the jewelers because of their liberality in 
making adjustments. In this respect the 
jeweler is the most imposed on man in busi- 
ness, yet in a similar manner to the automo- 
bile dealers and clothing merchants he could 
in a short time educate the public to treat 
him with some degree of tolerance. If we 
cannot do this, then we as a class of mer- 
chants are inferior to those who have al- 
ready shown their ability to do so, and this 
I am quite unwilling to admit. Let us as- 
sert our independence of these oppressive 
obligations and customs, and instead of 
thinking less of us, the public will think 
more, 

Another evil which confronts the jeweler 
is the suspicion with which the public often 
views him. “He is regarded as a person who 
has his customer at a peculiar disadvantage, 
for he knows what he is selling and his cus- 
tomers seldom know what they are buying. 
It is not like buying potatoes or cloth. Since 
early times the poor jeweler has been put in 
the class of the mystic, the alchemist, and 
in some instances the devil himself. One 
of the chief problems which offers itself’ to 
the jeweler for solution is that of inspiring 
confidence in his wares, not simply in his 
Particular integrity, but in the integrity of 
the jewelry business as a whole. I know of 
no better means of so doing than in the 
hearty support of our national advertising 
campaign, and I want to say here that this 


campaign could do well if instead of adver- 
tising the wares of the jeweler, his dia- 
monds, and his silverware and his watches, 
it would advertise the jeweler himself, as a 
friend and counselor to the public. Until the 
jewelers, with dominance and will, can force 
from the public a confidence which is en- 
joyed by the bankers, they cannot hope to 
attain their pinnacle of success. 

Third, I see among the jewelers a satis- 
faction with a margin of profit far too small. 
For some reason we seem content to make 
a living from one year to the next, while 
clothing merchants, furniture dealers, even 
garage owners and others engaged in legiti- 
mate lines of business, are getting rich. We 
jewelers must cease to be the mere pawn of 
manufacturers, and the outlet for their 
wares, if we are ever to attain any marked 
degree of well being. Jewelry, silverware 
and watch manufacturers grow, expand and 
prosper, while the retail jewelers content- 
edly gnaw with pathetic gratitude those piti- 
ful crusts which are accorded them. Show 
me a man who ever got rich in the jewelry 
business, without outside investments or en- 
terprises.. This is the rarest sight in the 
industry. There should be made an 18k 
bust of every man who ever got rich in the 
jewelry business, and this mounted in the 
hall of fame, with proper military, naval, 
civil, diplomatic and _ ecclesiastical cere- 
monies. A prominent furniture dealer in 
Atlanta whose firm is noted for its sensible 
prices recently informed me that every piece 
in his store was marked. up 100 per cent. 
Compare the wages this man pays for medi- 
ecre salesmen, truck drivers and rug-beaters 
to the prices we must pay for skilled watch- 
makers and engravers, and salesmen whose 
integrity and honor demands a high pre- 
mium. Compare, if the comparison is not 
too odious, his other expenses with our own. 
Then compare his 100 per cent. profit with 
our meagre margin. There is no mystery 
attached to our comparative poverty—the 
plain facts show it. 

So much for the negative side. Happily, 
the conditions which I have recited admit of 
correction, without one single exception. In 
this very fact lies one of the most grateful 
inspirations of our business. To be accorded 
the pleasure of founding our ancient and 
honorable profession upon the very highest 
stratum of business society is a privilege 
which I feel confident the younger jewelers 
will seize. So I see in the jewelry business 
this golden opportunity which is not a mere 
pot of gold at the end of the rainbow, nor 
a tantalizing mirage, nor a fanciful dream, 
but an accessible ana tangible possibility 
which is within our immediate grasp if we 
only will take hold. I see in the jewelry 
business an opportunity to make money hon- 
orably and legitimately for establishing cir- 
cumstances of comfort and independence, 
and for insuring a life of reasonable ease 
and pleasur2. This is not a selfish ideal, but 
a highly ethical one, and one which I am 
sure appeals to us all. 
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I see in the jewelry business an oppor- 
tunity for service to civilization and to sci- 
ence. As jewelers you are the purveyors of 
one commodity more precious than your dia- 
monds, the loss of which would immediately 
throw our entire structure into chaos. As 
sellers of watches, you are purveyors of this 
commodity, Time. As watchmakers you are 
the guardians of this priceless factor. It 
therefore is fitting that we should try to sell 
only the best watches; and to do our watch- 
work well. I only mention this in passing 
to focus your attention for a moment on 
yourselves, and to make you realize your 
real worth to the. world. 

I see in the jewelry business a wonderful 
opportunity for young ‘men, and I assure 
you that if I did not see this I would not 
now be engaged in it. Do not forget, that it 
is to the young jewelers that must fall the 
responsibility of your very own business. 
Do not fail to take this into account when 
dealing with young men in your store. 

And last, but by no means least, I see 
in the jewelry business an opportunity for 
self-improvement. We cannot associate 
constantly with articles of refinement with- 
out feeling their influence. Such association 


continued throughout life is certain to be! 


manifested in our thoughts and deeds, and I 


cannot contemplate a more delightful sur- | 


rounding than that which we enjoy, or 
should enjoy, in the jewelry business. Get 
acquainted with your wares. Do not be 
content that a watch has 17 jewels, or that 
a piece of jewelry is 14k, or that a piece 
of silver is of a certain pattern. Study the 
intracacies of your stock, and to you will. 
be revealed rare beauties unseen by many. 
Become acquainted with the things you sell, ; 
be interested, even enthusiastic, and your 
life will, I assure you, undergo a perceptible | 
change. Take your business in hand as a} 
friend and a kindly master, and your re- 
ward will exceed your expectations. 





{ 
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(Continued from page 108) 
guaranteed.” Most of these old-timers had 
an ingrown fear of their customers, who 
were inclined to intimate that Jones or 
Smith across the street or in the next block 
would work cheaper and give a longer guar- 
antee. Of course, said Jones or Smith, was 
invariably the worst rascal in town and 
ought not to be trusted by anyone, but the 
Old-Timer was invariably afraid the once- 
a-year customer would go to the “rascal” 
with his job or his trade. 

The fear of the Old-Timer persists as one 
of the qualities of a jeweler; quite useless, 
it is true, like the appendix which we still 
have and which causes many of us a lot of 
inconvenience. Physiologists tell us that the 
appendix is as useless an inheritance from 
remote ancestors as is the silly fear which 
tradespeople entertain, and which even 
shows itself in the attitude of “A Hard 
Working Watchmaker. 

Next time sign your name, brother, and 
your complaint will be more effective. What 
kept slavery in existence so long was the 
slave’s fear of losing his meal-ticket. 

With best wishes, 
A. C. Graut. 








~ 
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6 PROFESSOR JULSTAFF Says: ae 


The feller who sez that it’s hard to make 
people change their methods of doin’ 
things prob’ly hasn’t got the proposition 
they should change to. Folks change 
easily to the W. H. S. method of buyin’ 
watch repair material. 













is a conservative estimate of the amount you save when 
dealing with us on watch repair material. Just figure out 
what this will mean on a year’s supply of balance jewels, 
balance staffs, end stones, roller, plate or tram jewels, and 
other material! You gain in quality too. 


W.H. S. 


WATCH REPAIR MATERIAL 


“DIRECT FROM MAKER TO YOU” 




















! Write for Information | 


WALTHAM HOROLOGICAL SCHOOL, Waltham, (54) Mass. 
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The Horological Questionnaire 


Written Expressly for The Jewelers’ Circular by Lester B. Pratt 




















AuTHor’s NotE—Realizing that there is a scarc- 
ity of competent watchmakers employed or engaged 
in the jewelry business, this article is written 
at the request of the technical editor for the pur- 
pose of interesting the younger generation in the 
selection of watchmaking as an occupation. Among 
the mechanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, elim- 
inating the monotonous routine of many other lines. 
The watchmaker has invariably been honored as 
the highest exponent of human mechanical skill, 
and delicate precision instruments of every de- 
scription come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of ac- 
curate time pieces. ‘S*-'-tly speaking, the name 
“watchmaker” is 2 misnomer, as _ watch- 
making generally the manufacture of 
watch movements. MHo\.ever, the name, ‘“‘watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are “old 
stuff’? to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of July 7) 


Question.—Assuming we have all the 
teeth milled in the saws we are making, 
what is the most suitable method to follow 
im hardening them? 

Answer.—A thin saw or any thin piece of 
steel is usually very difficult to harden with- 
out distorting it. We may readily observe 
this if we take a saw blank, heat it red 
and plunge it into water. It makes no dif- 
ference how we heat such a thin piece or 
what position we hold it in when quenching ; 
the piece will usually be so badly distorted 
that we are unable to use it. If we perform 
the same experiment and quench the piece 
in oil, it will not be so badly distorted as it 
what position we hold it in when quenching, 
medium, but it will be distorted, even with 
this method. 

The most suitable method to follow in 
hardening such saws and cutters as we make 
is to place a number of them on a small 
bolt and lock them securely in position with 
a nut. For this purpose, we shall require a 
bolt made of soft steel, preferably a machine 


bolt with six-sided head and nut long 
enough to take the entire dozen saws we 
are making, and two washers one-quarter of 
an inch in length. The head of the bolt and 
the nut should be at least five-eighths of an 
inch in diameter, to fully enclose the saws. 
The bolt should be of such diameter to fit 
loosely in the arbor hole of the saws. We 
may not be able to find such a bolt in regu- 
lar stock, but we may turn the shank down 
to 3/16 and thread it and make a nut to fit. 
We may also make two washers for use as 
fillers as required. The inside of the bolt 
head and the nut should be turned smooth 
and flat so that the saws will not be dis- 
torted when they are clamped in place. 

Assuming that we have the bolt and nut 
at hand, we may place all of the saws on 
the bolt with the teeth all in line, just as 
they were when we finished the milling 
operation. Then the nut is applied and the 
lot securely locked in place. 


Question.—What is the most suitable 
method of heating pieces when we wish to 
harden them? 

ANSWER.—It will be observed that if we 
attempt to heat such a piece of metal (we 
must consider this lot of saws and the bolt 
as one piece of metal in this case) with an 
ordinary blow-pipe, we shall obtain very 
irregular heating as the point of contact 
with the flame will be hotter than the oppo- 
site side. Furthermore, it is not good prac- 
tice to apply the flame directly to the surface 
of fine steel. 

The most suitable method of heating the 
piece is to place it in a clean crucible in the 
furnace. We use the small furnace such as 
a jeweler uses for melting gold or silver. 
With this method, we may quickly heat the 
piece uniformly throughout. A muffle fur- 
nace is still better for this purpose, but is 
not as available as the regular melting fur- 
nace. The piece should be heated to a full 
cherry red and we should be very careful 
not to allow any higher heat or the steel 
is quite liable to be ruined. This applies to 
Stub’s steel, which we should use for our 


saws and cutters, but certain brands of steel 
require to be heated to a white heat to ob- 
tain best results. 


QuesTion.—What is the most suitable 
quenching medium to use for hardening our 
lot of saws? - 

ANSWER.—We_ mentioned that water 
would distort a thin piece of steel to a 
greater extent than oil. Water also has the 
same effect on a thick bulky piece, although 
the effect is not as apparent as in the thin 
piece. Consequently, oil is quite preferable 
to use as a quenching medium for our pur- 
pose, and the best results are obtained with 
cottonseed oil. Cotton seed is put up for 
cooking purposes and obtained at any 
grocery store. Wesson oil is a very good 
brand. 

Assuming that we have a cup of such oil 
at hand and our piece of metal is ready to 
harden, we may plunge the piece lengthwise 
into the oil. It is advisable to have at least 
a pint of oil at hand to handle the piece 
properly. 

When hardening a piece of steel of this 
character, we should grasp the end of the 
bolt with a pair of tongs, which should be 
previously heated red, and when quenching 
we should move the piece around in the oil. 
The essential effect we wish is to harden 
the piece as quickly as possible, and it does 
not always suffice to simply throw the piece 
in the oil and let it cool “any old way.” 
Saws and cutters such as we use, seldom 
require having the temper drawn after they 
are oil-hardened. 

It sometimes happens that such a piece 
will not harden successfully. After it is re- 
moved from the oil, it should be tested at 
several points with a file to determine if it 
is actually hardened. The method is very 
good, and if results are not obtained at first, 
we must repeat the operation until we are 
able to harden it properly. 

Assuming that the piece is properly hard- 
ened, we may clean the saws to a certain 
extent before removing from the bolt. First, 
we will wash the piece in gasoline to remove 
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the oil, then we may use a fine steel brush light cut on the blanks all around. The full 


in the lathe and brush lightly lengthwise 
over the teeth of the saws. This will re- 
move most of the scale. Then we may re- 
move the saws from the bolt and place them 
in dilute hydrochloric acid for a few mo- 
ments, which will remove all of the scales 
and leave the saws a uniform gray color. 
Thin saws which are hardened in this man- 
ner will be in very good condition for mill- 
ing the slots in our pinion cutters. We can- 
not expect perfect saws from this method, 
but they will be found very good. If we 
wish a perfect saw for very accurate work, 
the saws must be hollow ground. In this 
class of work, the saws are ground true on 
each side and the edge is left slightly 
thicker than the center. With such saws a 
long, true slot may be milled in spindles, 
etc. We shall describe such grinding later 
on. 

QuEsTION.—Assuming that our saws are 
ready for use, how shall we proceed to use 
them for milling out the tooth spaces in our 
pinion cutters? 

ANSWER.—We shall require the saw and 
a 30° angle cutter for milling the tooth 
spaces in our pinion cutters. We will make 
the first cut with the saw and then follow 
this with the 30° angle cutter. 

The pinion cutters on which we produced 
the various forms of tooth curves should be 
placed on the arbor chuck. We may cut as 
many of the pinion cutters at one operation 
as our arbor chuck will conveniently hold. 
In a cutter of this type, we usually mill 15 
teeth. Previous to placing the arbor chuck 
in the lathe head, we shall place the index 
plate in position and set the index latch in 
the 15 circle of the plate. Then we may 
place the arbor chuck in the lathe head and 
secure it. Next, we shall place one of the 
saws in the arbor of the wheel-cutting at- 
tachment and mount the attachment in the 
slide rest. The arbor of the wheel-cutting 
attachment should be adjusted, so that the 
top surface of the saw is exactly radial with 
the lathe center, and we should observe that 
the attachment is upright. We do our cut- 
ting on the front of the blanks and the teeth 
of the saw should point toward the head of 
the lathe and should be fed in this direction 
also. 

With everything properly adjusted and 
the cutter blanks locked in position with the 
index latch, we may proceed to make a 
light cut through the blanks. The complete 
cut should be about one-sixteenth of an inch 
deep in the blanks, but we may not be able 
to make all this in one cutting. It is usually 
a better plan to make two or three cuts, 
then we do not run the risk of damaging 
the teeth of our saw. Still, with everything 
in good working order, it is quite possible 
to do the entire cutting at one operation, 
and, obviously, we may save much time by 
doing so. We make the 15 cuttings in the 
pinion blanks, then remove the saw from the 
arbor, but do not disturb the blanks. Now 
we may place the 30° angle cutter in posi- 
tion on the arbor of the wheel-cutting fix- 
ture. It will be remembered that we made 
two 30° angle cutters, one right hand one 
and one left hand, and in this case we shall 
use the cutter with teeth pointing toward 
the head of the lathe, the same as the saw 
we have just used. The top surface of the 
cutter should also be radial with the lathe 
cutter. We may now proceed to take a 





depth of the cut should be about one-six- 
teenth of an inch of the form of the pinion 
cutter on the outer end. 

Two or three cuttings may be required 
to attain this depth, as our 30° angle cutter 
is rather wide and more power is required 
to drive it than in the case of the saw. 
The essential thing to observe in making 
the pinion cutter is to leave sufficient stock 
to make a substantial tooth, and at the same 
time remove enough stock to provide ample 
chip clearance. 

QuESTION.—Assuming that we have all of 
the tooth spaces milled in our pinion cutters, 
how shall we proceed to finish them so they 
will be suitable for wheel and pinion cut- 
ting? 

ANSWER.—We may harden the cutters in 
the same manner as described for hardening 
the saws, remove the scale with scratch 
brush and acid. Next, they should be lapped 
smooth on each side. The lapping should 
be very carefully done and we should re- 
move no more stock than is necessary to 
leave each side perfectly flat. We must also 
gauge them with the micrometer caliper to 
determine if they are of uniform thickness 
throughout, and this is very essential if we 
wish to produce a perfect cutter. 

The final lapping should be done with oil 
stone powder and oil applied to a smooth, 
cast iron lapping plate, and the cutter should 
be rubbed on the lap with short circular 


motions. 
(To be continued) 





Recognition of the Sun Compass 





RIENDS of the late Charles D. Wood- 

ward, the Providence watchmaker who 
died last December, believe that the original 
idea of a “sun compass,” such as Lieutenant 
Commander Richard E. Byrd used recently 
in his North Pole flight, was developed by 
Mr. Woodward more than 10 years ago. The 
dispatches of Lieut. Byrd’s achievement gave 
no detailed description of the instrument 
which permitted him to lay his course to the 
pole and back, but those who are familiar 
with the models of the Woodward device 
think that it was undoubtedly the pioneer 
instrument of its kind. 

An explanation of the operation of Wood- 
ward’s Nayigator, as it is called, helps to 
make more clear the means by which Byrd 
was able to determine not only when he 
reached his objective, but also how to follow 
his course back to the point from which he 
started. Friends of the inventor point out 
that the instrument was designed primarily 
for use in airplanes, although the patents 
were granted in 1916, when aviation was in 
its early stages. However, it may also be 
used with good results by ship captains. Such 
instruments, together with the recently de- 
vised methods of guiding vessel by radio, 
represent steps in the progress of navigation 
which threaten to do much of the work for- 
merly done by the compass. The needle 
which points toward the magnetic pole seems 
to be going out of use for all purposes, ex- 
cept as a guide for Boy Scout hikes, says 
the Providence Sunday Journal. 

The common compass is regarded as being 
of no practical value to aviators except when 
their planes are at rest. As it was impos- 
sible for Byrd to make a landing after leav- 
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ing his base, he took with him a “sun com- 
pass,” which has been described in a news 
dispatch as a “sextant with an artificial 
horizon.” By means of this instrument an 
aviator can determine his location at any 
time. He is better equipped even than the 
captain of a vessel for, in inclement weather, 
he can climb above the clouds. Byrd may, 
therefore, be visualized as finding the pole, 
not so much by calculation as by the rays of 
the sun on a bit of metal. How this was 
done is plain to those who understand the 
principle of the Woodward Navigator, some- 
times describes as a “mechanical sun dial.” 
This instrument is so constructed that, when 
set in operation, it will automatically indi- 
cate points of the compass geographically. 

The inventor of the navigator described it 
as a “simple, reliable apparatus which indi- 
cates the sun’s true bearings and also per- 
mits the ascertaining of direction and geo- 
graphical positions.” In appearance the in- 
strument has three main features, two clock 
faces and a disk from which the readings 
are taken. Most extraordinary from a lay- 
man’s viewpoint is the fact that both clocks 
are operated by the same mechanism. One 
clock keeps Greenwich mean time while the 
other records the time at the place, where 
the observation is made. In connection with 
the rest of the mechanism, there is a style 
and graduated shadow disk marked in the 
sun’s degrees and with the points of the com- 
pass. By means of the clockwork, the lat- 
ter rotates in accordance with the relative 
angular motion of the earth and sun. 

Unlike the ordinary sun dial, which the 
disk resembles to some extent, it is intended 
to be constructed of obscure or frosted glass 
so that the observer can read the markings, 
from top or bottom. If the same instru- 
ment had been used by Byrd, he could be 
imagined as finding his direction by observ- 
ing the course of a shadow as it traveled 
slowly over a glass disk above his head. He 
could then take his readings as simply as he 
could follow a compass. There is a lubber 
line across the center of the disk which indi- 
cates the fore and aft position. The setting 
of the glass disk for permanent readings is 
made possible by a special index wheel. 

How the apparatus works may be under- 
stood best by describing the method by 
which the mechanism is set and the readings 
as taken, assuming, of course, that it is used 
in an airplane flight. It may be assumed that 
the airplane is at rest and facing north, al- 
though the aviator is not aware of that fact. 
When it is noon in the locality where he 
happens to be at the time, the shadow of the 
style upon the disk will be due north and 
south. The aviator becomes aware of the 
direction he is facing by the shadow falling 
on the figure 180 and a mark indicating 
north. 

Once the disk is set in motion through a 
cleverly constructed shaft connected with 
the clock mechanism, it will revolve at the 
rate of one revolution every 24 hours. At 
the same time its degree will always corre- 
spond with the sun’s degree, so that the 
shadow may be referred to again with ac- 
curacy after an elapse of time. 

The shadow of the style on the disk will 
still indicate north, for this marking, because 
of the specially timed revolution of the disk, 
will have traveled through the same number 
of degrees as the relative travel of the sun 
and the earth. 
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The K & D Trade Mark 
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Handy Tools for 


the Watchmaker 





Written Expressly for The Jewelers’ Circular by Wendell F. Foster 




















\F course every watchmaker has a first- 

class staking tool for it is one of the 
most important tools on the workbench. 
But for every hour in the day for a thousand 
and one jobs, I have found nothing that 
compares with a set of well made punches. 
A good set can be made in spare time. If 
one has an American lathe there are many 
tools that can be much better made than 
can be bought in the open market. Some 
of the imported punches put up in pretty 
little boxes look all right but they are often 
made of small wire, some will bend up while 
others are burnt in hardening and _ break. 
The kind that will stand any use and abuse 
are made as follows: Get several one-foot 
lengths of Stubb’s annealed steel of a diam- 
eter that will fit smoothly in your 38™ lathe 
chuck, a couple of turning tools and a few 
drills are all the tools necessary. Cut these 
rods up into 36 pieces with the cutting off 
tool, making each piece 213 inches long and 
as a first operation round one end slightly 
of each piece with a turning tool and fine 
file. This will be the hammer end of the 
punches. After all are finished put one of 
the pieces in the lathe chuck with half an 
inch protruding and turn back slightly for 
three-eighths of an inch, rounding out at 
the shoulder after the shape _ conical 
balance pivots, which will leave about two 
diameters of this reduced part straight. 
Round the front end to a true half ball 
point, finish with a No. 4 file and emery 
cloth and 3-0 emery paper. This will be 
punch number one. Easy wasn’t it? 

Take another piece and in the same way 
turn back the same distance and this time 
turn somewhat deeper rounding the point as 
before and finish. Repeat this until you 
have six ball point punches tapering down 
to one of about one-sixteenth of an inch. 
Now start another set of six in the same 
way only leaving the ends perfectly flat. 
Graduate the sizes down to very small 
sizes, have some small enough to drive out 
an obstinate, broken plate screw. You can 
even add a couple more sizes of this punch 
and scrimp on some other sizes later. 

Next start a set of six with the flat ends 
and drill a graduated series of holes, a 
large hole in the largest size and taper 
down to a very small one, drill all holes 
quarter of an inch deep. 

Next we want a series of six having 
a 30 degree taper hole in the end of each. 
In doing this job drill into the center with 
a very small drill, one drill will answer for 
the lot, and with a long point graver turn 
in smoothly to the hole and polish out the 
V with oil-stone grit on a pointed peg-wood, 
polishing with diamantine and oil. 

Now we want a couple of prick-punches, 
one of medium size and one quite small. 
Now make a few like the largest size of the 
ball points and hollow out the end to a 
Shallow half ball, these punches are for 
rounding the ends of rivets, etc. Make the 
ends that you turn back all uniform in shape 
and polish. 


It will not be necessary to make the whole 
set at once, but you have the blanks ready, 
and can make one as vou require it until the 
set is complete. 

Harden these punches separately by heat- 
ing to a bright cherry-red and plunging 
vertically into an oil bath for about an inch, 
leaving the upper end soft. Hold the soft 
end in the lathe chuck and polish with fine 
emery cloth and 3-0 emery paper as before. 
To temper: draw the punch through a gas 
flame rapidly until the color is a light straw, 
which will be quite hard. A toolmaker’s 
rule is to have a tool hard at the risk of 
an occasional break, rather than have it 
buckle from being tco soft. 

The flat ended punches will punch holes 
in mainsprings or any other stock, using the 
end grain of any hard wood block as an 
anvil. The small sizes will drive out any 
broken screw from a watch plate. The hole 
being closed with a ball end punch after 
which it can be tapped out to take the 
original screw. In closing a badly worn 
pivot hole in a watch plate, select a flat end 
punch that will fit the lower recess holding 
this punch in the vise and with the right 
size ball end punch and one good blow with 
a light hammer will generally suffice, then 
open the hole to size from the top side with 
a round broach (not a cutting broach). If 
the hole in a pillar has worn large it can 
be closed instantly with one of the V 
punches, holding the pillar piate on a steel 
block. 

These V punches are fine for closiuz the 
hubs of over sized hour hands as well as 
for the sockets of seconds, afterwards 
broaching to fit, which is more workman- 
like than squeezing up with cutting pliers. 
To make a nice open holder, in which the 
punches will stand points up, take a piece 
of light brass tubing one and one-quarter 
inches in diameter, square the ends, fit one 
end into the turned recess of a rather heavy 


brass base, which can be turned rather 
ornamental, solder securely and have it 
nickeled. This rakes an ideal holder, is 


ornamental, and is always just where you 
want it forty times a day, and saves the 
regular staking tool, doing many jobs that 
a staking tool ought not to be used for. 


Removing Rust from Winding Gears of 
Fine Watch 


RvUst on exposed winding gears of a 

valuable imported watch, a rusted regu- 
lator, steel jewel cap or other visible de- 
fect, calls for quick and positive treatment, 
for however perfect the job of cleaning, 
etc., rusty steel work is unpardonable and 
will not pass muster on a first-class job 
at a first-class price. 

Our troubles will at once disappear if we 
provide ourselves with a set of glass grind- 
ing plates. Procure two pieces of quarter- 
inch plate glass four inches square; smooth 
off the sharp corners with a piece of car- 
borundum. Common plate glass contains 
lead and is scft and easily worked Also 
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get a four-inch piece of double thick win- 
dow glass or better still, flint glass, which 
is much harder than the plate. Grind the 
two pieces of plate together using No. 60 
emery and water, grind in opposite direc- 
tions with a circular motion until they both 
appear flat and free from hollows. Wash 
thoroughly in water and grind as_ before 
only using No. 80 emery. One of these 
plates scratch plainly, No. 1, and lay aside 
for the present. The other plate will be- 
come No. 2 and we will so mark it. We 
are to use this No. 2 in making a No. 3 
out of the plate of hard glass which will 
require the same method of grinding by 
using -No.-90 emery and water. Grind until 
a fine flat surface is produced on the No. 3. 
Wash the whole lot free from all traces of 
grit and when not in use keep them in a 
closely covered box marked “Fragile.” 

Now when you have a regulator or gear 
to refinish, put a drop of clock oil and a 
pinch of Arkansas oil-stone grit (to be had 
from material dealers) on the No. 2 plate, 
giving the piece a few circular rubs held 
firmly down with the finger on a piece of 
soft cork, in the case of wheels, with a 
blunt pointed piece of peg-wood in the 
central hole. When evenly surfaced, clean 
in naphtha and transfer it to the No. 3 plate 
using a bit of crocus and oil. If a still 
higher polish is desired clean the No. 3 plate 
with naphtha and use a pinch of fine legi- 
vated rouge, which comes only in a dry 
powder and is used by all watch factories, 
being particularly fine for hand buffs. For 
this final polish on the No. 3 plate wet the 
rouge with a few drops of alcohol. Some 
small pieces like screw heads, clicks or the 
ends of arbors, etc., can be quickly polished 
on the box-wood lap using diamantine and 
alcohol, followed by Vienna lime. 

In all polishing the first requisite is a fine, 
even surface. Now we will come back to 
the No. 1 plate upon which nearly all the 
beautiful grey surfaces are obtained, using 
only oil-stone grit and clock oil, no other 
plate will be necessary. The bright recessed 
centers and circules on some winding gears 
can be polished with diamantine and oil 
followed by lime and alcohol, and after- 
wards greyed on the No. 1 plate. 

The No. 3 plate will be found fine for 
facing brass or gold jewel settings, or gold 
train wheels, after unstaking from their 
pinions. Just a pinch of dry rouge will 
do the trick. Though for jewel facing noth- 
ing is quite equal to a fine jasper stone 
whose fine hard surface imparts a quick and 
brilliant polish, the stones acting as bur- 
nishers when the article is held firmly on its 
surface. 

Some old-time factory jewelers and 
finishers frequently invested small fortunes 
in jasper and agate polishing stones. The 
agates were of a variety of colors, some 
beautiful moss agates. The jaspers were 
mostly red and grey. The round stones 
usually three inches in diameter, the square 
were about three by four inches. Many of 
the finest jaspers were found on the Maine 
and Nova Scotia beaches and quite a busi- 
ness has been done in sawing and grinding 
them into the required shapes. 








Watch the Horological Department for 
an interesting description of the Buck Watch 
by Carl W. Mitman, of the Smithsonian In- 
stitution. 
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GET RID OF 
POLISHING DUST 


Think what it means to get 
rid of all the dust, dirt, 
danger and _ inconvenience 


which are present when you DON’T MAKE 


polish without a dust col- 


lector. Y york vith 

a clean, cool,” sanitary” ap. A DUST RECEPTACLE 
arance—no ust or rt 

anywhere to be seen. OF YOUR LUNGS. 

Then no danger — which 

means none of that danger 


yhich i lways present 

when polishing ‘without "a IT’S NOT ONLY 
dust ollect where the 

apeaber sarteace must in- UNCLEANLY, 

hale the dust. Into his lungs 

it goes to eventually cause IT’S POSITIVELY 
disease if not death itself. 


With this dust collector the ! 
dust is drawn automatically DANGEROUS! 
into the machine away from 
the work, by the powerful 
air suction. 

































* 

W Many users have had their ma- 
Leiman Bros. chines for many years and would 
not part with them. They report 
PATENTED steady and pleasing incomes from 
e e the gold contained in the dust 
saved. You can have this samé 
oO 18 In income which is equivalent to so 
much business done. It’s as truly 
money made as any charge you 
may make for work done. Don't 
forget that! Its income that you 
us might have had all last year and 
the year before, so don’t go an- 

other day without it. 


r, These machines operate’ very 
v oO ec or smoothly, quietly and with the 
4 highest efficiency, collecting every 
particle of dust and carrying it 
Sh to specially arranged cabinets 
under the bench to be held there 
For the Store, Showroom, Shop or Factory 3niitins cists 
t re ry of the value of th 
This is the machine so well known in the trade, and used ail over the world—The first thing that users in jr er and ne BP nen eas 
Japan did after the earthquake was to cable us for new machines—They knew what the machines do. 
Don’t polish another day without a dust 
collector gg eg are daily eon year | E IM A N B R O Sa 23-BPC WALKER ST. 
your health. spoiling your shop and throwing 
© NEW YORK 


money away in the lost dust every hour. 
MAKERS OF GOOD MACHINERY FOR 35 YEARS 























NO GRINDING REQUIRED 
FOR FITTING 


The new clear white 


G-S FLEXO CRYSTALS 
ROUND AND FANCY SHAPES 





Over 7,000 jewelers are now using 


and highly recommend them—A trial will convince you _— Protected by RE-ISSUE PATENT NO. 14458 





Domed and Finished to Size. 


J ’STALS made of a special material having a hard, glassy surface, highly transparent and cannot be dis- 
all ay cage de -Agy Rene in a watche THEY DO NOT CHIP, BREAK OR CRACK. EACH AND EVERY CRYS- 


tinguished from glass when ("ISED PROFITABLY. FIT TIGHT—NO DUST OR TARNISH ON DIAL. 
Anyone can fit quickly 
G-S Flexo Fancy Shape Crystal Outfit G-S Flexo Round 


The most profitable a outfit for fitting Crystal Outfit 


The only practical and successful system in- 
troduced to the Jewelry trade for fitting watch 
crystals. It enables a jeweler to fit any case in 
a minute, giving customers prompt service and 
entire satisfaction. 


A small stock of only 4 gross G-S FLEXO 
CRYSTALS (% dozen per size) is required 
for a complete assortment to fit any size or 
make of watch, both the open and hunting case. 
(Hunting case crystals are made specially thin 
to fit the thinnest watch.) (Open case crystals 
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\taape eet ! 
Reg. U. S. Pat. Off. 
and foreign countries 

















a are extra thick.) 

ou 

consists Order from your Wholesaler—or direct from us 

of 38 sizes, or 

to fit all GERMANOW-SIMON seed 

ladies’ and 

gents? wrist , MACHINE CO. G-S Flexo Crystal 
watches BEWARE of cheap and inferior imitations. IF IT ISN’T Inserting Machine 

A “G-S” IT IS NOT A GENUINE FLEXO CRYSTAL 545 West Ave., Rochester, N. Y., U. S. A. Complete 
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[Answers are also solicited from our readers to the euecitine published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


QuesTIon No. 4077.—Rating.—1. Will 
a railroad watch make a faster rate when 
the oil begins to get bad than it does when 
thoroughly cleaned and oiled? If so, why? 


2. Is it possible for a watchmaker to 
twist a mainspring in a@ mainspring barrel 
without getting the mainspring out of shape? 
—J. C. 


Answer.—l. A railroad watch will make 
a faster rate when the oil begins to get bad 
than it does when thoroughly cleaned and 
oiled. The reason for this is that the bad 
oil makes more or less friction all through 
the watch, and especially in the balance 
jewels. And for this reason the motion of 
the balance will slow up and make shorter 
and consequently faster vibrations than the 
watch will when freshly oiled, and when the 
balance should make the full turn and a half 
in a quick train movement. In this condi- 
tion, of course, the watch can be regulated 
to keep the proper time. 

2. It is quite impossible for any watch- 
maker, regardless of his skill, to twist a 
mainspring into a mainspring barrel with 
his fingers. In fitting a mainspring in a 
barrel it is absolutely impossible to avoid 
twisting the spring sidewise. 

There are a number of mainspring wind- 
ers on the market, and it is always best to 
use a mainspring winder for fitting main- 
springs. It is a temptation to many watch- 
makers to twist a small barrel mainspring in 
the barrel if they do not happen to have a 
mainspring winder on hand that is suitable 
for such springs. The very small main- 
springs which are used in bracelet watches 
are the very springs which should be given 
the best treatment in placing them in a 
watch. A certain amount of twist or set- 
ting will readily absorb half of the power 
of the mainspring. Use the winder and play 
safe. 


Question No. 4078.—Green Gold Solu- 
tion—Can you give me the ingredients for 
a good silver solution to darken my green 
gilding, as mine does not work satisfactory? 
— BEGINNER. 


Answer.—A first-class silver-plating so- 
lution may be prepared according to the fol- 
lowing formula. Three ounces of silver 
chloride, six ounces of sodium cyanide and 
one gallon of water. The silver chloride 
may be purchased from any chemical house, 
or you may make it yourself if you wish, as 
it is a very simple salt to prepare. In mak- 


ing silver chloride (assuming that is what 
you wish) prepare one gallon solution. Ob- 
tain about three ounces of fine silver; this 
should be rolled very thin and dissolved in 
a solution of nitric acid, diluted one-half 





with water. Three ounces of nitric acid and 
three ounces of water will be ample to dis- 
solve three ounces of silver. After the sil- 
ver has all been dissolved in the acid, it 
should then be passed into the filter paper 
to remove any slight impurities. Common 
salt may then be added to this silver nitrate 
solution as long as any precipitate is formed. 
Allow this precipitate to settle and pour off 
again as before. This washing should be 
done four or five times to remove all trace 
of nitrate solution. This silver chloride 
should be placed in a filter paper and al- 
lowed to drain. 

Our next step. will be to dissolve the 
sodium cyanide in water, and when com- 
pletely dissolved then add the silver chloride, 
which will readily dissolve in the cyanide 
solution. 

The above solution is a regular silver- 
plating solution that is used daily in all 
kinds of silver plating. 

To darken green gold solution simply add 
a small amount of silver solution a few 
drops at a time and stir thoroughly and then 
plate a test piece in order to observe the 
color. If the color is not a deep enough 
green, add a few more drops of silver solu- 
tion and again plate a test piece. With a 
few trials you should be able to obtain a 
fine green color. 


Question No. 4079.—Gold Plating.— 
Please let us know if there is any way of 
gold plating engraving on white gold filled 
watch cases. That is, to put a 20 or 24 karat 
finish on the engraving. 

Won’t this help to keep the case from eat- 
ing holes as is usually the case when a filled 
one ts engraved?—H. W. D. 


ANSwWER.—If we understand your correct- 
ly you wish to engrave letters on white gold 
and then have the letters showing yellow 
against the white background. Such a thing 
is possible, providing you have a plain sur- 
face to engrave on. In this case you would 
do your regular engraving on the cover of 
surface of the case, then use Black As- 
phaltum Varnish. This varnish, of course, 
should not be put on the letters or on the 
engraving, but on the back of the case 
around the edges and the inside, or any 
place that would be covered completely, 
aside from the engraved letters. 


If the case is covered in this manner you 
can go ahead and plate it in a Roman gold 
color solution. This will cover the entire 
space that is engraved and the outer surface 
showing high lights, and may be polished 
plain or finished in any manner desired to 
match the case. This is the only economical 
manner in which such work can be done. 
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Question No. 4080.—Butler Finish on 
Silver.—We have a lot of silver spoons 
and other flatware which is badly shopworn. 
Most of it has been cleaned so many times 
that the original finish is about gone. For 
instance, some of the teaspoons have a 
wreath on the handle and is oxidized around 
the wreath, The rest of the spoon seems to 
have been finished in fine straight lines with 
a dead effect. Can you tell us what this 
finish was originally and how we can refinish 
them to be made to look like new goods?— 
M. B. 


ANSWER.—Your flatware is probably fin- 
ished with a combination of oxidized han- 
dle and Butler finish. In cases where there 
is some decoration, such as a flower or a 
wreath on the handle, the usual method is 
to oxidize the wreath and a portion of the 
handle around the wreath. The formula 
used for oxidizing silver goods consists of: 


Liver of sulphur............ 6 ozs. 
AIBN 5 rc tho au ce ceen tas 1 oz. 
MP dicccreisenensayael 1 qt. 


Add the liver of sulphur to the water and 
heat almost to the boiling point; then add 
the ammonia. This solution should be used 
hot. 

Silver goods that are to be oxidized must 
be just as clean for this operation as for 
plating; i. e., they must be chemically clean. 
All of the old finish or color should be re- 
moved. To remove this old finish, dip the 
goods in a strong solution of sodium cyanide. 
If this does not act quickly enough, heat the 
solution and the tarnish will soon come off. 
Do not handle the work after it is cleaned, 
as finger marks will prevent the chemicals 
from acting uniformly on the metal. 

A half-dozen spoons or like pieces may be 
oxidized at once if the handles are spread 
apart so they do not touch each other. Then 
dip in the oxidizing solution and move them 
gently so they will be colored uniformly. 
Then remove and rinse in cold water, then 
in hot water and, finally, dry in sawdust. 
Dry scratch brush with a fine well-worn 
brush to bring a luster to the black. 

We now have a brilliant black on the end 
of the handle and covering the wreath. This 


black must be removed from the handle, with’ 


the exception of a narrow border around the 
wreath. This may be done by rubbing 
lengthwise with powdered pumice, mixed to 
a thin paste with water, and applied with the 
tips of the fingers or a soft cloth. The rest 
of the handle may be finished the regular 
Butler finish by scratch brushing with a fine 
brass brush with the pumice-stone powder. 
Very beautiful effects may be obtained in this 
manner, and very plain patterns appear to 
good advantage when so finished. 





“Annuaire d’Horologere Bijouterie” for 
1926 has just reached us and as usual is 
brimful of very helpful information. The 
volume constitutes a very complete directory 
of the leading jewelers, watch manufactur- 
ers, lapidaries, diamond dealers, etc., etc., in 
France, Switzerland, Vienna, etc. In the 
back of the book is an alphabetical list of 
the various localities and an index to the 
various trades mentioned in the volume. 
The book is published by G. Tardy, 93 
Boulevard de Port Royale, Paris. 


pe SSS 


Speen 


a ale 2 REET ST 


ar coat 


en ae ESN ESTE Ae AE Se a a an Re 


118 


THE JEWELERS’ CIRCULAR 


August 4, 1926 











An exquisite novelty—that sells on sight 


A complete toilet table outfit for cleaning jewelry 
—the only thing of its kind on the market. 
Each box contains: One metal holder, to secure ring or 

pin from slipping while being scrubbed and rinsed. 
Special jewelers soap—Glo-Jewl polishing fluid and basin 
—Perforated dryer with jewelers sawdust—Chamois, scrub- 
brusk and whisk. 


Sold by Leading Jewelers, Department Stores and 


Gift Shops. 
Glo-Jewl Outfits are sold by: 
New York—Black, Starr & Frost, Charlton & Co., 


Marcus & Co. 

Chicago—Elmer A. Rich, Spaulding & Co., Carteaux, Inc., 

H. J. Baby Co. 

a Stowell & Co., J. J. Kingsley, Shreve, Crump 
Low. 

Philadelphia—Bailey, Banks & Biddle, J. E. Caldwell. 

Providence, R. I.—Tilden & Thurber. 

Springfield, Mass.—True Bros. 

Waterbury, Conn.—Laura Oliver. Inc. 

Baltimore—Samuei Kirk & Sons. 

The Standard’ package sells for $1.75 each, retails for $3. The 

De Luxe package (hand made and decorated, no two alike) 

sells for $3.50 and retails for $7. Write for sample order. 

Special discount on dozen and gross orders. 


Glo- Jew! Company, P. 0. Box 43, Falls Station, Baltimore, Md. 
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Fulton 2 Gold Sts., 


Refiners 
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Silver 
Platinum 








HARMAN 


Bridgepert 

New York City Coen. F 
425 Richmond St., Providence, R. I. 

SHIP TO ANY ONE OF OUR THREE PLANTS 


























Telephone, Whitehall 7240 Cable Address, Matthey, New York 


Johnson Matthey 
& Company, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS ° 


DEALERS IN 


PLATINUM 


AND THE PRECIOUS METALS 





JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 
Official Assayers and Refiners to the Bank of England 


36th Floor 
Woolworth Building 
New York 
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Gold, 


Platinum 
Refiners and Assayers 


B. HAGSTOZ @ SQN 
709 Sansom St., Philadelphia | 


Silver 





























ALLOYS 


FOR 


ENAMELING 
CASTING — STAMPING 


WHITE and GREEN GOLD 


ALL KARATS 
(a special grade al special purpose) 


SOLDERS TO MATCH 


National Smelting & Refining Corp. 


yeace 





92 John St, New York 


























August 4, 1926 


THE JEWELERS’ CIRCULAR 








A Few Remarks 


on Calibre Work 











Written expressly for THe Jewetrers’ Circurar. by 


Carl 


Lindenmann 














OMBINATIONS of small, square-cut 
stones have ever been used in jewelry 
and when about two decades ago calibre-set 
articles, generally made up in_ platinum, 
began to predominate, those specimens mostly 
represented reproductions of former periods. 
Designers, however, availed themselves of 
this mode of setting and sapphires, rubies, 
emeralds, onyx, also amethysts and peridots 
were employed, not so much in appreciation 
of their inherent charm as for the effects 
produced in relieving the sameness of a 





surface set with numerous diamonds and for 
emphasizing the motif of a design. 

Lapidaries, who had their hands full in 
satisfying the demands for these stones, 
created a new branch in the trade by doing 
not only the cutting but also the setting of 
their products in their establishments. 

Notwithstanding the great amount of 
work done in lapidary shops there is a lot 
of this setting work still being done by the 
regular setter. 

While sapphires or rubies hardly offer 
any difficulties, not even in white gold, 
emeralds and onyx are more liable to break, 
especially when in smaller sizes and of 
slender shapes. When too sharp at the 
corners they are filed with a smooth stone 
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file, but this should not be overdone as the 
lustre of a stone would suffer. If the 
cavity on stone-pick is cut to conform to 
the shape of stone it will be easier to hold 
it in filing. Stone-picks of brass or of 
copper are best for this purpose. 

The work of fitting is essentially the same 
as with other stones. To get into the angles 
one uses a lozenge graver and in some cases 
a knife-edge graver; instead of the latter a 
narrow pointed graver would also do. 

The metal either gets pressed over or 
hammered over, all according to the nature 
of the work. If we have white gold with 
considerable metal left standing there is 
hardly any other way but hammering it over, 
using a punch; and if the stones are of the 
right size and have been fitted nicely this 
will not require much time. 

In case of platinum work as shown in 
Fig. 1, the metal usually is pressed over 
with the square pusher. This is one of the 





easier jobs if the stones fairly fit. Fig. 2 
shows part of a brooch; the sapphires here 
are a little harder to set than those in the 
job afore mentioned. 

Fig. 3 shows part of a flexible bracelet, 
the kind of which so many have been manu- 
factured, some narrower and some even 
wider. The handiest way to hold such a 
bracelet during setting is to put it on a 
disk-like lump of shellac. Some prepare a 
small wooden disk upon which they put 
shellac. But one finds that the shellac in- 
variably comes loose after a short time. If 
this should happen during the work the 
result might be a broken bracelet. A solid 
lump of shellac may feel a trifle heavier but 
at least it remains in the same condition, 
except that some shellac has to be added 
occasionally. 

When setting these flexible bracelets it 
sometimes may happen that the stones are 
too thick and will not go down without 
interfering with the connections that hold 
the different sections together. Going ahead 
and making room for the stones might sever 
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the connections, and the bracelet, as it hap- 
pened more than once, might fall apart be- 
fore passing through the finishing process. 

One should not attempt to set these stones 
until this condition is remedied either by 
“having the stones recut or exchanged, or 
having the bracelet altered. Sapphires, 
emeralds, etc., of poorer quality are often 
left thick by the cutter, as their lack of 
color would be too evident if cut the ordi- 
nary way and these are the stones that will 
cause the difficulties mentioned. 

On flexible bracelets millgraining between 
the stones should not be performed while 
the bracelet is still in a bent condition on 
the shellac because the widening of the 
edges, caused by millgraining, little as it is 
in one spot but repeated at every joint, will 
give it a bent shape and in trying to 
straighten it there is another chance to break 
it. Some, therefore, make it a rule to boil 
out the bracelet before millgraining and put 
it on a flat shellac stick the length o° the 
bracelet, and then millgrain it. This will 
not interfere with its shape. There are 
some who do the whole setting work on this 
flat stick, holding the latter in a clamp. 
There can be no objection to this as long 
as it can be done conveniently. 

Fig. 4 shows a ring with a large sapphire 
in center and small diamonds and sapphires 
on each side. These stones are all ham- 
mered in. We start with the center stone 
and where it is hammered in we file the metal 
smooth before starting with the others. Next 
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we set the diamonds and lastly the sapphires. ‘ 
With a file we get the metal smooth and 
take the scratches out with emery paper; 
finally it may be stoned. Where there is 
any roughness in the edge we use a sharp 
flat tool and trim it just a little bit—C. L. 





Grinding and Polishing Stones 





[NX grinding stones you will find that a 

lead lap is most suitable. It should be fitted 
up to run similar to the optical surfacing 
machines; in-fact, you could very easily 
adapt such a machine to your purposes. 
Instead of using the cast iron laps, have a 
lead lap made up to fit the spindle. The lap 
should be made with cast iron base and 
about 8 inches in diameter by half inch in 
thickness. Make the body of the lap of cast 
iron and then pour the lead on top after 
tinning the iron so the lead will attach to it 
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readily. The lap should then be faced off 
dead true. In using this lap, and you may 
require two or three of them, apply flour 
emery or carborundum powder and water 
to the face of the lap in a very thin paste. 
Do not let it run dry or even near to dry. 
The grade of emery or carborundum may be 
varied to obtain a fine or coarse surface, but 
you will find that flour is about right and 
produces a suitable surface for polishing. 
The stones may be easily held by attach- 
ing to a rod with gum shellac. 

In polishing stones, you will require a 
lap of box wood, although hard maple will 
do fairly well. This lap should be made 
in the same manner as the lead lap and 
the wood should be cut with the grain on 
the end. A section sawed from a log repre- 
sents the idea. This lap may be attached 
to the cast iron base with small screws in- 
serted from the under side, but should. not 
be set in deep enough to run through the 
top, of course. Use very fine pumice stone 
on this lap with small amount of water, 
just enough to form a paste. Tripoli powder 
is also good and produces a finer polish. 
The highest finish the writer has ever ob- 
tained is produced with putty powder, but 
the stone surface must be very finely ground 
previously. 

Always use water in all grinding and 
‘polishing operations on stone and don’t use 
high speeds. 000 to 800 r.p.m. is ample and 
there is little risk of heating the stones. 
You know that onyx especially will stand 
very little heat. 

The above methods apply to all stones 
that do not exceed 8 in hardness, even on 
8 it is very slow work. Stones above 7 
are really handled to better advantage with 
diamond powder both for grinding and 
polishing. 

If we can be of further service kindly 
advise us at once. 








Read Workshop Notes for helpful infor- 
mation in jewelry working, -plating, watch- 
work, ete. 








120 THE JEWELERS’ CIRCULAR August 4, 1926 


THOMAS J. D ) > ) > & co. 
REFINERS 


ASK ANY OLD TIME JEWELER 
Sales Office Refining Plant 
. Oy > § Coy. Vel 317-319 ee Olehectalemnie 


5'South Wabash Ave. 











OLD GOLD and SWEEPINGS 


We place at your service our years of experience in refining precious metals. 











Send us your next shipment. You will find our returns prompt and satisfactory. 


THE WILLIAMS GOLD REFINING CO. 


2978 Main St., BUFFALO, N. Y. BRIDGEBURG, ONTARIO. 


Which Case Fearn 


Db) OING the seemingly impossible in repairing Don’t take a chance on spoiling a 
battered or badly damaged watch cases has watch case repair job when it is so easy oO 


been our specialty for a third of a century. to send it to us and get it done right 
Perfection-in this work can only come from experi- t less cost than you could do it your- 
y oe self. We want to prove our ability to you—send 


ence. We have developed special tools and equip- ? : : 
ment and. an organization of highly skilled workmen US. ei job—and make it a hard one! Circular and 
to do the work accurately and quickly. price list on request. 


BECKER-HECKMAN COMPANY 23%35 Chicago 




















has accomplished a great deal to relieve the 
shortage of first class watch repairmen. 

There are hundreds of the old timers who, for 
various reasons, go out of the business every 
year, and these places must be filled. Naturally, 
the trade turns to Bradley for relief, and the 
consequence is that we have many more applica- 
tions for workmen than we have men to supply. 
Therefore, we are making an appeal to all in 
the trade to help us out in this line of work, 
by sending us the names of likely young men 
who would make good workmen along the lines 
of Watchwork, Jewelry and Engraving. 

To those contemplating taking up this work 
it would be wise to enter Bradley by the first 
of September if possible, the beginning of the 
regular school year. However, as the work is 
given by individual instruction one can enter at 
any time during the year. Get posted, send for 
one of our latest catalogues. Address BRADLEY 
HOROLOGICAL, Department C, Peoria, Illinois. 
#t’s free for the asking. 


| Bradley Polytechnic Institute + w= «se Horological Department 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 
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UNITED STATES PATENTS 





Issue of July 27, 1926 


1,593,578. VANITY BOX. Natruan Kaspan, New 
York, and Dante, Portack, Brooklyn, N. Y., 
assignors to Majestic Metal Specialties, Inc., 
New York. Filed Aug. 5, 1924. Serial 
730,141. 6 Claims. 

A vanity box ccmprising a body portion adapted 
to hold a toilet requisite, a lid or cover portion 





provided at its top with an outwardly faced ex- 
posed mirror and a link connecting said lid or cover 
portion with said body portion and adapted when 
the box is open to permit the lid or cover to be 
turned toward a vertical position to face the mirror 
forwardly, said link being hinged at one end to 
said cover portion and at the other end to said 
body portion. 

1,593,609. TABLE CRUMBER. Louis WeEIptIcu, 
Stratford, Conn. Filed July 11, 1925. Serial 
42.908. 3 Claims. 

A crumber including a scoop, a hollow handle 
having one end open to said scoop, a tapered por- 





posed within said handle in spaced relation to its 

interior to.form a trap. 

1,593,887. EXTENSIBLE CUFF LINK. Joseru 
TANNENBAUM, New York, assignor to Anna 
Davis, New York. Filed Jan. 26, 1925. Serial 
4,907. 3 Claims. 

In an extensible cuff-link, in combination, a 
plurality of telescopic members, a link head carried 
by the extremity of the outer telescopic member, 

z 23 





a flange carried by the other extremity of the outer 

telescopic member, a link head carried by the ex- 

tremity of the inner telescopic member having a 

recess therein capable of receiving the said flange 

when the telescopic members are in closed position 
and means for retaining the flange within the 
recess, 

1,594,147. VANITY CASE. KennetuH De Earv 
Barrows, Syracuse, Kans. Filed Nov. 24, 1925. 
Serial 71,141. 4 Claims. 

In combination with a vanity case, a mirror 





adapted to be housed within-the case, and a lazy 
bar connection between the mirror and the case per- 





mitting said mirror to be extended or retracted 
with respect to the case, said mirror having inde- 
pendent swinging movement with respect to the 
lazy bar connection. 


Designs 
70,689. WATCHCASE. Joseru B. KISLINGER, 





New York, N. Y. Filed May 4, 1926. Serial 
17,564. Term of patent 14 years. 

70,690. SFOON OR SIMILAR’ ARTICLE. 
Samury. J. Larce, Bristol, Conn., assignor to 


~~ 





The American Silver Co., Bristol, Conn. Filed 
Feb. 10, 1926. Serial 16,479. Term of patent 
3% years. 


70,692. BRACELET CHAIN LINK. Sicmunp L. 





LEDERER, Providence, R. I. Filed March 17, 
1926. Serial 16,951. Term of patent 7 years. 
70,713. SPOON OR SIMILAR ARTICLE. Georce 
L. Turner, Taunton, Mass., assignor to Reed 





& Barton Corperation, Taunton, Mass. Filed 
Avg. 11, 1925. Serial 14,396. Term of patent 
14 years. 


Issue of July 20, 1926 
70,592. FINGER RING. WrtttamM BoRNKESSEL, 








Ridgefield Park, N. J., assignor to the Hamil- 
burg, Shaw Corporation of New York. Filed 
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May 29, 1926. Serial 17,889. Term of patent 
3% years. 

70,601. FINGER RING OR SIMILAR ARTICLE, 
Jutius Dinnorer, New York, N. Y. Filed 
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Feb. 10, 1926. Serial 16,478. Term of patent 
7 years. 


UNITED STATES TRADE-MARKS 


[The following trade marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905. and are published in compliance with Section 
6 of said Act.] 





Issue of July 27, 1926 


Ser. 221,593. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) _ BakeLiTE 
Corporation, New York, N. Y. Filed Oct. 
12, 1925. 


BAKELITE 


Particular description of goods.—Necklaces, Ear- 
rings, Bracelets, Brooches, Pendants, Bar Pins, 
Stickpins, Hat Darts, Watch Fobs and Chains. 

Claims use since Dec. 1, 1914. 

Ser. 226,960. (CLASS 28 JEWELRY AND 
PRECIOUS-METAL WARE.) D. Lisner & 
Co., Inc., New York. Filed Feb. 6, 1926. 

- No claim is made for the: words “Lanvin Capri 

Blue” and ‘Capri Blue Jewelry’ apart from the 

mark as shown. 


LANVIN CAPRI BLUE 





Particular description of goods.—Jewelry for Per- 
sonal Adornment, Not Including Watches. 
Claims use since Jan. 4, 1926. 

Ser. 227,909. (CLASS 28. JEWELRY AND 
FRECIOUS-METAL WARE.) Wittiam Rey- 
NOLDS, Jr., doing business as The Reynolds 
Co., Providence, R. I. Filed Feb. 27, 1926. 





Particular description of goods.—Ornamgntal Shoe 
Buckles and Shoe Ornaments Made of Precious 
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